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ABSTRACT

Mostly sellers nowadays are actively selling their products through online shopping
platforms since the usage of e-commerce are increased. Many platforms that have been
introduced and popular among people in Malaysia such as TikTok, Shopee etc.
However, for this study is aimed to help sellers to make decision in choosing the best
platform of online shopping that can be used to sell their product. Fuzzy Analytical
Hierarchical Process (AHP) were suggested in this study to solve multi-criteria
decision-making problems with fuzzy concept. The alternatives that have been chosen
to be evaluated are TikTok (A1), Shopee (A2) and Lazada (A3). Those alternatives are
evaluated based on seven main criteria: website quality, payment methods, product
variety, delivery and guarantee, surrounding influences, experiences and advertisement.
Each criterion came along with a few sub-criteria. The results obtained website quality,
payment methods and product variety gave a huge impact in choosing the online
shopping platforms and the result found that TikTok (A1) is the best platform for sellers

in selling their products.

il



ACKNOWLEDGEMENT

Firstly, I would like to wish my special thanks and gratitude to my dedicated supervisor,
Miss Nur Solihah Khadhiah Binti Abdullah for her guidance, give helpful information
and ideas have help me a lot in conducting project and writing this thesis report. Her
knowledge, experiences and professional expert in fuzzy have facilitated me in

completing this study successfully.

I also would like to express my sincere appreciations to my family as my support
system and being a source of inspiration for me to continue my studies until graduate.
Not forgotten, my friends who always with me, motivated me, never give up on me and

helped me a lot in succeeding this project.

Greatest thanks to sellers who get involved in survey for this project. Their
experiences and knowledge in the business field really helped me in carrying out the

project.

Last but not least, I want to thank me for believing in me for doing all this hard
work, having no days off, never quitting, always being a giver and trying to more than
I receive. I want to thank me for trying to do more right more than wrong, also just

being me at all the times. Thank you.

v



TABLE OF CONTENTS

Page

DECLARATION BY THE SUPERVISOR i
DECLARATION BY THE CANDIDATE i
ABSTRACT iii
ACKNOWLEDGEMENT v
TABLE OF CONTENTS v
LIST OF TABLES vii
LIST OF FIGURES ix
INTRODUCTION OF RESEARCH 1
1.1 Introduction 1

1.2 Background of Study 1

1.3 Problem Statement 4

1.4 Objectives 5

1.5 Significance of the Project 5

1.6 Scope of the Project 6

1.7 Project Benefits 7

1.8 Definition of Terms and Concept 7

1.9 Organization of Report 8
LITERATURE REVIEW 10
2.1 Introduction 10

2.2 Literature Review 10




2.3 Conclusion

METHODOLOGY

3.1 Introduction

3.2 Research Step

3.3 Conclusion

IMPLEMENTATION

4.1 Introduction

4.2 Implementation of Method

4.3 Conclusion

14

16

16

16

24

25

25

25

42

RESULTS AND DISCUSSION

43

5.1 Introduction

43

43

5.2 Results and Analysis

5.3 Conclusion

CONCLUSION AND RECOMMENDATION

47

48

48

6.1 Introduction

6.2 Conclusion

48

6.3 Recommendations

49

REFERENCES

50

APPENDICES

54

vi



