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LYING

EXECUTIVE SUMMARY

LIVING QUARTERS outlet at One Utama Shopping Center, Bandar
Utama is one of the specialty stores of Metrojaya Berhad. It was open for trading
at this area because it have a strong owing to the population growth within it and

have wide attraction of surrounding .

The study of the effectiveness of the display is necessary for every
retailer because from that they can know current performance of the company
and how to improve it. It also can know how customer perceive the product
offered in term of quality, price and material used towards the display. This
information gathered may help LIVING QUARTERS to improve customer

service in order to give effective serve to t heir customers in the future.

The objective of this study is to gain information and knowledge
regarding the effectiveness of the display at the tableware department in
LIVING QUARTERS Bandar Utama. From this study it can identify problems
and some recommendation can be recommend to improve the outlet sales and

customer flows.
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