
 

RISK OF ONLINE PURCHASE INTENTION AMONG UNIVERSITY STUDENTS 

AT UiTM CAWANGAN MELAKA KAMPUS BANDARAYA 

 

 

 

 

SITI HAJAR BINTI ABDULLAH 

2016566329 

 

 

 

 

 

BACHELOR OF BUSINESS ADMINISTRATION WITH HONORS 

(INTERNATIONAL BUSINESS) 

FACULTY OF BUSINESS MANAGEMENT 

UNIVERSITI TEKNOLOGI MARA 

CAWANGAN MELAKA KAMPUS BANDARAYA  

 

 

 

JULY 2019 

 



iv 
 

ACKNOWLEDGEMENT 

Bismillahirrahmanirrahim 

“By the name of Allah S.W.T all Mighty Generous and Might Merciful” 

First of foremost, I would like to express my deepest gratitude to Allah S.W.T who makes 

all things possible and gives me opportunity and the motivation to complete this project 

paper. I also would like to sincerely gratitude to my advisor, Puan Khalilah Binti Ibrahim 

and my second advisor Encik Mohd Isham Bin Abidin for the continuous support of my 

Degree study and related research for her admiration, advice and guidance in 

completing this project paper. Her guidance helped me in all the time of research and 

writing of this project paper.   

Last but not least, I want to express my biggest my family and friends who helped me to 

complete this research paper. With encouragement, understanding and help from 

anyone of our colleagues, friends and families, those who were involved directly or 

indirectly for supporting me from behind, I would not have been able to get where I have 

right now. Thank you. 

 

 

 

 

 

 

 

 

 

 

 

 

 



v 
 

Table of Content 

Tittle Page Page 

Declaration of Original Work ii 

Letter of Submission iii 

Acknowledgement iv 

Table of Content v-vi 

Chapter 1  

Introduction 1 

1.1 Background of Study 1-2 

1.2 Problem Statement 2-5 

1.3 Research Question 5 

1.4 Research Objective 5-6 

1.5 Theoretical Framework 6-7 

1.6 Hypothesis 7 

1.6 Significance of study 8 

1.7 Scope of Study 8 

1.8 Limitation of Study 8-10 

1.9 Definition of Term 10-11 

1.10 Conclusion 11 

Chapter 2  

Introduction 12 

2.1 Dependent Variable 12 

2.2 Independent Variable 13-19 

2.3 Conclusion 19 



vi 
 

Chapter 3  

Introduction 20 

3.1 Research Design 20 

3.2  Population, Sample Size and Sampling   

Technique 
21-22 

3.3  Instrument (Questionnaire) 22-24 

3.4 Data Collection 25 

3.5 Data Analysis 25-27 

3.6  Reliability Testing 27-28 

3.7 Conclusion 28 

Chapter 4  

4.1 Demographic Profile 29-30 

4.2 Reliability Analysis 31-32 

4.3 Descriptive Analysis 32-33 

4.4 Correlation Analysis 34 

4.5 Multiple Regression 34-36 

4.6 Hypothesis Testing 37-39 

Chapter 5  

Introduction 40 

5.1 Conclusion 40-41 

5.2 Discussion 41 

5.3 Recommendation for Future Research 42 

References 43-50 

Appendices 51-61 

 



vii 
 

 

 

 

ABSTRACT 

 

The main objective of this project paper was conducted to identify the risk of online 

purchase intention among university students at UiTM Cawangan Melaka Kampus 

Bandaraya. This study also indicates the relationship between independent variables 

(financial risk, product risk, security risk, time risk, social risk, and psychological risk) and 

dependent variable (online purchase intention).  

This research is quantitative research and the survey was collected on 132 on numbers 

of respondent through questionnaire. The data has been analyzed and evidences are 

being processed by using SPSS software.  

Based on the findings, the result shows that, the hypothesis testing display only 

psychological risk are accepted, while the other three hypotheses concerning financial 

risk, product risk, security risk, time risk and social risk are rejected. In conclusion, it 

shows that with psychological risk is the main before buy online purchase intention.  

Keywords: Online Purchase Intention, E-commerce, Quantitative Research 

 

 


	RISK OF ONLINE PURCHASE INTENTION AMONG UNIVERSITY STUDENTS AT UiTM CAWANGAN MELAKA KAMPUS BANDARAYA
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	Table of Content
	ABSTRACT
	CHAPTER 1 INTRODUCTION
	1.1 Background of Study
	1.2 Problem Statement
	1.3 Research Question
	1.4 Research Objective
	1.5 Theoretical Framework
	1.6 Significance of the Study
	1.7 Scope of Study
	1.8 Limitation of Study
	1.8.1 Poor Response
	1.8.2 Accuracy of Data
	1.8.3 Lack of Experiences

	1.9 Definition of Term
	1.9.1 Online Purchase Intention
	1.9.2 Product Risk
	1.9.3 Financial Risk
	1.9.4 Security Risk
	1.9.5 Time Risk
	1.9.6 Social Risk
	1.9.7 Psychological Risk

	1.10 Conclusion

	CHAPTER 2 LITERATURE REVIEW
	2.1 Dependent Variable: Online Purchase Intention
	2.2 Independent Variable
	2.2.1 Financial Risk
	2.2.2 Product Risk
	2.2.3 Security Risk
	2.2.4 Time Risk
	2.2.5 Social Risk
	2.2.6 Psychological Risk

	2.3 Conclusion

	CHAPTER 3 RESEARCH METHODOLOGY
	3.1 Research Design
	3.1.1 Purpose of Study
	3.1.2 Type of Investigation
	3.1.3 Study Setting
	3.1.4 Time Horizon

	3.2 Population, Sample Size and Sampling Technique
	3.3 Instrument (Questionnaire)
	3.4 Data Collection
	3.4.1 Primary Data
	3.4.2 Secondary Data

	3.5 Data Analysis
	3.5.1 Descriptive Analysis
	3.5.2 Statistical Package for Social Science (SPSS)
	3.5.3 Regression Analysis
	3.5.4 Pearson Correlation

	3.6 Reliability Testing
	3.7 Conclusion

	Chapter 4 Data Analysis
	4.1 Demographic Profile of Respondents
	4.2 Reliability Analysis
	4.3 Descriptive Analysis
	4.3.1 Mean and Standard Deviation

	4.4 Correlation Analysis
	4.5 Multiple Regressions
	4.6 Hypothesis Testing

	CHAPTER 5 DISCUSSION AND RECOMMENDATION
	5.1 Summary of Findings
	5.2 Discussion
	5.3 Recommendation
	5.3 Recommendation for future research

	References



