-

S~

FACTORS THAT AFFECTING THE PERFORMANCE OF SMEs IN MALAYSIA

EZUREEN YASMIN BT NORDIN

2015238302

BACHELOR OF BUSINESS ADMINISTRATION WITH HONORS
(INTERNATIONAL BUSINESS)
FACULTY OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGY MARA

KAMPUS BANDARAYA MELAKA

2017



ACKNOWLEDGEMENT

First of all, | would like to pay my gratitude to Allah S.W.T for giving me the strength and
guidance, in order for me complete this research entitled “Factor that Affecting the

Performance of SMEs in Malaysia”.

A very special thanks towards my advisor, Sir Zakimi bin lbrahim, for his support and

continuous assistance throughout the research project.

Other than that, | would also like to dedicate my gratitude to those who were involved in this
research, be it direct or indirectly. | may have faced difficulties while finishing this report,

without the help and participation of these people.



ABSTRACT

The purpose of this research is to conduct a study of how innovativeness, marketing
strategy, resource and human resource management affect the performance of SMEs in
Malaysia. In order to achieve the research objectives of this study, research questions

and hypothesis are developed and tested.

Besides, each hypothesis is measured and the results obtained from the study are then
explained. Then, the literature review is included in this study, for a better understanding

of the topic, which is “Factors that Affecting the Performance of SMEs in Malaysia”

Secondary data is collected and survey questionnaires were distributed to 121 of
targeted respondents, which are the employees of SMEs. Statistical Package for Social
Science (SPSS), version 20.0 is used and the data collected through the survey are
analyzed and result obtained is discussed in the form of tables. The findings of this

research are discussed to understand the relationship between the variables involved.

The recommendation and conclusion are provided as well, in order to summarize the

overall of this research study.
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