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1 

ABSTRACT 

The purpose of this study is to identify the perspective of consumer towards 

Istihalah. The research is conducted at Bank Rakyat JalanTangsi. Based on the 

literature, two variable of perspective are identified as the important factor; they are 

awareness and attitude towards Istihalah and muslim knowledge towards Istihalah. Self

administered survey questionnaires were used to collect the data and also the 

questionnaire was adopted from the previous research's questionnaires. The population 

of this study is the employee from Bank Rakyat JalanTangsi which consists of 140 

people. The sample size needed is I 04 respondents. 140 questionnaires were distributed 

to the employee with I 00% return back all the questionnaire with fully answer the 

question. The data gathered were entered into Statistical Package for Social Science 

(SPSS) ver 20. And then analyzed first tlu·ough descriptive statistic and then through 

Pearson's correlation statistic in order to answer the research question. From the finding, 

the researcher suggested few recommendations for policy and practice, and also for the 

future research. 
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