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ABSTRACT

Viral marketing is inexpensive method which has a great impact on consumer and
company. Viral marketing as an strategy that motivate an individuals to pass the
marketing massage to others, thus can creating the potential increasing growth in
showing and influence of the message.

Viral marketing is a part of promotion used to spread the information across the
customers by using Internet but also include mobile phones, display advertising, and
others. Nowadays there are many company that using this online marketing to
promote their product and services. Online marketing is very important to increase
the awareness of the customers. it was used by all the companies around the world
and it will make the companies to compete with others. This study is conducted in
order to determine the effectiveness of using promotional by online marketing to
promote JELITASARA. The findings will show the marketing strategies by online

marketing, the effectiveness and the weaknesses of using this promotional tools.



CHAPTER 1

INTRODUCTION

1.1 BACKGROUND OF STUDY

The purpose of this study is to identity the impact of viral marketing in promoting
JELITASARA product. Advance in technology have helped to remove company and
consumer relationship to an interactive level, where technology can contributes to brand

awareness and sustaining a long-term relationship with the customer.

Viral marketing is an inexpensive method which has a huge impact on consumer
purchasing behavior. Based on (Dasari and Anandkrishnan 2010), they stated in their
research that the viral marketing is a moderately new idea that allows the web word of
mouth (WOM) technologies to spreading out the message of marketing and enable

marketers of company to create a great relationship with customers.

The company use viral marketing via social media in promoting their product. Sales
promotion by using social media can give the big impact or influence the consumer in their
decision or possibility for them to spread the information to the other users. The promotion
by using social media such Instagram, Facebook, YouTube and website will help to create
brand awareness with the objective this medium being an increase in product sales. This
marketing technique on social networks and by word-mouth generates publicity to increase
brand awareness, with the objective of using this technique being an increase in product

sales through carefully designed viral processes (Borade, 2013)



