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ABSTRACT

Recently there are a lot of shopping methods available without the need for a person to
go to a physical store to make a purchase such as television home shopping. CJ WOW
Shop is one of the television home shopping available in Malaysia. The research
aims to determine the factors influencing purchase decision of television home
shopping; CJ WOW Shop represented by customer awareness, sufficiency of
information, and attraction of host. 100 sets of questionnaires are distributed
randomly by using simple random sampling. The results are important for the
company to increase ratings of viewers and eventually increase the sales, to improve

promotional plans and strategies.

Keywords: Television Home Shopping, Purchasing Oecision,Customer Awareness,

Sufficiency of Information, Attraction of Host.



CHAPTER 1: INTRODUCTION

1.1 BACKGROUND OF THE STUDY

Home shopping is any form of shopping that are made from home such as online
shopping, mobile shopping, call shopping, TV shopping channel, etc. Shopping
channels are television specialty channels targeted towards home shopper
consumers by broadcasting product demonstrations or explanations. Some of them are
Home Shopping Network (HSN, Inc.), QVC (Quality Value Convenience), Shop TV, Lotte

Home Shopping, etc.

Recently this shopping trend also has arrived in Malaysia. In a mid of 2014, HyppTV
officially launched Malaysia’s first 24-hour dedicated home shopping channel, TV
Direct Showcase as reported in Telekom Malaysia Berhad press release. Followed by Astro
Malaysia Holdings Berhad (Astro) and GS Home Shopping Inc. in early 2015, a leading
Korean multimedia retailer, are proud to announce the launch of GO SHOP at their press
release. In early 2016 in their press release, they recently announced home shopping joint
venture by Media Prima in partnership with Korean-based CJ O Shopping Co Ltd to launch
CJ WOW Shop, provides the Group with an attractive opportunity to participate in the

Malaysian retail market and realise new revenue opportunities for the Group.

Since CJ WOW Shop is a new channel and investment for Media Prima which is only
for about one year, Media Prima still cannot recognize what is the purchase decision
factors that make customers choose to purchase through CJ WOW Shop. There are a
lot of other shopping methods and also there are other TV home shopping channels
which give a strong competition to CJ WOW Shop. Some of the reason might be

because of the level of consumer awareness, host/announcers,



