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ABSTRACT 

This study is being prepared as one of the requirement for final semester student in order 

for the completion of whole Degree in Business Administration (Marketing) program as 

required in the syllabus. 

This research will be focused on both variables that affect customer satisfaction in terms 

of pricing and sales personnel. 

This study is conducted at AHSB RENTaCAR Sdn Bhd (AHRAC)main office which is 

situated at Auto Gallery, 1 Borneo Hypermall and also AHRAC sales counter situated at 

Magellan, Sutera Harbour Resort. 

Questionnaire and observation techniques were used as survey instruments in this study 

where a sample size of 30 is applied. 

At the end of this report, will be recommendation and conclusion that might provide new 

suggestion for AHRAC in order to increase the company sales. 
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