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Abstract

This paper investigates and compares the effects of technology in event management in Malaysia, a case
study of stair climb sporting race. In a multiracial society, male and female participation in sports have
different in their decisions when it comes to pursue sporting events of interest. Generally, sport activities
require physical strength and risk taking, thus attracting only male participation. This study is concerned
with the gender differences and their experiences with the event and particularly on the use of technology.
The quantitative approach has been employed to perform the statistical analysis relies on numerical
evidence. The results reveal significant differences between the effects of technology and event
management by gender on the stair climb race event. This study makes a significant contribution to the
event management and technology’s effects and adds contribution to the on going literature by comparing
male and female gender. It also provides insights to the event operators in preparing strategies to tap the
sporting events market.
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1.0 INTRODUCTION

The definition of technology varies among researchers; hence, this further shows a need to be explicit about
exactly what is meant by the word technology. Established studies have illustrated the dynamic nature of
technology that has led to numerous definitions and concepts of technology which are closely related to
technology transfer.

A considerable amount of literature has shown that the term technology has been notoriously hard to define
(Reddy & Zhoa, 1990). Hence, it can be concluded that a generally accepted definition of technology is
lacking. Blomstrom and Kokko (1998) states that the process of understanding and examining technology
is very challenging considering that it is an inherently abstract notion. In relation to this, technology does
not stand alone because it is a system that requires approaches and action to be closely associated with
implements and artefacts, especially those concerning the organization framework in general.
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Events is considered as an extremely reliable sector of the Malaysian economy, which further develops
event management as one of the related occupations in the current era. The development of humankind has
built and further enhanced the importance of events, which include its major economic — social — cultural
role in business framework as well as outside sector. Event management is the design and coordination of
an event. The whole purpose of event management is to supervise the plan and arrangement of an event,
which can be realized by employing a management framework that further elaborates the five stages of
event development (Yeoman et al., 2004). On top of that, events are important in the sense that one needs
to be familiar and passionate about it. Therefore, the overall aim of this thesis is to contribute to the large
and growing body of literature by attempting to achieve full understanding of the development of
technology and examining the outcome of technology on event management in Malaysia, particularly
concerning the perceptions on the related outcomes based on gender.

2.0 LITERATURE REVIEW

2.1 Event Technology

Widely varying definitions of the term technology have emerged from numerous established studies. The
definition of technology has been a matter of ongoing discussion among scholars, and this terminological
confusion has influenced the research design and results, including the deal relating to transfer and
government guidelines (Reddy & Zhoa, 1990). Sahal (1981) elaborates that technology can act as
‘configuration’, which further suggests that technology is highly dependent on the assigned tasks and
outcomes.

Events industry emerged as a powerful tool and has attracted considerable attention which has caused it to
be largely expanded. Hence, events industry has a huge possibility to stand on its own without being
associated with other fields such as tourism, hospitality, and sports. In addition, future modernized change
plays a big role in assisting the growth of events development (Jago & Deery, 2010).

Furthermore, patrons tend to expect more outcomes such as social engagement and organizational value
from attending an event. The current means of communication is largely influenced by technological
advances which has made it broader and easier. The rapid development of technology plays a major role in
human interaction; hence, it is crucial to be aware of its possibility in ensuring that event patrons are able
to receive the best experience. This is especially important as it involves better social and technological
transition, with the emphasis on various internal needs and external responsibilities (Talwar et al., 2010).

Unlike the conventional means of communication, the newly emerged communication tools and media have
made it possible for event planners to engage easily with their patrons on network or the other way around.
More interestingly, the use of social media, email, mobile, and other platforms enable the messages to be
better delivered throughout the duration of the event. Several means that offer better experience for patrons
to attend an event include online registration and management system which is more interactive and less
time consuming. It is important to get familiarize with the patrons to ensure that the communication will
get across and able to engage the patrons. On top of that, actual interaction at the event allows crucial
information to be gathered in order to provide the best experience to the patrons. Social media is closely
associated with event as it plays the biggest role in attracting more attention from targeted patrons.
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2.2 Event Management

Northouse (2004) describes event success as achieving the desired, planned, or attempted outcomes
following the organized event. In other words, every event has its own targeted outcomes; for example, if
an event aims to collect benefits and it manages to do so during the event, only then the event is considered
successful. A recent published study has examined the motivations, expectations, and career aspirations of
graduates from festival and event management course from a post-92 university in Scotland. The interesting
findings of the study expressed that the graduates were academically prepared for real-life work in the
industry, but they are lacking the necessary practical skills (Barron & Knight, 2017). The emphasis of event
management is on the whole process that takes place before, during, and after the implementation of the
event. Meanwhile, successful event operations refer to the need of managing several critical issues
including marketing, ticketing, budgeting, transportation/logistics, human resources, facilities and
participant management, public relations, time management, and risk management (Kose, Argan, & Argan,
2011; Getz, 2008; Hales & Nightingale, 1986).

