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ABSTRACT

The present research was conducted at UiTM Bandaraya Melaka, Melaka Technical
University and Melaka International of Science and Technology. This research and study
was conducted to know the factors influence Online Purchasing Decision among student
of UITM Bandaraya Melaka, Melaka Technical University and Melaka International of
Science and Technology. It is indicating the relationship between the dependent variable
(online purchasing decision) and independent variable (social factors, personal factors
and environment factors). This research is quantitative research and the data used for the
study was collected using distribution of questionnaires. There were 100 students of
UiTM Bandaraya Melaka, Melaka Technical University and Melaka International of
Science and Technology had involved in answering the questionnaires. The data obtained

from the questionnaires were analysed by using SPSS software.

As a summary, after the data collected and been analysed, the result showed that all
the independent variables have significant relationship with the dependent variable which

is online purchasing decision.



	FACTORS INFLUENCING ONLINE PURCHASING DECISION AMONG UNIVERSITIES STUDENTS AT MELAKA TENGAH
	DECLARATION OF ORIGINAL WORK
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF FIGURE
	LIST OF TABLES
	LIST OF ABBREVIATIONS
	ABSTRACT
	Chapter 1 Introduction
	1.0 Introduction
	1.1 Research Background
	1.2 Problem Statement
	1.3 Research Objectives
	1.4 Research Questions
	1.5 Scopeof Study
	1.6 Significance of Study
	1.7 Definition of terms

	Chapter 2 Literature Review
	2.0 Introduction
	2.1 Online Purchasing Decision
	2.2 Social Factors
	2.3 Personal Factors
	2.4 Environment Factors
	2.5 Theoretical Framework
	2.6 Research Hypotheses

	Chapter 3 Methodology
	3.0 Introduction
	3.1 Research Design
	3.2 Sampling Design
	3.3 Data Collection Method
	3.4 Plan for Data Analysis
	3.5 Multiple Linear Regression

	Chapter 4 Results and Analysis
	4.0 Introduction
	4.1 Demographic Profile of Respondents
	4.2 Reliability Analysis
	4.3 Descriptive Analysis
	4.4 Correlation Analysis
	4.5 Multiple Regression Analysis
	4.6 HYPOTHESES TESTING

	Chapter 5 Conclusion and Recommendation
	5.0 Conclusion
	5.1 Reliability
	5.2 Profile Respondents
	5.3 To Determine The Relationship Between Online Purchasing Decision And All Four Variables
	5.2 Recommendation
	5.3 Future Researcher

	Questionnaire
	REFERENCES



