
A STUDY ON S U C C E S S FACTOR OF STREAMYX 
PROMOTION IN KOTA KINABALU SABAH 

SHAFINIE FARAHZILLAH APIL 
2007267422 

BACHELOR OF BUSINESS ADMINISTRATION 
WITH HONOURS (MARKETING) 

FACULTY OF BUSINESS MANAGEMENT 
UNIVERSITI TEKNOLOGI MARA 

SABAH 

APRIL 2009 



ACKNOWLEGEMENT 

Preparing the research is not an easy as I thought before. I need to sacrifice a lot of things such 

as money, time for myself, friends even to my family. But thank God I have finally finished this 

research successfully on time. On this opportunity, I would like to thank to my advisor for 

supporting and assist me during the research. Without help, guidance and advice I cannot 

complete my task to prepare this project paper as successfully as this one. My thanks also go to 

Puan Dayang Sahara, as my supervisor at TM, to all staff of consumer sales department TM 

(M) Berhad Kota Kinabalu, Sabah for their help and information and a letting me doing some 

research on TM product, Streamyx. 

Last but not least, I would like to thank to all my friends for sharing and exchange valuable 

information during implementing my research. I know they also doing such a tremendous and 

excellent effort for their research. Without cooperation from others, commitment and excellent 

idea, this project paper will not be as now. I hope that I can apply all knowledge and experience 

I get on the future while this research will become a main reference to UiTM student that can be 

use efficiently and effectively. 



T A B L E OF CONTENT 

LIST OF T A B L E i 

L IST OF F I G U R E ii 

1.0 INTRODUCTION 

1.1 Introduction of study 1 

1.2 Background of study 3 

1.3 Problem statement 4 

1.4 Research objective 5 

1.5 Research Question 5 

1.6 Significant of study 6 

1.7 Scope of study 7 

1.8 Limitation of study 8 

1.9 Definition of Term 9 

2.0 LITERATURE REVIEW 

2.1 Introduction 10 

2.2 Element of Success 16 

2.3 Promotion 17 

2.4 Streamyx 18 



3.0 RESEARCH METHODOLGY 

3.1 Theoretical Framework 22 

3.2 Data Collection Method 23 

3.3 Research Design 24 

4.0 FINDING AND ANALYSIS 

4.1 Demographic Profiles of Respondents 26 

4.2 Production Process 33 

4.3 Employee and Organization Skills 35 

4.4 Function 37 

4.5 Technique 39 

4.6 Technology 41 

4.7 Types of Promotion that Aware the Customer 43 

4.8 Types of Promotion that more Effective 44 

4.9 Road Show for each area to Promoting Streamyx 45 

4.10 Sufficient Streamyx Promotion on Television and Radio 46 

4.11 Streamyx Promotion for Seasonal 47 

4.12 Streamyx Website Explain More about Streamyx 48 

5.0 COST TABULATION 

5.1 Job Profession of Respondent * Streamyx available anytime Crosstabulation 49 

5.2 Marital Status of Respondent * Mass Media important to Promote Streamyx 50 

Crosstabulation. 

5.3 Job Profession of Respondent * Streamyx Make Work Easier Crosstabulation 51 

5.4 Age of Respondent * Streamyx Allow to Access Easily Crosstabulation 52 



Bachelor of Business Administration (Hons) Marketing 

1.0 INTRODUCTION 

1.1 INTRODUCTON OF THE STUDY 

Telekom Malaysia Berhad (TM) is the largest telecommunication company in 

Malaysia and also Southeast Asia's second-largest telecommunication company. It has 

a monopoly on the fixed line network and has a considerable market share of the mobile 

communications market after its acquisition of Celcom and merging with its mobile 

operation arm, TM Touch. 

TM has an internet service provider subsidiary (TM Net) offering narrowband and 

broadband connectivity. Broadband connectivity is through DSL under TM Net's 

Streamyx brand. Due to its near monopoly of the last mile connections, TM Net is now 

the sole DSL broadband provider in the country. Telekom Malaysia officially changed its 

global brand from Telekom Malaysia to TM in April 2005. 

Streamyx is the brand name of the broadband services own and operates by TM 

(formerly known as Telekom Malaysia). TM's high speed data carrying network strata the 

entire nation. Thus Streamyx can offer users a high speed broadband internet access 

regardless of their location within Malaysia. 

Streamyx is a type of "wired" broadband, the data packages are transmit via 

hardwire from the point of user to the international gateway. Therefore, the users can 

expect a fairly uniform bandwidth allocation at all time and not adversely affected by the 

weather, location or altitude. TM Net was established in 1995 by the then state-owned 

and now government linked telecommunications company, Telekom Malaysia Bhd. 

It was deployed in 1995 on a technical trial and commercial trial between TMnet 

and COINS. The first commercial trial of xDSL by TM was done through a service known 

as HiS that was deployed together with Ericsson in 1999. Streamyx was launched in 

2001. 

1.1.2 Company Perspect ives 

Their vision is to be the communications company of choice-focused on delivering 

exceptional value to our customers and other stakeholders. To achieve their vision, they 
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