On top of that, event management acts as a value chain management that links the co-ordination of
numerous suppliers and business partners which include information and booking services, accommodation,
venues, catering, transportation, logistics, leisure activities and entertainment, and insurance companies
(Soteriades & Dimou, 2011). Events have become a critical success factor for both destinations and tourism
firms alike. More importantly, the success of destinations is strongly assisted by events in terms of increased
number of visitors, better demand seasonality and visitor flow, strong destination development, and
reinforced destination image (Soteriades & Dimou, 2011).

3.0 METHODOLOGY

3.1 Research Approach

The aim of research approach is to develop the methods and framework of a study, which involves broad
assumptions to detailed methods of data collection, analysis, and interpretation. Generally, there are three
types of research approaches that are commonly employed by researcher in conducting their study, whereby
the most suitable approach will be selected according to the objective of the study (Cresswell, 2003). This
study uses a quantitative case study approach to investigate the objective of this study.

3.2 Instrument Development

This investigation takes the form of a case-study through the adoption of questionnaire in order to examine
the effect of technology on the participants of stair climb event. The design of the questionnaire was divided
into two sections. The first section measures four items described as follows: (1) technology plays a huge
role in event marketing, (2) appropriate technology is employed in the event, (3) efficient technology helps
participants in paying fees via online means instead of cash, and (4) application of technology helps
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participants to easily access the information about the event. In this section, a 5-point Likert scales were
used with 1 being indicated as strongly disagree to 5 as strongly agree. Meanwhile, Section 2 accumulates
the demographic details of the participants which include the information on gender, age, level of education,
and nationality. The questionnaire was reviewed by a lecturer with expertise in tourism research to ensure
that the expression of each item was clear and accurate. Following the review, minor changes were made
to improve the clarity based on the suggestions provided.

3.3 Study Site and Sample

This study was conducted at UiTM Pucak Alam which is in the District of Kuala Selangor, Malaysia. The
location of the study site is approximately 20 kilometres in the Northwest direction from Shah Alam known
as the state capital of Selangor. UiTM Puncak Alam is one of the newest UiTM campuses that started its
official operation on June 1, 2009. The campus covers an area of 1,085.75 acres which was designed to
accommodate 20,000 students’ surplus of UiTM Shah Alam campus. The study was carried out at the stairs
of UiTM Puncak Alam and was named ‘Step Up’. The calculation states that there are approximately 219
stairs from bottom to top.

The survey was conducted in May 2017. The sampling frame was a homogenous purposive sample of
students who take part in the 'step-up' event. The targeted sample size for this study was 100 participants.
According to Hill (1998), a total of 30 respondents or above and less than 500 is deemed adequate for all
study. The questionnaire was distributed in the form of online survey (Google Form) which requires the
participants to answer it after they have completed the ‘step-up’ event. However, only a total 91 respondents
managed to complete the survey, which comprises of 42 males (53.88%) and 40 females (46.2%).

3.4 Data Analysis

Data management and analysis were performed using SPSS which is known as Statistical Package for
Social Sciences. Apart from that, the descriptive analysis looks at the mean score and standard deviation
obtained from the relationship between variables, which is then used to answer the research objectives. The
independent t-test, an inferential statistical test that determines whether there is a statistically significant
difference between the means in two unrelated groups is also applied in this study.

4.0 FINDINGS

4.1 Results and Discussions

The result of this analysis has revealed several important findings. The first finding states that technology
plays the biggest role in promoting this event. As indicated in Figure 1, higher mean values are detected
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among female participants (4.73) compared to male participants (4.40) regarding their perceptions towards
the use of technology in promoting Step-up event. The result indicates that female participants are more
supportive regarding the role played by technology in promoting step-up event.

The second finding reveals that the participants agreed that the technologies used in this event are
appropriate. The mean values of the participants’ perception regarding the appropriate technology used in
Step-up event are found to be higher among females (4.50) compared to male participants (3.98). This result
seems to suggest that female participants tend to agree more with the utilisation of appropriate technology
in step-up event.

The next finding of this study discloses that technology has helped the participants to pay the fees through
online means instead of cash. Figure 1 illustrates higher mean values among female participants (4.67) than
male participants (4.44) regarding their perceptions towards the practicality of technology to pay fees via
online means instead of cash in Step-up event. This result suggests that female participants tend to agree
more with the practicality of technology in step-up event.

The final finding of this study reveals that event application has been very helpful in providing an accessible
platform to obtain information about the step-up event. As can be observed in Figure 1, the mean values of
female participants (4.58) exceeds the male participants (4.30) in regard to their perceptions towards the
ability of the application to provide an accessible mean to obtain information about Step-up event. This
result further implies that female participants tend to better acknowledge that event application has helped
them to obtain information about the step-up event.

