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ABSTRACT 

This project paper reveals the perception of 

Newton products among consumers. Their acceptance 

and attitudes towards the products and the size of 

market segment, actually achieved in the effort of 

distributing them. The degree of acceptance indicates 

what is lacking in Newton products, that are present 

in oriar as part of the product attributes that 

would nel; consumers to make their decisions in 

making a purchase. The findings would lead to steps 

to be taken in order to improve the marketability of 

Newton products. 
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