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Abstract

This paper outlaid the factors that can influence customers to buy online. The
main objective is to determine whether the factors has directly influence those online
shoppers decision before buy online. The paper presents the primary data collected
by personally handed out questionnaires involving a sample of 100 respondents from
Bachelor Degree Student’s from UiTM Sabah Branch . The results clearly indicated
that factors such as cost and time efficiency, availability of products and services and
user friendly website has significantly influence on customer decision’s to buy online.
The final finding will allow e-marketers to have clear view of what factors that can
influence customers to visit on their website. Therefore, it is essentially important for
the e-retailer to develop better marketing strategies in order to cope with the trends of

new era of shopping medium.



