
I

FACTORS INFLUENCING PURCHASE INTENTION
TOWARDS ORGANIC FOODS AMONG MALAYSIAN

SITI SHYUHADA BT A.RAHMAN

2017267408

Submitted in fulfillment of the requirement for the

BACHELOR OF BUSINESS ADMINISTRATION WITH
(HONS)

INTERNATIONAL BUSINESS

FACULTY OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA
KAMPUS BANDARAYA MELAKA

JULY 2020



IV

ACKNOWLEDGMENT

Bismillahirrahmanirrahim,

First of all, I would like to express my deepest gratitude to Allah S.W.T who makes all

things possible and give me the desire, ability, opportunity and the motivation to

complete the project.

I would like to express my sincere gratitude to my advisor, Puan Nurul Azrin binti

Ariffin for the continuous support of my research, for her patience, motivation and

knowledge. Her guidance helped me in all time until I finished my final project paper.

Nevertheless, I would like to extend my special thanks to UiTM Bandaraya Melaka

Bachelor’s Degree students for all the cooperation and commitment given to me upon

conducting the study. They have become a part of my respondent and their feedback

and support are valuable to me.

Last but not least, thanks to families, classmates and lecturers and all the other

individuals who have directly or indirectly contributed upon completion of this report.

Thank you.



V

ABSTRACT

Today, it is challenging to achieve an environmental sustainability even though it

is essential for the next generation. Organic food processing uses a method that

incorporates best practices in the environment, protects natural resources and applies

high animal welfare standards. A study to identify the awareness among Malaysian in

choosing an organic foods as a healthy lifestyle. Lack of awareness towards the

importance of organic foods may affect the level of purchasing. This study also want to

examine the knowledge level over the importance of organic food. This study also

aims to recognize whether price and availability may affect the purchasing of organic

foods. Despite the alleged benefits for organic food, higher price premiums for such

products have been identified as a major obstacle to facilitating positive consumer

purchases of organic food compared to' cheaper' alternatives for conventional food

(Effendi, Ginting, Lubis & Fachruddin, 2015; Gan, Wee, Ozanne & Kao, 2008). By

using convenience sampling, a survey questionnaires were conducted among

Malaysian. The study findings revealed associations between these factors

influencing the rates of millennial buying of organic food items.
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