
 
 

  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 



 
 
 

I-RoLE2023, 13-14 March 2023, Physical & Online  Page 1 

 
 

 

 

 

 

Conference e-Proceedings 

International Conference of Research on 

Language Education 2023 
e-ISBN: 978-967-2072-43-0 

 

 
 

 

 

 

 

“Embracing Change: Emancipating the Landscape of 

Research in Linguistics, Language and Literature” 
 

 

 

 

 

 

 

 

 

13-14 March 2023 

Noble Resort Hotel, Melaka 

Physical and Online Conference 
 

 

 

 

 

 

 

 

 
 



 
 
 

I-RoLE2023, 13-14 March 2023, Physical & Online  Page 2 

 
 

 

EDITORIAL BOARD 
 

 

Chairman 

 

Dr. Ameiruel Azwan bin Ab Aziz 

Universiti Teknologi MARA 

 

Committee Member 

 

Fazlinda binti Hamzah 

Universiti Teknologi MARA 

 

Mohd Azlan Shah bin Sharifudin 

Universiti Teknologi MARA 

 

Dr. Amirah binti Mohd Juned 

Universiti Teknologi MARA 

 

Coordinator 

 

Zesdyzar Rokman 

WMIT Group Sdn Bhd 

 

Rozielawati Rosli   

WMIT Group Sdn Bhd 

 
All rights reserved. No part of this publication may be reproduced, stored in a retrieval system, 

or transmitted in any form or any means, electronic, mechanical, photocopying, recording or 

otherwise, without prior permission, in writing, from the publisher. 

 

The views and opinions expressed therein are those of the individual authors and any statements 

in this publication do not imply endorsement by the publisher or the editorial staff. 

 

 
 
Publisher: 

Zes Rokman Resources (2131022-P) 

Bandar Baru Bangi, Selangor Darul Ehsan 

 
 



 
 
 

I-RoLE2023, 13-14 March 2023, Physical & Online  Page 3 

 
 

Conference e-Proceedings 

International Conference of Research on Language Education 2023 

e-ISBN: 978-967-2072-43-0 

 

Table of Contents 

 

No. Title 
Page 

Number 

1.  Galaxy Tense A+: The Effectiveness of English Tenses Board Game Among 

Tertiary Students 
6 

2.  Graphic Design Website: Exploring Market Needs for Services 14 

3.  Beyond What Eye Saw 21 

4.  Creative Writing: Through Her Eyes - Tales of The Heart 28 

5.  Let’s Play Phonetic Charades 34 

6.  A Visual Novel Game on Social Anxiety 40 

7.  Skin Care with Fisha: New Media Content Creation for Basic Skincare 

Education 
48 

8.  e-Book of Poem Collections  55 

9.  Toodles: Flashcards for Children 61 

10.  Digital Flashcards (Tenses) 68 

11.  Investigating Students’ Concerns on The Development of Masterly! 74 

12.  Googly Eyes: A Game to Improve English Usage Among Teenagers 80 

13.  Providing Subtitles for Malaysian YouTuber 86 

14.  Read and Play: Improving Adolescent’s Reading Skills Through Video 

Games 
91 

15.  Thoughts by Her Soul Bookmark 99 

16.  The Comedy of Errors Simplified: “Egeon’s 18Th Reasons Why” 105 

17.  Oliver Green: Improving Homonyms Understanding Through Comics 112 

18.  PWSP: Phonetic Word Search Puzzle Book 117 

19.  Floriography 121 

20.  A Preliminary Study on The Young Adult’s Perception of Learning English 

Using the Website: Swifties Read 
126 

21.  A Place for Poets: An Online Poetry Recitation Series 133 

22.  Say It Right with Ya 140 

23.  Don’t Touch My No-No Square 150 

24.  Templatify: An E-Book Collection of Ecards Templates 158 

25.  Short Story: Disease Takes Happiness Away 164 

26.  Dusted Lines: A Compilation of Self-Written Poems 170 

27.  ‘What’s Your Philosophy?’ An Edutaining Card Game 177 

28.  Be Cool, Not Cruel 185 

29.  Grammar Made Fun with TikTok  192 

30.  Interactive Journaling as A Mental Health Coping Strategy for Youths  201 

31.  Learned – Spoken: Manglish  212 

32.  Lost in the Labyrinth of My Mind 218 

33.  Translation of Abqorie’s Fardhu Ain Module for Smart Tahfiz & Transit 

Abqorie 
225 

34.  Poetry for Us: Expressing Feelings Through Creative Writing 231 

35.  Lyacomms’ Proofreading and Editing Service 238 

  