4.2 Technology Perception Differences Based on Gender

An independent-samples t-test was employed to investigate the participants’ perception between the gender.
A statistically significant difference was detected for three factors which include “technology plays the
biggest role in promoting step-up event” (t=-2.379, p=.020), “appropriate technology used in step-up event”
(t=-3.061, p=.003), “pay fees via online means instead of cash” (t=-2.009, p=.048), and “finding
information about step-up event” (t=-1.888, p=.062). Hence, it can be concluded that perception varied
significantly based on gender (p<0.05). Overall, this result shows that there are different views among the
two genders towards the adoption of technology in the event. Figure 2 represents the results of the
Independent-sample t-test.

Figure 1

Descriptive Analysis

gender N Mean Std. Deviation Std. Error Mean
Technology plays the biggest  male 43 4.40 821 125
role in promoting this event female 48 4.73 494 071
There are an appropriate male 43 3.98 .886 135

technology used in this event  female
48 4.50 144 107
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Technology helped us pay fees male
via online instead by cash 43 4.44 .502 077
female

48 4.67 .559 .081
Event application helped in male 43 4.30 773 118
finding information about step  female

48 4.58 .647 .093
up event

Figure 2

Independent T-Test

Independent Samples Test
Levene's Testfor Equality of
Variances Hestfor Equality of M2ans
85% Confidence Interval of the
Mean $td. Emor Diference
3 Sig. { df | Sig.(2ailed) | Difference Difference Lower Upper

fechnology plays the Equal variances . .,
biggestrole npromoting  assumed 8439 005 | -2319 89 00 -3 10 -613 - 05§
this event Equalvariance

qual variances not .

assumed 238 | 67304 i} -3 4 -f -046
fhers are an appropriale  Equalvariances . . N . .
technologyusedintis  assumed k1! 589 1 -3081 89 003 -5 m - 863 -184
event E warl

qual variances not u " - P

assumed -3032 | 82412 003 -5 113 - 867 -180
fechnologyhelpedus pay  Equalvariances " R . R .
fees viaoning nsteadty  assumed A7 642 | -2.009 89 048 -5 M 47 -002
tash Equalvariance

qual variances not o . . . .

X L% . .

assumed 2001 | 88997 046 m 46 004
eventapplication helped  Equal variances . . . . -
infindingnfomation 2ssumed 553 450 | -1.888 89 062 -8 148 -8 05
about step up event Equalvai .

qual variances not . .

sssamed -1869 | 82308 065 - 181 150 -580 018

5.0 IMPLICATION AND CONCLUSION

The main goal of the current study was to determine the difference in perceptions between males and
females on the effects of technology adopted in event management in Malaysia, particularly concerning a
case study of step-up event. A large number of published studies have expressed different perceptions
between males and females regarding the use of technology (Brown, 2016). In general, females have shown
to possess more favourable attitude towards the use of technology compared to males, especially on the
practicality of technology in promoting this event, adoption of appropriate technology for the event,
payment of fees via online means instead of cash, and the efficiency of event application in helping
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participants to obtain information about the step-up event. These findings indicated that females tend to
possess higher level of attitude towards the use of technology compared to males.

However, the findings of the current study do not support the previous research. For example, Chen and
Tsai (2007); Johnson (2011); and Price (2006) have provided the evidence that is contrary to the conclusion
of the present study. On the other hand, several established studies have reported that males tend to possess
more positive attitudes towards the use of technology in comparison to females (e.g., Chou, Wu, & Chen,
2011; Hasan, 2010; Jackson; Kay, 2009; Kesici, Sahin, & Akturk, 2009). Furthermore, a few past studies
did not find any gender differences regarding the attitudes towards the use of technology (e.g., Imhof,
Vollmeyer, & Beierlein, 2007; North & Noyes, 2002).

Technology has changed events and have a strong influence on the event industry. Therefore, the findings
of this study may provide insight for future event organisers on the importance of technology, especially
how it influences participants’ expectations as well as how it can be utilised to create a winning event for
both the organiser and the attendee. There are various benefits of event technology to event organizing
which include the important role of social media in attracting more attendance, brand recognition, and
loyalty, which is believed to add to the current knowledge of event marketing in both theoretical and
practical way. On top of that, event organisers can utilised this knowledge to invite, outreach, and promote
events. Apart from that, it is also beneficial in generating exposure, excitement, buzz, and participation
support. Overall, it can be the most cost effective and efficient way for event organizers to market their
event.

However, it is important to acknowledge the downsides to technology in determining the success of an
event. In this case, the use of technology such as the Internet allows opinions, reviews, and interactions to
be made public, which further emphasize the need to maintain a good reputation online in ensuring the
success of an event. Finally, it is also important to surround an event brand with positive conversation,
content, and human interaction.
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