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ABSTRACT 

The purpose of this study is to examine the relationship between the profitability 

ratios which is the ROA, ROE and ROI ratios together and separately with Market Share 

Price of the Public Listed Company. In this study, many past researchers have been 

referred as topics regarding market share price has already been done however it is 

concerning different variables and using data from other countries. This study has been 

properly conducted where tests have been conducted. Based on the empirical evidence, 

the results showed a negative relationship between the ROA, ROE and ROI ratios 

together market share prices. The results also showed a negative relationship but 

significant between each of the ratios with the Malaysia Public Listed Companies Market 

Share Prices. 
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