 
 
 

I-RoLE2023, 13-14 March 2023, Physical & Online  Page 4 

 
 

No. Title 
Page 

Number 

36.  The Effectiveness Of ‘Master the Verbs’ Instagram Flashcards Among Year 

Six Low Proficiency Level Students 
244 

37.  My Malay Fables 252 

38.  Talking Story: eBooks to Improve Reading Comprehension Skills 259 

39.  Exploring Creative Writing as A Tool to Enhance Mental Health  272 

40.  Movie Moo 281 

41.  English Pitstop 288 

42.  Upin Ipin Reding Kit 294 

43.  Seventy-Two Beats a Second 301 

44.  Knowing Kristang 308 

45.  Creatorslation: The Role of Technology in Translation Service 313 

46.  Travel Guide as a Medium to Improve English Comprehensiveness 319 

47.  Posterlance 328 

48.  Crossfunetics 336 

49.  The Effectiveness of Board Games to Promote Student Attention and 

Enjoyment in English Subject 
342 

50.  The Use of e-Books and Social Media in Introducing Malaysian Folklores 

Among Children 
352 

51.  Creepypodcast YouTube Channel 357 

52.  Mastermind': English Board Game 363 

53.  한국어 In Melayu! 369 

54.  Triple P with Sang Kancil: Pronunciation, Phonetics, and Playbook 376 

55.  "So, She Reads" Book Blog 383 

56.  Abbyfication: A Grammar-Based Word Game 389 

57.  Klick!  A Content Writing Service 396 

58.  The Love Levanter Podcast 403 

59.  Let’s Talk Feelings Podcast 409 

60.  Grafixmoon: Poster Designing Service 415 

61.  The Circle of Life 422 

62.  Hops the Dwarf 430 

63.  Malay Corner: Learning Malay Through Discord 435 

64.  Movie: This and That 441 

65.  Phone the Phonetics: Phonetic Flashcards 449 

66.  And What If? 455 

67.  Interrupted: Life in A Podcast 458 

68.  @Phoneticisfun 463 

69.  Culinary and Creative Writing: When Two Worlds Collide 468 

70.  Talk in Senses  473 

71.  Piano Pleasure Course  480 

72.  Step by Step: A Motivational Instagram Account 486 

73.  Figurative Language! An Educational Autobiography 492 

74.  Of Power, Devotion and Betrayal: A Collection of Malaysian Princesses’ 

Folklores 
499 

75.  Tell Me, How’s Everything? An Anthology of Poems to Increase the 

Understanding of Figurative Language  
505 

  



 
 
 

I-RoLE2023, 13-14 March 2023, Physical & Online  Page 5 

 
 

No. Title 
Page 

Number 

76.  Oh, Lendu Youth 513 

77.  Living the Hard Life 520 

78.  Mirror, Mirror, on the Wall, Who Is the Best of Us All? 528 

79.  Beyond the Crowded Space: The Use of Podcast in Improving Psychological 

Well-Being 
535 

80.  Samdil: Same Music, Different Language 541 

81.  Bejalai: A YouTube Journey  547 

82.  Mind Your Language 552 

83.  Pop Music Podcast: A Bop or A Flop? 560 

84.  Exploring The English Language Teachers’ Beliefs And Practices In 

Implementing CEFR-Aligned Formative Assessment In Malaysian Primary 

Schools 

570 

85.  Pencapaian Ucapan Bayi Sejak Lahir Hingga Dua Belas Bulan 575 

86.  Mengkaji Makna Bahasa Lukisan Kanak - Kanak Muda Usia 0-3 Tahun 585 

87.  Penelitian Terhadap Kesediaan, Motivasi Dan Faktor Persekitaran Murid 

Bukan Penutur Natif Terhadap Pembelajaran Dan Pemudahcaraan Karangan 

Respon Terbuka Di Sekolah Antarabangsa Kuala Lumpur 

599 

88.  Pengaruh Bahasa Ibunda Dalam Kalangan Murid Bukan Melayu Tahun 5 

Semasa Menulis Karangan: Satu Kajian Kes 
610 

89.  Meningkatkan Penguasaan Penulisan Karangan Naratif Murid Tahun 6 

Menggunakan Kit Ikan Karang 
619 

90.  Pengaruh Dialek Kedah Terhadap Fonetik Dan Leksikal Kata Soal Pelajar 

Pismp: Satu Kajian Kes 
633 

91.  Tahap Pengetahuan Guru Pelatih Mempengaruhi Kekerapan Pelaksanaan 

Kemahiran Berfikir Aras Tinggi (Kbat) Dalam Pengajaran Dan Pembelajaran 

Subjek Bahasa Melayu 

643 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

I-RoLE2023, 13-14 March 2023, Physical & Online  Page 449 

 
 

