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ABSTRACT

According to Al-Qardawi, the term halal means permissible for consumption and used by
Muslim whereas haram is anything that is unlawful or forbidden. Halal and haram are clearly
shown in Islam to be serious matters. Nowadays, many consumers have increase their
awareness and become more concemn in choosing halal food outlet. It is vital for Muslim
consumers to have a positive attitude and awareness on halal food consumption as it is part of
the religious obligation. This study focus on Generation Y who will determine the future of
Halal industry in this country. Therefore, this study aimed at discussion on what are the factor
that influence intention of Muslim consumers among generation Y towards Halal food outlet
in Putrajaya area. The objective of this research is to study the factors that influence the
intention of consumers towards halal food outlet among Generation Y in Putrajaya. Ajzen’s
Theory of Planned Behavior is used as a theoretical framework in this study. The dependent
variable in this study is intention of consumer towards halal food outlet whereas the
independent variables are knowledge, attitude, subjective norms and perceived behavioral
control. This study is based on primary data collected through a survey. A set of
questionnaires is designed specifically by choosing random sampling on Generation Y for
this study. The respondents comprised of Muslim consumers and were between 15 to 30
years old residing in Putrajaya area. Since this study is based on primary data, the data will be

analyzed by using SPSS method.
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CHAPTER 1

INTRODUCTION

1.0 Introduction

This section discussed about the background of the study, problem statement, research
objectives, research question, significant of study, definition of term, scope of study and

conclusion for chapter one.

1.1 Background of the Study

According to Qur ‘an Surah 5 Al-Maaidah verses 87-88, meaning of halal term is ‘permitted,
allowed or lawful’ (Din al-Hafiz, 2008). The term halal and thoyyib (good) are also included
in the same verses of this surah. Halal also covers everything from raw material sourcing to
distribution of products, right up to delivery to consumers (Che Man and Sazili, 2010). So, as
a Muslim, we should deal with the element of halal in our daily life in order to make sure we
follow the Islamic principle. There are no doubt if we choose halal food as our consumption
rather than haram food because halal and haram things are clearly stated in Al-Quran.

It is very important for Muslim consumers to have a positive attitude and awareness on
halal food consumption as it is part of the religious obligation (Aiedah Abdul Khalek, 2014).
We should avoid from taking prohibited food or drink because it is contrary with our religion.
Based on Malaysia’s Department of Islamic Development (JAKIM), halal food can be defined
as food not made of or contained any part of animal which is forbidden by Islam and free
from any unlawful or impure element. There are a few forbidden and unlawful elements in

Islam such as pork, drug and alcohol.



