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ABSTRACT 

 

 

   In this study, the researchers are focus on the factors that influence 

customers’ acceptance towards Ar-Rahnu Scheme in Bank Rakyat. The purpose 

of the study is to examine whether there is any relationship between the 

independents variables which consists of service quality, pricing system as well 

as Syariah view with the dependent variable that is customer acceptance. We 

have collected and analyse many previous studies and research done by qualified 

researchers and also few references from various journals, articles and websites. 

The researchers personally distributed the questionnaire to 60 respondents that 

was selected randomly and volunteer to answer that questionnaire. They are 60 

respondents and customers who deal with Ar-Rahnu Scheme at bank Rakyat. 

The data obtained will be analysed by using Statistical Package for the Social 

Science (SPSS) and then the findings of this study will be interpreted. Other than 

using SPSS, the data also collected by using reliability testing, descriptive 

analysis, Pearson correlation analysis as well as multiple regression analysis  in 

order to achieve the research objectives. Based on the research, all the predictors 

or independent variables have significant and positive relationship with the 

customers’ acceptance towards Ar-Rahnu Scheme in Bank Rakyat and through 

regression analysis, the most factors that influence customer acceptance among 

those predictors is service quality. 

 

 



  

Page v 

 

  

TABLE OF CONTENT 

 

 PAGE 

TITLE PAGE i 

DECLARATION OF ORIGINAL WORK ii 

LETTER OF SUBMISSION iii 

ACKNOWLEDGEMENT iv 

TABLE OF CONTENT v-vii 

LIST OF TABLES viii 

LIST OF FIGURES viii 

ABSTRACT ix 

  

CHAPTER 1: INTRODUCTION 

 
 

1.0   Introduction                                                                                        2 

1.1 Background of Company 2-3 

1.2 Background of Study 3-5 

1.3 Problem Statement 6-8 

1.4 Research Question 8 

1.5 Research Objective 9 

1.6 Significant of Study 9 

1.6.1   For the Researchers 9 

1.6.2   For the Respondents 9 

1.6.3   For the Management 10 

1.7 Scope of Study 10 

1.8 Limitation of Study 10-11 

1.9   Definition of  Terms 12-13 

  

  

CHAPTER 2:  LITERATURE REVIEW 

 
 

2.0    Introduction 15 

2.1    Customer Acceptance 15 

2.2    Service Quality 16-17 



  

Page vi 

 

  

2.3    Pricing System 18-20 

2.4    Syariah View 20-22 

2.5    Theoretical Framework 22-23 

2.6    Research Hypothesis 23-24 

  

  

CHAPTER 3:  RESEARCH METHODOLOGY 

 
 

3.0    Introduction 26 

3.1    Research Design 26-27 

3.2    Unit of Analysis 27 

3.3    Sampling Size 27 

3.4    Sampling Design 27-28 

3.5    Data Collection Method 28 

         3.5.1    Primary Data 28-29 

3.5.2    Secondary Data 29-30 

3.6    Methods of Data Analysis 30 

        3.6.1    Statistical Package for Social Science (SPSS) 31 

        3.6.2    Reliability Testing 31 

        3.6.3    Descriptive Analysis 32 

        3.6.4    Pearson Correlation Coefficient 33 

        3.6.5    Hypothesis Testing 33-34 

        3.6.6    Multiple Linear Regressions 34 

  

  

CHAPTER 4:  FINDINGS AND ANALYSIS 

 
 

4.0    Introduction 36 

4.1    Reliability Analysis 36-38 

4.2    Descriptive Statistics 38-40 

         4.2.1    Frequency Analysis 40-43 

4.3    Pearson Correlation Coefficient 43-46 

4.4    Regression Analysis 46-47 

  


	A STUDY ON THE FACTORS THAT INFLUENCE CUSTOMERS’ ACCEPTANCE TOWARDS AR-RAHNU SCHEME IN BANK RAKYAT
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENT
	LIST OF TABLES
	LIST OF FIGURE
	ABSTRACT
	CHAPTER 1: INTRODUCTION
	1.0 Introduction
	1.1 Background of Company
	1.2 Background of Study
	1.3 Problem Statement
	1.4 Research Questions
	1.5 Research Objective
	1.6 Significant of Study
	1.6.1 For the Researchers
	1.6.2 For the Respondents
	1.6.3 For the Management

	1.7 Scope and Coverage of Study
	1.8 Limitation
	1.8.1 Time Constraint
	1.8.2 Inexperience
	1.8.3 Journal Availability
	1.8.4 Financial Constraint

	1.9 Definition of Terms

	CHAPTER 2: LITERATURE REVIEW
	2.0 Introduction
	2.1 Customer Acceptance
	2.2 Service Quality
	2.3 Pricing System
	2.4 Syariah View
	2.5 Theoretical Framework
	2.6 Research Hypothesis

	CHAPTER 3: RESEARCH METHODOLOGY
	3.0 Introduction
	3.1 Research Design
	3.2 Unit of Analysis
	3.3 Sampling Size
	3.4 Sampling Design
	3.5 Data Collection Method
	3.5.1 Primary Data
	3.5.2 Secondary Data

	3.6 Methods of Data Analysis
	3.6.1 Statistical Package for Social Science (SPSS)
	3.6.2 Reliability Testing
	3.6.3 Descriptive Analysis
	3.6.4 Pearson Correlation Coefficient
	3.6.5 Hypothesis Testing
	3.6.6 Multiple Linear Regressions


	CHAPTER 4: FINDINGS AND ANALYSIS
	4.0 Introduction
	4.1 Reliability Analysis
	4.2 Descriptive Statistics
	4.2.1 Frequency Analysis

	4.3 Pearson Correlation Coefficient
	4.4 Regression Analysis

	CHAPTER 5: CONCLUSION AND RECOMMENDATIONS
	5.0 Introduction
	5.1 Conclusion
	5.2 Recommendations
	5.2.1 Increase Promotion on Ar-Rahnu Scheme
	5.2.2 Organize Talk or Course about the Importance of Islamic Pawn Broking (Ar-Rahnu Schme)
	5.2.3 Improvement in Term of Pricing System
	5.2.4 Maintain Service Quality Provided


	REFERENCES
	APPENDIX