PHONE THE PHONETICS; PHONETIC FLASHCARDS 
 

Khamilia Arina binti Khaifil Elmi
1
, * Fazdilah Md Kassim

2 

 
1,2

Academy of Language Studies, Universiti Teknologi MARA, Cawangan Johor 

 
1
2020890138@isiswa.uitm.edu.my 

 
2
fazdi862@uitm.edu.my 

*Corresponding author 

 

ABSTRACT: 

 

Phone the Phonetics is a set of flashcards designed to introduce phonetics to a younger set of 

generation whilst allowing easier access for individuals who are learning English as a second 

language. As widely agreed on, pronunciation is one of the harder English skills to master, 

especially if it is not your mother tongue. Therefore, this project is generally surrounding the 

concept of pronunciation and linguistics; to encourage and raise awareness of proper 

pronunciation and increase of vocabulary. The creation of these flashcards was curated for a 

younger audience between the ages of four to seven year olds. Evidently, kids at this age are at 

their most prime years to inhibit new skills and master another language. The subconscious mind 

is how young children pick up language (Smalle, 2022). Constructing these flashcards took over 

the course of three months with the help of online research, surveys, and persistent interviews 

with expatriate students and adults who wished they had access to learning English at an easier 

rate. Phone the Phonetics has an interactive design inclusive of bright colours and easy to read 

fonts, targeted to garner specifically children’s attention. Additionally, these flashcards are 

accessible through an online platform, where parents are able to purchase with simplicity for 

their learning kids. 

 

Keywords: Flashcards, Phonetics, Children, Pronunciation, Linguistics 

 

1. INTRODUCTION 

 

Language acquisition in children is easier and quicker than compared to an adult. Studies 

demonstrate that children are better than adults at picking up new language norms passively, that 

is, without being aware of what they are learning. It has been widely proven that immersion 

education produces greater language gains than conventional foreign language programmes. 

Therefore, by consistently implementing practices of re-occurring words with proper 

pronunciation, children are able to retain and gain the information quicker. Language acquisition 

involves both an implicit (unconscious) memory and an explicit (conscious) memory across 

developmental stages. Language is acquired by children subconsciously. Although these 

cognitive methods for learning are crucial for sophisticated intellectual pursuits like studying, 

they frequently interfere with more instinctive learning processes like language acquisition. The 

‘critical period’ is referred to in neuroscience as a time of increased plasticity, during which the 

brain is more easily able to build new neural connections in response to various types of 

information (Kulhman, 2019). It serves as the basis for most 3-year-language learners' 

development in hopes that they would ultimately speak English like a native speaker from the 

United Kingdom. 

Therefore, with this information in mind, the creation of phonetic flashcards was ignited. 

This set of flashcards was formed to answer questions such as “what mediums available could 

mailto:2020890138@isiswa.uitm.edu.my
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have helped English language learning individuals?” or “how could young expatriate children 

benefit from this project?”. Speaking from personal experience, having access to multiple 

English learning mediums, would have been more than helpful. Taking that into consideration, 

Phone the Phonetics is inclusive of verbs that children are bound to use in their day to day 

activities. Thus, this will lead to a subconscious practice and better conservation of the 

corresponding skill; in this case pronunciation. 

 

1.1 Project Objective/Purpose 

 

Phone the Phonetics is a set of flashcards designed to introduce phonics to younger 

audiences. Additionally, it is designed to invigorate pronunciation skills; especially for those 

learning English as a second language. Learning English when it is not your first language is 

already difficult as is. Thus, with this concept in mind, Phone the Phonetics hopes to allow 

accessibility in better understanding the English language. This 10 page set of flashcards will be 

inclusive of a word (in this case verbs) and its corresponding phonics as well as the phonetic 

chart as a reference. Phonic flashcards was created after thorough research that it not only has 

not been created before within the Malaysian market but also one targeted for kids in their 

critical period. Lastly, making materials that are accessible is also one of the main objectives 

regarding the making of these flashcards. 

