
UNIVERSITI 
TEKNOLOGI 
Al AR A

FACTORS CONTRIBUTE CUSTOMER 
TOWARDS USING

AR RAHNU SCHEME IN MGIT

SAMSINA BINTI ZAINAL

2009644972 

BACHELOR OF BUSINESS ADMINISTRATION 

(HONS) ISLAMIC BANKING 

FACULTY OF BUSINESS MANAGEMENT 

UNIVERSITI TEKNOLOGI MARA 

DUNGUN, TERENGGANU

DECEMBER 2011



ACKNOWLEDGEMENT

First of all, I would like to praise Allah SubhanaWataala, my God, the Almighty, and the 

Benevolent for His blessings and guidance for giving me courage in completing this study 

successfully.

Without the assistance and guidance from my advisor UstazWahairi Bin Mahmud and Madam 

SalwaniBintiAffandi with their comments and suggestion, I believe this study won’t be 

accomplished. I would like to thank them for their patience, advices and guidance in helping me 

completing this study. I would like to express my gratitude and special credit the following 

individuals for their contribution in their time and effort in assisting me:

• My husband, MohdRahimee Bin Ramli who has always being very supportive to me and 

assisting me throughout the whole process in the completion of my study.

• Special appreciation to En IzzatZumairi Bin AbdRahman, Assistant Manager of 

MuassasahGadaian Islam Terengganu for conveying precious knowledge and 

responded to all my questions during the completion of my study.

• To all the staffs of MuassasahGadaian Islam Terengganu (MGIT) for their support and 

guidance.

Lastly, thanks to all my friends who are always there to support me and always concern about 

me.

Thank you.



ABSTRACT

This paper aims to identify the factors and most contributing factor towards using ArRahnu 

scheme in Muassasah Gadaian Islam Terengganu (MGIT) and also relationship among 

factors. Questionnaires were used to collect the data and were analyzed via frequency 

analysis, multiple regressions and Pearson’s correlation coefficient. The findings indicate the 

majority of Malays was aware and use of this scheme. The findings also indicate that the 

majority of Islamic pawn broking consumers are in an income ranged of RM1001-RM2000, 

mainly from the government sector. It is also found that the relationship among factors were 

positive relationship and the most contributing factor towards using ArRahnu scheme in 

Muassasah Gadaian Islam Terengganu (MGIT) was customer service. The others factors 

that were tested were pricing system and shariah view.

Keywords:ArRahnu scheme in MGIT, pricing system, shariah view, customer service.
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