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ABSTRACT

The study aims to identify the factors that can lead to the satisfaction of customers towards
the Bumiputera’s SME products and to determine the main attribute that coexist with the
variables that contribute to the customers’ perception towards the Bumiputera’s SME
products. The issues that arises in this study are packaging, quality and price sensitivity of the
products. 50 customers had been selected as a respondents due to the constraint time and
willingness of respondents to reply correctly and willingly. Moreover, before the
questionnaire being distributed to the respondents a sample of 5 customers were selected to
complete a pilot test study as to improve the study. Using convenience sampling, the
questionnaires are distributed to customers that come in the Medan MARA. Therefore,
throughout the research findings, there’s only has one hypothesis were supporting the
research. Overall, brand image has a major influences for customer to purchase the

Bumiputera’s SME products.
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1.1

CHAPTER 1: INTRODUCTION

BACKGROUND OF STUDY

Small and medium-sized enterprise (SMEs) have been acknowledged as important
actors of commercial activity and play a vital part in the evolution of a country,
especially in the second half of the 20th century, they are critical to the ability of an
economic system to innovate, diversify and produce new jobs (Poon et al, 1994 as cited
in Dr Norzaidi et al., 2011). -
Based on economic census 2011 by SME Corp the overall total of SMEs is 645,136.
Collectively, these SMEs contributes to the growth of manufacturing, services and
agriculture sectors, as well as ICT services, in terms of output, value-added,
employment and exports. However, in 2014 the contribution of SMEs to overall GDP
by key economic activity (constant 2010 prices) is 35.9% (Department of Statisticsv
Malaysia (DOSM) and SME Corp. Malaysia). Overall contribution to the export and
annual growth SME export in 2014 is 17.8%. For the contribution of SMEs to overall
employment for 2014 is 65.0%. As stated from Department of Statistics Malaysia
(DOSM) and SME Corp. Malaysia total productivity of SMEs in a year 2014 is RM58,
213.

The customer is an important role in the development of the economy of the SMEs. The
perception of the customers is a first factor that contribute to the purchasing of the
SMEs product. Customer perception give an impact to the industry especially to the
growth of the SMEs itself. The product and services from the entrepreneurs must meet
this customer expectation. As for example, the packaging of the product is a first thing
that customer will judge after they see the product because currently packaging plays a
role as a tool of sales promotion and stimulator of impulsive buying behaviour. Their
products are facing difficulties in penetrating into the local market itself besides having
to compete with other established products from abroad, due to weak design features in

packaging.



