
r r , i n ^ 
— VjSv ! V 3^/— V - i - » 

mX3 

BACHELOR OF BUSINESS ADMINISTRATION (HONS) 
MARKETING 

FACULTY OF BUSINESS MANAGEMENT 
UNIVERSIT! TEKNOLOGI MARA 

KOTA K1NABALU 



TABLE OF CONTENT 

HAKMILIK 
Perpustakaan 

Universiti Teknologi MARA 
Sabah 

P R O J E K PELA . IAR 

Titles 

Acknowledgement 

List of table frequency 

List of pie chart 

Chapter 1: INTRODUCTION 
Topic of research 

Background of the products 

Problem statement 

Objective of the research 

Scope of research 

Significance and study 

Limitation of study 

Theoretical Framework 

Chapter 2: LITERATURE REVIEW 
From the internet 

Books 

Previous research 

Chapter 3: RESEARCH METHODOLOGY 
Data collection 

Sampling technique 

Data analysis 

Chapter 5: FINDING AND ANALYSIS 
Chapter 6: CONCLUSION AND RECOMMENDATION 

Conclusion 

Recommendation 

Chapter 7: TERMINOLOGIES AND DEFINITION 
Bibliography 

Appendices 

Pages 

i 

iii 

1 

1 

2 

2 

3 

4 

5 

6 

7 

9 

10 

12 

13 

14 

15 

36 

38 

39 

40 

41 

SALINAN FOTO TIDAK D I B E N ' P K A N 



ACKNOWLEDGEMENT 

Praise to ALLAH S.W.T. for giving me the life and health to go through His 

challenges at living in His universe; for giving me the strength and ability in 

completing this project paper. 

I would like to take this opportunity to impress my heartfelt gratitude to Professor 

Madya Mat Yasin Jamil, who gives invaluable supervision and recommendations 

in completion of this project paper. 

Special thanks to all full time Mara University of Technology students for their 

commitment in providing a valuable information and data. 

This project would not have been completed without the unending support and 

tolerance of my parents, Haji Mohd Yunus Basir and Hjh Dg Siti Asmah Datuk 

Haji Pg Mohd Tahir. Very special thanks for them for their understanding. 

My greatest and sincerest thank to my sister, Dg Nazurah Haji Mohd Yunus, her 

friend, Shah and Ani. Thanks for the kind help and support in completing this 

project papers - I could not have done without all of you and those who have 

been directly or indirectly contributed to the development of this project paper 

and achievement. 

Dg Zuraidyah Hj Mohd Yunus 



LIST OF FREQUENCY TABLE 

Tables Pages 

5.1.1a): Frequencies Statistics of Respondents 15 

5.1.1b): Frequency Table: Respondents Gender 15 

5.1.1c): Frequency Table: Respondents Age 17 

5.1. 1d): Frequency Table: Respondents Programmed 18 

5.1. 1e): Frequency Table: Respondents Part 19 

5.1.1f): Frequency Table: Respondents Race 20 

5.2.1a): Frequency Table: Respondent's Influence to Buy 21 

A Hair Shampoo 

5.3.1a): Frequency Table: Respondent's Brand of Shampoo 22 

5.4.1a): Frequency Table: The Frequency That Respondent's 24 

Purchase a Hair Shampoo 

5.5.1a): The Budget That Respondent's spending To Purchase 25 

A Hair Shampoo 

5.6.1a): Respondent's Loyalty to Buy Only One Brand of 26 

Shampoo 

i 



CHAPTER 1 
INTRODUCTION 

1.1 Topic of Research 

Shampoo is a hair care product used for the removal of oils, dirt, skin particles, 

environmental pollution and/or other contaminant particles that gradually build up 

in hair. The goal is to remove the unwanted build-up without stripping out so 

much as to make hair unmanageable. 

Shampoo, when lathered with water, is a surfactant, which, while cleaning the 

hair and scalp, can remove the natural oils (sebum) that lubricate the hair shaft. 

Shampooing is frequently followed by conditioners, which increase the ease of 
combing and styling. 

1.2 Background of Products 

The word shampoo in English usage dates back to 1762, with the meaning "to 

massage". The word was a loan from Anglo-Indian shampoo, in turn from Hindi 

champo, imperative of champna, "to smear, knead the muscles, massage". It 

itself comes from Sanskrit/Hindi word "champna", the flowers of the plant 

Michelia champaca which have traditionally been used to make fragrant hair-oil. 

A Sake Dean Mahomed, who opened a shampooing bath known as Mahomed's 

Indian Vapour Baths in Brington in 1759, introduced the term and service. His 

baths were like Turkish baths where clients received an Indian treatment of 

champi (shampooing) or therapeutic massage. 

During the early stages of shampoo, English hair stylist boiled shaved soap in 

water and added herbs to give the hair shine and fragrance. Kasey Hebert was 

the first known maker of shampoo, and the origin is currently attributed to him. 
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