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ABSTRACT 

 

Nowadays, there are increase numbers of students who are enrolled in Malaysian 

university. Students has many experience and face difficulties when pursue to higher 

education level outside their home. This is because, they face difficulties with culture and 

social in new environment that are maybe are not suitable for them. The purpose in this 

study is to determine the factor that will influence perceptions on cultural intelligence 

among students human resource management in UiTM campus Bandaraya Melaka. In 

addition, this paper will discuss why cultural intelligence is important to students and this 

also will make important to educator to enhance the new positive learning experience. 
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