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EXECUTIVE SUMMARY 

 

My Cheesekut is a partnership and operates on 2 June 2023. The business is categorized in food 

and beverage products which is dessert . The main target that is set by the business is people who use 

social media and people live in Puncak Alam. The price is affordable despite that the best quality of 

ingredients is used to ensure the quality guarantee of the products deliver to the customers. This 

portfolio consist Facebook posting of three main parts, teaser post, hard sell post, and soft sell post. In 

Facebook Posting Teaser, the busimess has not yet delivers the real products and just makes a sneak-

peak posting to make audiences curious and updated. As for Facebook Posting Hard Sell, the real 

products with detail like the name of the products, price, payment, and how to purchase. My Cheesekut 

use direct link to Whatsapps chat for order to purchase and any enquiry because it is an easy way to 

communicate through the chat. Lastly, Facebook Posting Soft Sell, My Cheesekut post a pictures and 

videos to educate and give information to audiences about cheese.  
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1.0 BODY OF REPORT 
 

 1.1 Go-Ecommerce Registrations 

 

 

  



1.2 MyENT Certificate 
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2.0 INTRODUCTION OF BUSINESS 
 

My Cheesekut is a business name that has been decided based on our main product. We 

utilized the chance to advertise and sell our small business on Facebook. We chose this industry 

due to the huge demand and numerous positive reviews of this popular search engine. Many 

customer reviews provide a wonderful perspective, and many customers fall in love with the 

cookies. We choose My Cheesekut as our business name because we want to emphasize that 

our brand will be more memorable to customers throughout the holiday season than other 

products. Additionally, it is an easy and brief name to introduce to the public. Additionally, the 

name is meant to catch buyers' attention. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Name of the business MY CHEESEKUT 

Business address  UiTM Cawangan Selangor Kampus Puncak 

Alam Bandar Puncak Alam, 42300 Puncak 

Alam, Selangor.  

 

  



2.1 Organization Chart 

 

 

 

 

 

 

 

 

Founder/Owner 

MUHAMMAD SYAKIRIN BIN SADAN 

 

 

 

 

 

 

 

 

 

 

 

 

Marketing Specialist/Partner 

GENVEANA LAURA ANAK INSOL 

  



2.2 Mission And Vision 

 

Mission 

 To spread joy and love through our homemade dessert which is cheesekut, 

creating memorable taste for our customer.  

Vision 

 To be the best cheesekut in the town.  

 

2.3 Description Of Product 

 

My Cheesekut takes great pride in creating delicious homemade desserts that are sure 

to please satisfy you. Each cheesekut is created with love using the best ingredients and our 

secrets create an incomparable taste experience. Our Cheesekut has various toppings such as 

oreo, nestum, blueberry and milo. Cheesekut is perfectly made, has a fine crumb and an 

irresistible flavors. Whether you're treating yourself or sharing with friends and family, our 

cheesekuts bring a crowd together and create moments of pure joy. Every bite of My Cheesekut 

is a testament to our commitment to quality, creativity, and the joy of homemade goodness. 

Discover the magic of our cheesekut and let My Cheesekut be the pinnacle of your sweet 

pleasure.  

2.4 Price List 

 

 

 

 

 

 

 

 Each cheesekut which any topping sell with the same price which is RM6.  

  



3.0 FACEBOOK (FB) 
 

 3.1 Facebook Page 

  



3.3 Facebook post – Teaser 

 

 

 

 

 

  



 3.4 Facebook post – Copywriting (Soft sell) 

 

 

 

 

 

 

 

 



 3.5 Facebook post – Copywriting (Hard sell) 

 

 



  



 

 3.6 Sales Report 

 

 



4.0 CONCLUSION 
 

In conclusion, My Cheesekut represents an interesting venture into the homemade 

world cookies. Through our dedication to quality, creativity and the joy of homemade 

goodness, we aim to bring smiles and unforgettable moments to our customers. Our range of 

delicious flavors, made with love and attention, meet various tastes and occasions. By fostering 

community spirit and provide a delightful experience, we strive to be the ultimate destination 

for those who seek very delicious cookies. We are excited to start this journey and look forward 

to sharing it My Cheesekut's magic with biscuit fans near and far. thank you for your attention 

and support as we live our sweet dreams. 
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