
AWARENESS ON HALAL COSMETICS AMONG STUDENTS 
UiTMPAHANG 

Prepared for: 
MADAM NOR HIDA YATUN ABDUL RAZAK 

Prepared by: 
SITI MAS IT AH SEMAIL 

SITI HAJAR SHAIKH RADZALLI 
BACHELOR IN OFFICE SYSTEMS MANAGEMENT (HONS.) 

UNIVERSITI TEKNOLOGI MARA (UiTM) 
FACULTY OF BUSINESS MANAGEMENT 

JANUARY 2013 



ACKNOWLEDGEMENT 

First of all, we would like to express special thanks to ALLAH S.W.T because 

give us a healthy body and mind. Therefore, with a healthy body and mind we are 

able to complete our research to fulfil the requirement of the Issues in Administrative 

Management course without any delay and successful. 

In addition, we would like to express special thanks to our supervisor, Madam 

Nor Hidayatun Abdul Razak because give a lot of advice and guidance to us, without 

her assistance it is quite difficult for us to complete our research successfully. 

Not only that, we also would like to express special thanks to our lecturers for 

the subject Research Method (OSM601) and Issues in Administrative Management 

(OSM65 l ), Tuan Haji Razak Said and Dr. Mas Anom Abdul Rashid because give a 

lot of encouragement and guidance to us in completing our research, without his and 

her assistance it is difficult to us to complete this research. 

Moreover, we also wish to thank our parents because of their support 

especially from financial. They also give a lot of motivation to us to complete this 

research paper completely. 

Finally, thank you to everyone that had put their effort to help us in this 

research paper. We are really appreciating it. 

Siti Masitah Semail 
Siti Hajar Shaikh Radzalli 

January 151, 2013 
Faculty of Business Management 
Universiti Teknologi MARA (UiTM) Pahang 



ABSTRACT 

This paper is to discuss about the level of awareness on halal cosmetics. Using 

questionnaire surveys on respondents from Bachelor Degree program from six faculties 

available at UiTM Jengka, we will discuss more on their level of awareness on halal 

cosmetics and to find out whether there is relationship between the level of knowledge 

and behavioral intention of using halal cosmetics. Based on the finding, shows that most 

of the respondents are aware about the halal cosmetics and only few of them do not aware 

about halal cosmetics. This is a good situation where majority of the respondents are 

aware about the halal cosmetics and the number may increase further in future. Thus it 

will give a big impact towards the buying behavior towards the halal cosmetics and a 

good opportunity for the halal cosmetics producers to produce more halal products for the 

use of their consumer. According to the finding, majority of respondents also shows that 

they have the strong intention to continue using halal cosmetics in the future. Thus, the 

hypermarket should ensure the availability of halal cosmetics at their outlet, to make it 

accessible by the consumers who are prefer to use halal cosmetics in their daily live. For 

the future research, it will be best if the researcher study and investigate further about the 

relationship between halal logo with purchasing behavior by using respondents from 

various places and ages. 
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