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ABSTRACT 

 

This paper attempts to analyse the determinants of corporate philanthropy in Malaysia. 

the data used in this research is secondary data from annual report. A sample of top 5 listed 

companies from consumer and product services sector in the Bursa Malaysia is examined 

from the period 2000-2018 for 19 years. The empirical estimation is based on panel data 

analysis technique by employing Panel Regression Fixed Effects model. This study focusses 

on the financial characteristics (which are represented by debt ratio, return on asset, and 

return on equity) and corporate reputation (represented by marketing intensity), to determine 

whether is there any significant relationship with corporate philanthropy. From the result, 

shows that debt ratio, marketing intensity, return on asset, and return on equity have 

insignificant relationship with sponsorship. This is because the data are not stationary (has 

unit root) due to limitation of study and the dependent variable is dummy variable. 

 


	THE DETERMINANTS OF CORPORATE PHILANTHROPY IN MALAYSIA
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENT
	LIST OF TABLES
	LIST OF FIGURES
	LIST OF ABBREVIATIONS
	ABSTRACT
	CHAPTER 1 INTRODUCTION
	1.0 INTRODUCTION
	1.1 BACKGROUND OF THE STUDY
	1.2 PROBLEM STATEMENT
	1.3 RESEARCH OBJECTIVES
	1.4 RESEARCH QUESTIONS
	1.5 SIGNIFICANCE OF STUDY
	1.6 SCOPE OF STUDY
	1.7 LIMITATIONS OF STUDY
	1.8 DEFINITION OF TERMS
	1.9 CONCLUSION

	CHAPTER 2 LITERATURE REVIEW
	2.0 INTRODUCTION
	2.1 THEORY RELATE ON CORPORATE PHILANTHROPY: STAKEHOLDER THEORY
	2.2 LITERATURE REVIEW ON SPONSORSHIP
	2.3 LITERATURE REVIEW ON EACH INDEPENDENT VARIABLES
	2.3.1 DEBT RATIO (DRA)
	2.3.2 MARKETING INTENSITY (MAI)
	2.3.3 RETURN ON ASSET (ROA)
	2.3.4 RETURN ON EQUITY (ROE)

	2.4 THEORETICAL FRAMEWORK
	2.5 CONCLUSION

	CHAPTER 3 RESEARCH METHODOLOGY
	3.0 INTRODUCTION
	3.1 DATA PREPARATION
	3.2 STATIONARY TESTS
	3.2.1 LEVIN, LIN, CHU TEST
	3.2.2 IM, PESARAN, SHIN TEST
	3.2.3 HADRI TEST

	3.3 DESCRIPTIVE STATISTICS
	3.4 MODEL ESTIMATION
	3.5 REDUNDANT EFFECTS-LIKELIHOOD RATIO TEST
	3.6 HAUSMAN TEST
	3.7 PANEL REGRESSION FIXED EFFECT MODEL
	3.8 PANEL REGRESSION RANDOM EFFECT MODEL
	3.9 DIAGNOSTIC TESTS
	3.9.1 NORMALITY TEST
	3.9.2 MULTI-COLLINEARITY TEST
	3.9.3 AUTOCORRELATION TEST

	3.10 CONCLUSION

	CHAPTER 4 FINDINGS AND ANALYSIS
	4.0 INTRODUCTION
	4.1 STATIONARY TESTS
	4.1.1 LEVIN, LIN, CHIN (LLC) TEST
	4.1.2 IM, PESARAN, SHIN (IPS) TEST
	4.1.3 HADRI TEST

	4.2 DESCRIPTIVE STATISTICS
	4.3 REDUNDANT EFFECTS-LIKELIHOOD RATIO TEST
	4.4 HAUSMAN TEST
	4.5 PANEL REGRESSION FIXED EFFECT MODEL
	4.6 DIAGNOSTIC TESTS
	4.6.1 NORMALITY TEST
	4.6.2 MULTICOLLINEARITY TEST
	4.6.3 AUTOCORRELATION TEST

	4.7 CONCLUSION

	CHAPTER 5 CONCLUSION AND RECOMMENDATIONS
	5.0 INTRODUCTION
	5.1 CONCLUSION
	5.2 RECOMMENDATIONS

	REFERENCES
	APPENDICES



