
 

 

 

THE FACTORS INFLUENCING MALAYSIAN  

CONSUMER’S INTENTION TO PURCHASE HALAL FOOD 

 

 

 

IRFAN FAWWAZ BIN MOKHTAR 

2015655988 

 

 

 

BACHELOR OF BUSINESS ADMINISTRATION  

WITH HONOURS (INTERNATIONAL BUSINESS)  

FACULTY OF BUSINESS AND MANAGEMENT 

 UNIVERSITI TEKNOLOGI MARA  

CAWANGAN MELAKA 

KAMPUS BANDARAYA  

 

 

 

 

 

 

 

JULY 2018 

 

 

 

 

 



iv 
 

ACKNOWLEDGEMENT 

 All praise belongs to Allah for all of the strength, time and health that He has given to 

me on completing this research successfully. I am taking this opportunity to sincerely 

mention and appreciate to all the parties that had given advices, guidance and support 

during my entire period on completing this research paper. It would have been difficult and 

hard for me without the presence if these individuals. 

 Firstly, I would like to express a special thanks to my project advisor, Prof. Madya Dr. 

Maheran Binti Hj Katan for her excellent guidance, patience, care and advice with a 

comfortable atmosphere throughout this project. All the information that was given, her 

constructive comments and assistance had greatly guided me in completing this research 

successfully. Without her, I may have not be able to produce a good research paper. 

 Not to forget, the highest appreciation and gratefulness to both of my parents for the 

moral, material and financial support that they have provided me since the beginning of 

this research paper. They have always checked on my health and moral during my period 

of completing this research. Next, a very big thanks to all of the respondents due to their 

willingness and cooperation upon completing the questionnaire. They were not 

complaining and did not expect anything in return, but purely a sincere act of kindness on 

answering the questionnaire.  

 Lastly, again I would like to thank everyone from my advisor, family and friends for their 

great positivity, support and encouragement in completing this research paper 

successfully. Nothing else but love and respect to each and every one of them. Thank you. 

 

 

 

 



xi 
 

ABSTRACT 

Halal industry is booming and the consumer demand towards Halal food has changed 

considerably because Halal goods are consumed by Muslims and Non-Muslims in 

Malaysia. Therefore, this research is to find out the factors that can influence the purchase 

intention of consumers’ towards Halal food. The best theory to understand purchase 

intention, the theory of planned behaviour (TPB) is applied in this research paper. In 

addition to the main theory, another factor is added into the research to further understand 

the purchase intention of consumers’ towards Halal food. The diversity of Halal foods in 

the market has rose the Halal industry and is being slowly accepted around non – Muslims 

especially in Malaysia. Halal food is accepted because of the benefits that the consumers’ 

will gain from it. This research will understand both Muslims and non – Muslims purchase 

intention towards Halal food. The research is further elaborated using four (4) factors that 

influence the purchase intention which are attitude, subjective norm, perceived 

behavioural control and food safety. A set of questionnaires were administered to 120 

respondents that lives in Kuala Lumpur and Selangor, Malaysia. The results of this study 

suggested that only two variables which are subjective norm and food safety are 

significantly related to the purchase intention of consumers’ towards Halal food. The 

findings of this study may be beneficial and helpful for manufacturers to understand the 

Halal purchase intention of consumers’ towards Halal food. 
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