 

1.2 Entrepreneurial Opportunities 

 

When it comes to reaching a target audience profitably, Phone the Phonetics mainly 

targets three groups. Firstly, this project caters towards primary school students between the ages 

of four to seven. This is because, scientifically it has been proven that this is the best growing 

period where kids are able to obtain and inhibit a new language into their subconscious mind. 

Secondly, Phone the Phonetics is intended for expatriate kids, which also goes hand in hand with 

students who are learning English as a second language. After various responses from surveys 

and interviews, many children of expatriates - even the older generation of expats themselves - 

wished they had access to something similar in order to fasten their learning progress. Evidently, 

having access to a faster learning environment promotes children's self-esteem and competency 

to grow. 

 

2. METHODOLOGY 

 

This project focuses on those who are uptaking English as their second language and 

perfecting one of the major skills when it comes to English proficiency; pronunciation skills. 

With this objective in mind, a complete online survey was carried out amongst Malaysian youths 

and expatriates to gain thorough information on what could be significant to the production of 

these flashcards. 

 

The online survey is inclusive of the following eight questions: 

 

> Is English your second language? 

 

> At what age did you first learn English? 

 

> Was learning English difficult? If not, do you think those who have difficulties in learning 

English would improve if some learning materials are given? If yes, would it have been easier if 

you had accessibility to a material that can ease your learning (eg: flashcards, books, websites)? 
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> Would flashcards consisting of proper pronunciation for words and phrases interest you as a 

consumer? 

 

> Would you prefer said flashcards to come in physical form or via online? 

 

> What is the suitable market price for these flashcards? 

 

With this survey, the production of these flashcards was able to garner a total of 82 

respondents. Moreover, of the 82 respondents more than half was answered by adults that are 30 

years and above. This could only mean that half the responses were answered by the older 

generation who not only have their own kids to educate but in hindsight, it gives an early 

exposure as to how the elderly would have wanted to assimilate the language. Thus, the creation 

of these flashcards will have absence of cash outflows. This is because the production of these 

flashcards were made on an online and free platform; Canva Education where it has been 

provided by the affiliation themselves. Lastly, this project was a constant force through in order 

to catch deadlines and stay on track. A comprehensive layout was curated in order to record each 

passing progress.  

 

3. RESULTS AND DISCUSSION 

 

3.1 Online Survey Results 
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As seen in the outcome of the survey, a majority of the youth voted for both a physical 

copy of the flashcards but also an online copy. With that being said, in order to reduce wastage 

and overconsumption in the production of these flashcards, it has been decided that Phone the 

Phonetics will specifically be sold online through various platforms where consumers are able to 

purchase at their fingertips. Additionally, having these flashcards available online makes it 

accessible internationally, but also portable and easy for children to follow along - no matter 

where they could be. 

 

3.2 Project Design 

 

The making of Phone the Phonetics was a personal challenge. As an individual who is 

not creatively inclined, it was difficult to produce a design that was not only eye-catching and 

attention-grabbing for children, but it had to make sure it consisted of all significant aspects of 

pronunciation and mastering said skill. Initially, creating these flashcards started off with 

different types of flowers and its following pronunciation. However, after giving feedback, that 

idea came to a halt as most flowers usually consist of two syllables - which makes it hard for 

kids to manoeuvre through. Thus, the flashcards then progressed into verbs; specifically sports 

verbs. The reason why this concept was followed through is because these verbs such as walk, 

jump, and hop are often actions that kids use and subconsciously do in their daily activities. 

Therefore, it will help them pick up the skill easier as they have something to correlate the action 

to. 
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4. CONCLUSION 

 

In summary, as there were many benefits of producing this project, there were also just as 

many implications. Firstly, getting a grasp on what the target audience preferred was already 

difficult in itself. Curating specifically for kids meant that you would have to think like the kids 

and what they needed help with. Secondly, as an individual who is not so inventive, creating an 

eye-catching and imposing design was just as difficult. Making sure the colours were suitable for 

children to want to stay on track on focus was the ultimate goal with these flashcards. Lastly, 

promoting Phone the Phonetics was a heavy product to bring attention to. Additionally, it was 

easier to target to expatriate parents and children than it was to promote it to locals as they could 

not quite understand the weight of how significant pronunciation is; especially when travelling 

overseas and being surrounded by various backgrounds and ethnicities. Products like flashcards 

take up less energy to promote and depend highly on word of mouth. 
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