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ABSTRACT 

Perusahaan Otomobil Kedua Sdn Bhd (PERODUA) was established in 1993. The joint 

venture partners / shareholders of Perodua and their respective shareholding are UMW 

Corporation Sdn Bhd (38%), Daihatsu Motor Co. Ltd. (20%), MBM Resources Berhad 

(20%), PNB Equity Resources Corporation Sdn Bhd (10%), Miitsui & Co. Ltd (7%) and 

Daihatsu (Malaysia) Sdn Bhd (5%). 

Source: www.perodua.com 

The company's operations commenced early 1994 and the first vehicle, the ever so 

popular, Perodua Kancil was introduced to the Malaysian market in August 1994. Now, 

Perodua had produced six cars which are Perodua Kancil, Perodua Kelisa, Perodua 

Rusa, Perodua Kenari, Perodua Kembara, and the latest one is Perodua Myvi. 

PROEDAR AUTO (M) SDN Bhd is one of the branches of Perusahaan Otomobil Kedua 

Sdn Bhd (PERODUA) at Tawau, Sabah. It started its operation in 1 s t September 2001 

when it bought over from Otomobil Sejahtera Sdn Bhd the dealership for Perodua 

vehicles in Tawau, Sabah. Initially, Otomobil Sejahtera, which was a subsidiary of UMW 

Toyota, was given the rights to distribute Perodua range of product in Tawau since June 

1998. 

Source: Branch Manager and all staffs at Perodua Tawau. 

Historically, Proedar owe its existence to the Bumiputra Entrepreneurship Program 

(BEP) undertook by UMW Toyota with the directive from Permodalan Nasional Berhad 

with the aim of establishing a competitive and dynamic Bumiputra entrepreneurs. Since 

it is the biggest share holder of Perodua, UMW Toyota was given 10 Perodua outlets 
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