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ABSTRACT 

“EXTRINSIC AND INTRINSIC FACTORS THAT INFLUENCES EMPLOYEE’S 

MOTIVATION AT MALAYSIA EXTERNAL TRADE DEVELOPMENT 

COPERATION (MATRADE)” 

 

This research objective is to study the extrinsic and intrinsic reward that 

influences employee’s motivation at Malaysia External Trade Development Corporation 

(MATRADE). The independent variables that are involved in this research are pay and 

interpersonal relationship for extrinsic factors, whereas for intrinsic reward we have 

recognition and job design.  

A descriptive research design was adopted, with MATRADE being the focus 

organization. The study population comprised of two hundred and sixty-five (265) 

employees working in various departments. Convenience sampling (non-probability 

sampling) was used in this research as a sampling technique. Questionnaire was adapted 

specifically for this study and used as a data collection instrument. A set of descriptive 

statistics including pie-chart and frequency tables were used to present the results of the 

study. 

Based on past researchers, there are many factors which influences employee’s 

motivation. However, in this research, the researcher study on four factors that could 

influence on employee’s motivation; they are pay and interpersonal relationship for 

extrinsic factors, as well as recognition and job design for intrinsic factors. Results of the 

present study showed that the most influential factor that affects employee’s motivation 

at MATRADE is pay. It also shows that pay has a positive correlation relationship with 

employee’s motivation at MATRADE. 

SPSS version 20.0 was then used by researcher in order to conduct reliability 

analysis, frequency analysis, correlation analysis and multiple regression analysis.  At the 

end of this paper, the researcher then provided several recommendations for MATRADE 

in order to increase their employee’s motivation and to allow further researchers to 

improve their research paper. 



v 

TABLE OF CONTENTS 

TITLE PAGE  i 

DECLARATION OF ORIGINAL WORK ii 

LETTER OF SUBMISSION  iii 

ACKNOWLEDGEMENTS   iv 

TABLE OF CONTENTS  v-viii

LIST OF TABLES ix 

LIST OF FIGURES  x 

ABSTRACT   xi 

CHAPTER 1:  INTRODUCTION 

1.0 Introduction  1 

1.1 Background of Study 1 

1.2 Problem statement 3 

1.3 Research Questions 5 

1.4 Research Objectives 6 

1.5 Significance of Study 6 

1.5.1 Top Management 6 

1.5.2 The Employees 6 

1.5.3 The Future Researchers 7 

1.6 Scope of Study 7 

1.7 Limitations 8 

1.7.1 Lack of Cooperation from the Respondents 8 

1.7.2 Lack of Respondents 8 

1.7.3 Lack of Information Data 8 

1.8 Conclusion 9 

1.9 Definition of Terms 9 

1.9.1 Motivation 9



vi 

1.9.2 Extrinsic Factors     9 

   1.9.3 Intrinsic Factors     10 

CHAPTER 2:  LITERATURE REVIEW  

  2.0  Chapter Overview      11 

  2.1 Concept of Employee Motivation    11 

  2.2 Herzberg’s Two-Factor Theory    12 

  2.3 Extrinsic Factors that Influence Employee’s Motivation 13 

   2.3.1 Pay       14 

   2.3.2 Interpersonal Relationship    16 

  2.4  Intrinsic Factors that Influence Employee’s Motivation 18 

   2.4.1 Recognition      19 

   2.4.2 Job Design      21 

  2.5 Theoretical Framework     21 

  2.6 Hypotheses       26 

CHAPTER 3:  RESEARCH METHODOLOGY 

  3.0 Introduction       28  

  3.1 Research Design      28 

  3.2  Population & Sampling Design    29 

   3.2.1 Population      29 

   3.2.2 Sampling Design     30 

   3.2.3 Sampling Technique     30 

   3.2.4 Sample Size      30 

  3.3 Research Instrument      31  

   3.3.1 Scale Measurement     32


	EXTRINSIC AND INTRINSIC FACTORS THAT INFLUENCES EMPLOYEE’S MOTIVATION AT MALAYSIA EXTERNAL TRADE DEVELOPMENT CORPERATION (MATRADE)
	Submitted
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	List of Tables
	ABSTRACT
	CHAPTER 1 INTRODUCTION
	1.0 INTRODUCTION
	1.1 BACKGROUND OF THE STUDY
	1.2 PROBLEM STATEMENT
	1.3 RESEARCH QUESTIONS
	1.4 RESEARCH OBJECTIVES
	1.5 SIGNIFICANCE OF STUDY
	1.5.1 Top Management
	1.5.2 The employees
	1.5.3 The Future Researchers

	1.6 SCOPE OF STUDY
	1.7 LIMITATION OF THE STUDY
	1.7.1 Lack of Cooperation from the Respondents
	1.7.2 Lack of Respondents
	1.7.3 Lack of Information Data

	1.8 CONCLUSION
	1.9 DEFINITION OF TERMS
	1.9.1 Motivation
	1.9.2 Extrinsic Factors
	1.9.3 Intrinsic Factors


	CHAPTER TWO LITERATURE REVIEW
	2.0 Chapter Overview
	2.1 Concept of Employee Motivation
	2.2 Herzberg’s Two-Factor Theory
	2.3 Extrinsic Factors that Influence Employee’s Motivation
	2.3.1 Pay
	2.3.2 Interpersonal Relationship

	2.4 Intrinsic Factors that Influence Employee’s Motivation
	2.4.1 Recognition
	2.4.2 Job Design

	2.5 THEORETICAL FRAMEWORK
	2.6 HYPOTHESES

	CHAPTER 3 RESEARCH METHODOLOGY
	3.0 INTRODUCTION
	3.1 RESEARCH DESIGN
	3.2 POPULATION & SAMPLING DESIGN
	3.2.1 Population
	3.2.2 Sampling Design
	3.2.3 Sampling Technique
	3.2.4 Sample Size

	3.3 RESEARCH INSTRUMENT
	3.3.1 Scale Measurement

	3.4 DATA COLLECTION
	3.5 DATA ANALYSIS
	3.5.1 Reliability Analysis
	3.5.2 Pearson Correlation Coefficient Analysis
	3.5.3 Multiple Regression Analysis

	3.6 PILOT TEST
	3.6.1 Pilot Test for Motivation

	3.7 CONCLUSION

	CHAPTER 4 DATA ANALYSIS AND FINDINGS
	4.0 INTRODUCTION
	4.1 DEMOGRAPHIC PROFILE
	4.1.1 Classification of Respondents by Gender
	4.1.2 Classification of Respondents by Age
	4.1.3 Classification of Respondents by Number of Years Served in the Company
	4.1.4 Classification of Respondents by Monthly Salary
	4.1.5 Classification of Respondents by Level at Work

	4.2 RELIABILITY ANALYSIS
	4.3.1 Reliability Analysis (Pay)
	4.3.2 Reliability Analysis (Interpersonal Relationship)
	4.3.3 Reliability Analysis (Recognition)
	4.3.4 Reliability Analysis (Job Design)
	4.3.5 Reliability Analysis (Employee’s Motivation)

	4.3 CORRELATION ANALYSIS
	4.4 MULTIPLE REGRESSION ANALYSIS

	CHAPTER 5 CONCLUSION AND RECOMMENDATION
	5.0 INTRODUCTION
	5.1 CONCLUSION
	5.2 RECOMMENDATIONS FOR ORGANIZATION
	5.3 RECOMMENDATIONS FOR FUTURE RESEARCHERS

	References
	APPENDICES

