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ABSTRACT

This study attempts to gain knowledge about consumer perception {perceived quality,
perceived price and perceived value) on buying intention towards Astro IPTV, which is the high
premium product that had been launched by Astro Malaysia Holding Bhd. The data obtained
from the sample of 100 respondents were analyzed with descriptive and correlation analysis.
Results from correlation analysis showed all independent variable have the positive effect
towards buying intention. In this research, it also shows that all the independent variables
accept alternate hypothesis. The results from this research provide the influence how factors
affect consumer purchasing decision. Finally, future research should be included with larger

number of respondents.

Keywords: Consumer perception, Purchase intention
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CHAPTER 1

INTRODUCTION

1.1 BACKGROUND OF COMPANY

—u”’

All-Asian Satellite Television and Radio Operator (ASTRO) is a Malaysian direct
broadcast satellite (DBS) Pay TV service. Astro Malaysia Holdings Bhd is a leading content
and consumer group in Malaysia and Southeast Asia with a focus on the pillars of watch,
listen, read and shop. It transmits digital satellite television and radio to households in
Malaysia and Brunei. It had been founded about 20 years ago on 1% June 1996. Astro )g@g
granted an exclusive license as a sole Pay TV provider by the Malaysia federal government
until 2022.

Astro launched the first High Definition (HD) broadcast in Malaysia in December
2009 which is Astro B.yond. After that, Astro B.yond PVR (Personal Video Recorder) was
introduced in June 2010. In April 2011, Astro IPTV was introduced followed by Astro on the
Go in 2012. On 18 February 2012, Astro introduced NJOI as an entry-level DTH satellite TV
service.

Astro Direct-Broadcast Satellite (DBS) is a type of artificial satellite which usually
broadcasts satellite television signals for home reception. The type of satellite television
which uses direct-broadcast satellites is known as Direct-Broadcast Satellite
Television (DBSTV) or Direct to Home Television (DTHTV). Basically Astro DTH using dish
as shown in figure 1 which install outside their home to gain satellite signal.

Figure 1: Signal dish



