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ABSTRACT

The credit card industry in Malaysia has grown, mostly of businesses in Malaysia
accept credit card for financial transactions. The industry of credit card also become unique
because of operates in a dual banking system where the conventional and Islamic banking
systems. However, majority of people in Malaysia especially Muslims people have a
conventional credit card rather than Islamic credit card. Hence, this studies to investigate the
factors that influence Muslim customers towards the conventional credit card rather than

Islamic credit card.

Thus, this survey conducted to know how far the relationship of Muslim customers
towards the conventional credit card rather than Islamic credit card regarding the promotions,
protections of card, media awareness and religious. This paper presents primary data collected
by using questionnaire involving a sample of 150 respondents representing among Muslim
people that lives or work in Shah Alam, Selangor. The questionnaires are design and comprise
of three sections. The sample that will be used in this research is Muslims people in Shah
Alam. By using this means, data can be gathered all at once and to minimize the error and
data accuracy. All data will be analysing by using SPSS software. The findings shows that all
the factors which consists promotion, protections of card, media awareness and religious have
a significant relationship with Muslims Preferences on conventional credit card rather than

Islamic credit card.

Keywords — Muslims preferences, Promotions of card, Protections of card, Media awareness,

Religious
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CHAPTER ONE: INTRODUCTION

1.0  Introduction

This research was study about the preferences of Muslims customer towards the
conventional credit card rather than Islamic credit card in Shah Alam, Selangor. This research
was focus in area of Shah Alam, Selangor. It is because the population in Shah Alam,
Selangor is more about 700,000 people and the majority ethnic is Malay by 66.62% (Hashim
& Zain, 2005)

In background of study, this research was discussed about the overview of credit card.
It is mean the researcher will know when the credit card introduced in Malaysia. The
researcher also will know the definition, functions and types of credit card in Malaysia. This

paper was discussed the gap of the problem in this research in problem statement.

The research question in this chapter was discussed about the question that related to
the theoretical framework in our research. A research question was divide into two categories
which is main research question and specific research questions. The main research question
is related to the dependent variable that is the important or basic research in this study. The

specific research question is the supportive of the main research questions.

Besides that, this chapter also was discussed about the research objective. Research
objective divided into two categorize. First categorize is main research objective and second
is the specific research objectives. In this chapter, this research was also give the information
about the important of the study for all parties such as individual, organization and other

researcher and it will cover in significance of study.

There are several limitations throughout this research which accuracy data, lack of
experience and lack of getting data. Lastly, summary will summarize all the relevant

information that included in chapter one.



