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ABSTRACT 

The purpose of this study is to determined as well as to identify the relationship between 
the variables of packaging and the children influences over parents purchasing 
behaviors towards the Fun Food product. This study is more focusing on the parents 
purchasing behavior towards Fun Food product for their children. Thus, this study is to 
identify on how well the packaging and the effect of the children influences could change 
the pattern of the parents in their purchasing. The criteria of the packaging is included 
the shape, colour, design and the characteristics on the packaging as well as the taste 
elements. Meanwhile, the children influence could also be one of the factors in parents 
purchasing behavior patterns towards Fun Food. The persuasion by their children 
attempts to exert influence'over their parents purchasing patterns in a repetitive way until 
their achieved their level of success by nagging. Thus, the results of this analysis can be 
used in find which variables are probably significant towards parents purchasing 
behavior in buying the Fun Food product. The outcome in the findings could give specific 
answer on the relationships occurs. The findings might be useful in marketers to find out 

more strategies in attracting children attention towards Fun Food in order to attract their 
Parents. 
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