= g

FACTORS INFLUENCING ENTREPRENEURIAL INTENTIONS AMONG
STUDENTS IN UiTM CAWANGAN MELAKA KAMPUS BANDARAYA

AMIR SYAZWAN BIN AB HAMID

(2015408834)

BACHELOR OF BUSINESS ADMINISTRATION WITH HONOURS
(INTERNATIONAL BUSINESS)

FACULTY OF BUSINESS AND MANAGEMENT
UNIVERSITI TEKNOLOGI MARA CAWANGAN MELAKA

KAMPUS BANDARAYA

JANUARY 2018



ACKNOWLEDGEMENT

I would like to express my sincere gratitude and appreciation to my advisor, Mr.
Mohd Isham Bin Abidin and my second advisor, Madam Wan Hasmat Binti Wan
Hasan, who guide me, assist me and support me during the process of the entire
research. Their wide knowledge, valuable comment and feedback given, have been
of great value for me. Their understanding, encouragement and patience have
provided a good basis for the present research.

Furthermore, | also appreciate all the respondents who spend their precious time
and patience in helping me to fill up the questionnaire. | would be impossible to
complete my research project without their honest contribution. Therefore, | truly
appreciated the efforts of my respondents who are kindly and patiently provided me

with useful information.

Finally, | would like to thank to my family and friends who are supporting me
throughout my studies at Universiti Teknologi Mara (UiTM) Cawangan Melaka
Kampus Bandaraya. Once again, | are thankful to all the people who have provided

me with assistance in completing my research.



ABSTRACT

Students’ entrepreneurial intention may be affected by different factors.
Entrepreneurial intention is found to determine students’s willingness to engage into
entrepreneurial behavior in future. The main objective for this study is to understand
how attitude toward the behavior, perceived behavioral control, entrepreneurship

education and personality traits affect entrepreneurial intention of undergraduates.

The primary data of this study was gathered by distributing 322 survey
guestionnaires to respondents at Universiti Teknologi Mara (UiTM) Cawangan
Melaka Kampus Bandaraya. The Cronbach"s Alpha Reliability test which can ensure

high reliability result was conducted on every variable.

Pearson Correlation Coefficient and Multiple Linear Regression Analysis were
conducted in this study to observe independent variables (i.e. attitude toward the

behavior, entrepreneurship education and personality traits).

The discussion of the findings, implications of study, limitations and

recommendations for future research are discussed in the end of the study
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