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ABSTRACT

This study focuses on the purchase intention of street food among Malaysian. In order to 

examine the purchase intention of street food, there are two objectives that are generated for 

this study. The first objective is to identify the most factors that influence the purchase 

intention of street food among Malaysian and the second objective is to identify the 

relationship between gender and household income with the factors that influencing purchase 

intention of street food among Malaysian. Furthermore, quantitative research was chosen for 

this study and to gather information towards the factors influencing the purchase intention of 

street food among Malaysian, questionnaire was used and distributed among the respondents. 

There are 384 respondents who participated in this study through the distribution of the 

questionnaire. From the data obtained through the questionnaire, the factors influencing the 

purchase intention of street food is health consciousness, value perceived, food safety and 

price. The most influencing factors towards purchase intention of street food is value 

perceived.

Keywords: Purchase intention, street food, price, health consciousness, food safety, value 

perceived.

i



ACKNOWLEDGEMENT

Firstly we would like to thanks to ALLAH S.W.T because we are finally complete our 

research study. We are indebted with our lecturer and mentor that helps and giving 

information and knowledge to us during complete our task as well especially:

• Mrs Khazainah Khalid, our supervisor for this study, for her help in sharing 

knowledge, information, and guidance and also motivate us from the start until the 

end of our study

• Mr Mushaireen Musa, our Program Advisor, for his guidance and supervision 

encouragement for this study were appreciated.

• Mrs Jazira Anuar, our Academic Advisor, for her supervision, guidance, patience, 

information and motivate us from the start until the end of our study.

• University Technology Mara (UiTM) Dungun, Terengganu for giving us the 

opportunity to pursue our study.

We also owe acknowledgement to our family for their support in no matter what we do. They 

also help us a lot of such as providing us with necessary financial to make this assignment a 

success project.

ii



TABLE OF CONTENT

DECLARATION.......................................................................................................................
ABSTRACT............................................................................................................................... i

ACKNOWLEDGEMENT...................................................................................................... ii

TABLE OF CONTENT......................................................................................................... iii

LIST OF FIGURES.................................................................................................................v
LIST OF TABLES..................................................................................................................vi
LIST OF ABBREVIATIONS.............................................................................................. vii

CHAPTER 1..............................................................................................................................1

1.0 INTRODUCTION......................................................................................................... 1

1.1 Overview.....................................................................................................................1
1.2 Background of the study........................................................................................... 1

1.3 Problem Statement....................................................................................................2
1.4 Research Objective....................................................................................................3

1.5 Research Question..................................................................................................... 3

1.6 Research Framework................................................................................................ 4

1.7 Significant of the Study............................................................................................ 5

1.8 Definition of Key Terms........................................................................................... 6

CHAPTER 2............................................................................................................................. 7

2.0 LITERATURE REVIEW............................................................................................7
2.1 Overview.....................................................................................................................7
2.2 Street Food................................................................................................................. 7

2.3 Purchase Intention.................................................................................................... 8

2.4 Factors Influencing Purchase Intention of Street Food........................................9
2.4.1 External factors..................................................................................................9
2.4.2 Internal factors.................................................................................................10

CHAPTER 3 11
3.0 METHODOLOGY...................................................................................................12

3.1 Overview................................................................................................................... 12

iii



3.2 Research Design........................................................................................................12

3.3 Population and Sampling.........................................................................................13

3.3.1 Target population..............................................................................................13

3.3.2 Sampling method.............................................................................................. 13

3.4 Data Collection.........................................................................................................14

3.4.1 Survey Instrument............................................................................................ 14

3.4.2 Questionnaire Design........................................................................................ 14

3.5 Pilot Study.................................................................................................................15

3.6 Data Analysis.............................................................  15

CHAPTER 4 17

4.0 RESULTS AND ANALYSIS.....................................................................................17

4.1 Overview................................................................................................................... 17

4.2 Demographic.............................................................................................................17

4.3 Descriptive Analysis................................................................................................ 20

4.4 Regression Analysis................................................................................................. 22

4.5 Relationship between Gender and Household Income with Most Influencing
Factor...................................................................................  24

CHAPTERS........................................................................................................................... 26

5.0 LIMITATION, IMPLICATION AND CONCLUSION....................................... 26

5.1 Overview......... ..................................    26
5.2 Limitation..................................................................................................................26

5.3 Implication............................................................................................................... 27

5.4 Conclusion....................    27

REFERENCES................. ..................................................................................................... 28

APPENDICES..........................................................................................................................30

iv


