YRARK

i
ﬁlé‘-‘_ A
Ty

-
N

Mmoo
"
<
e

1 SR N A B T

5;3
7,
i

-ai
S
S

2
-~
ke
2

g et

412

% &

”-.. . vy o

il b

£43 i, &
')

~5

4 ¥ —Jo.-
i mm ()

24

.
X s
Sy
- -
-
!‘&""‘i :
A
Fag |
e
FEBE

B
Mg

™,
=
4

]

o
—ir



AKNOWLEDGEMENT

First of all, | would like to thank God for giving me the deepest strength,
wisdom of knowledge and a good health to go through all the obstacles in
completing the research paper successfully.

| would also like to acknowledge with gratitude to all the people who have
helped me directly or indirectly in completing the assignment in Marketing
Research. This assignment is part of the academic requirement for the
Marketing Research (MKT 536) paper.

My sincere appreciation and thanks to all the Management and staff Of
Maybank Berhad in Inanam for their cooperation and assistance. All
information obtained is strictly for academic purposes only.

My heartfelt gratitude to my lecturer, Prof. Madya Matyasin Jamil for all his

guidance without which this paper would not have materialized. | hope to have
more lectures of your caliber and diligence.

Last but not least, special acknowledgement to my family and friends for their
moral support and encouragement in the completion of this marketing
research paper.

Thank you.

Easter @ Esther Olivitt Tamin
Matrix No: 2004303818

ii



TABLE OF CONTENTS

Subject Pages
LETTER OF TRANSMITTAL i
ACKNOWLEDGEMENT ii
TABLE OF CONTENT iii - iv
EXECUTIVE SUMMARY v-vi
LIST OF TABLES vii
LIST OF PIE CHARTS viii

CHAPTER 1: RESEARCH OVERVIEW
R R N R S A L e G SN 1-4
207 PO RIIIINNG. .. ... oo o onnsiniinaanensasiibeasasabaaearsaEan s 4
21 Background to the Problem...................ccccooiiiiiiiiinnn. 4=5
2.2 Statement of the Problem.............ccccccoiviiinniiiiinnnnnn... 5
2.2.1 Problem Identification Research.......................... 5-7
2.2.2 Problem-Solving Research................c..ccccceeeeeee. 7-8

2. AN N SN - . iss o s msr s in s ash S s i b sn 8-9
2.4 BRI . o v s i i e i e S S A SR SRS e B 9-10
25 Limitationsto Research.............ccooeveiiiiiiiiieeiieeeaanns 10

CHAPTER 2: LITERATURE REVIEW / THEORETICAL BACKGROUND

3.0 Literature Review / Theoretical Background.............................. 11-14

CHAPTER 3: APPROACH TO THE PROBLEMS

40 Approachtothe Problem..............cccoiviiiiiiiiiiiiiiiciiicicaea, 15
4.1 TINTONCH FTRIINONK. .. . - - ooooeonncininssen sesnassvs snssesnssvss 15
42  Hypotheses.... 15

iii



CHAPTER 4: RESEARCH METHODOLOGY

50 Research Methodology.........c..cccccciieaceranessssnrssnernsancensansasans 16
5.1.1 Secondary SOUMCES...............ccceverssrencasesesmreens 17
512 PUNGIY SOWEES...... ... .o conscssissasvirsmrsssrmniniinss ID
5.1.3 Sampling Techniques................cccccvcieerecnnennnne.. 18-19
5.1.4 Questionnaires Development and Pilot Study......... 19

B DESAII . - v i o i nsasonsinnssbaismaain ess s A AR 20

7.0 Research Findings /Results................ccccooeiimiiiiiciiinininceannnneee. 2035
CHAPTER 5: CONCLUSION AND RECOMMENDATION
B0 - ORI | i inlin el asitlda mod iosiast s DAY

REFERENCES AND APPENDIX

v



EXECUTIVE SUMMARY

The purpose of this research is to study the purchasing behaviour of Maybank
Berhad's employees confined to Inanam area on chocolate products.

The scope of the study will include the demographic and basic psychographic profile
of Maybank Berhad’s employees towards type of chocolate products.

Type of research used is applied research. The main research problems that have
been identified in this study are the availability of type of product preferred, price of
product, and the durability of product. These issues lead to the development of
approach used that is by setting the dependent variable and independent variable.

The research design used is exploratory. The research instrument used is a
questionnaire, an interviewing form or an appropriate form for data collection.
Chosen sample size is 120 respondents focused on the staffs of Maybank Berhad's

employees.

Data collection is obtained from secondary sources and primary sources. Secondary
data consists of sources from publications, magazines, journal etc whereas primary
data obtained from the distribution and interviewing of questionnaires design to the
respondents performed by the appointed team researchers.

Descriptively, this study will attempts to show on how strong is the purchasing power
of the chocolate products by Maybank Berhad’s employees. The respondents
consists of multi racial namely Malay, Chinese, Indian and others. They are classified
into different range of age that is between 18 to above 40 years old. The monthly
income for Maybank Berhad’s employees is between RM500 to above RM3, 000.



