
IN ANALYZING MARKETING MIX 
OF TRU-DESI6N SDN. BHD. 

PREPARED FOR: 

ENCIK ADZMAN BIN ABBAS 
SCHOOL OF MASS COMMUNICATION 
MARA INSTITUTE OF TECHNOLOGY 

PREPARED BY: 

KHAIRUL RAZAK BIN MOONIER 
(90012967) 

ADVANCED DIPLOMA IN BUSINESS STUDIES (MARKETING) 
SCHOOL OF BUSINESS AND MANAGEMENT 

MARA INSTITUTE OF TECHNOLOGY 
SHAH ALAM 

SELANGOR DARUL EHSAN 

MAY 15, 1992 



TABLE OF CONTENTS PAGE 

ACKNOWLEDGMENT.„ 

EXECUTIVE SUMMAR" 

CHAPTER 

I . 

i f i t r o a u c t i o n . » ,, . „ , 

I I . PPROBLEM STATEMENT 

::; r o b I e.VF S t a t e m e n t , 
Ob i e c t i ves of- S t u ; 

T' 

- A l i i ; - . - 5.. j . 

rr- •! i~ 
L. i m :i. t. a" .; o!•', s., 

M P .-''••": M;: 

g r o u n d , 
/••• f -i v i-.'i:::. 

i.. .:. i i . .i i i J. .••; . 

P r o d u c t . . ,, 
i-: r 'i. c: e» . . . 

s.ns ar id i r a a e m a r 
Anal ysi s, , ,. , 
Strengths «, 
Weak nesses . 
Opportune, t i es. , 
Threats. „.,-,,„,. , 

Tte h-'us i nees Uoe 

'HO DOLL 

f • ='. r ~: n r 

3 e c o i"i; 

vev . 

i,< -:::! '.. ei . 

i s e s o f !:;-: e s p o n d e n t s C T 



V I . CONCLUSION AND RECOMMENDATIONS 

Lone l us :Lon . . , . . , . . 
Recommendations « » 

Product Supp1ier 
P r i c e »,.».„ „ 
i::;lacs ....... 
Catalog . . ,. 
Ye I low Pages .,..,. 
Trade Shows 
Pe rso na 1 3e11i nq 
Target Market... 
Sales-Force, ...... 
Fr i nae Be fier it. . 

BIBLIOGRAPHY., 

APPENDICES 



ACKNOWLEDGMENTS 

As i n a n y la 1 - ; : 

c o n t r i b u t e d t o 

l i k e t o e x p r e s s 

n q ,; m a n y p e o p i s h a v i 

.1. i_ U i..i ':::: i-i i i i..i ":l J...' I...' 

Ersc ik Aclzman Ai 

c o m m e n t s , q u i d * 

p r e p a r a t j . c n o f 

GUI' i n q 

l anac ie r 

s u p e r v i s o ' 

reai wot 

i o n 

k i r n 

t he i r 

H U U U J. 

iv:'::n.L;^L. J. i;i .i. j . 

.' c r :::• .1 i..i i i 

e r e 

Puan .;•:! j . S U t l l :-: 

t- o r t h e e n c o i.; r a o e m 6 u u .i. ci a i i i 

T *~ i i 

pr 

pr­

a m 

O V l 

s o ; 

i i fcrf W .1 
.(.. j . . . .,„ , 

http://preparatj.cn


EXECUTIVE SUMMARY 

Tru-Besiq n S d r 

premium and promo' 

i n J a n u a r y , 1991„ 

j u s t a y e a r a o o , 

mix t o o l s t h a t ; s 

e f f e c t i v e l y and e-

new compai 

camp as 

se c rie iiraf 

The premium and 

q r ow i nq !::;us i n e s s as w& I 1 

Nowadays more and mors 

such as umbr e1 I a„ t shir 

company besides it also 

having the promotional :i 

J mot i on a j. i earns 

i J i K U c - !'• 

i J i i i i..j L e 

artra* i maoe 

The e f f e c 

basea t o * 

As such,, 

out t h e fi­

fe now i t s ' 

order' t o , 

m r j h t f a c i 

mar k e t i nc: 

...; I} i . , ; ;::\ i 

cz •;- n p: •::: ;::: 

p r U . , e C l p c i u t .v.; '••• p . f 

i.J tv; ::::• .1. L i S.v::::: '•... '..J 

ecoinm&nded 

w r.?.' •::> .i. Lj s i 

I Li !... 1 ft- ' 


