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1.1

CHAPTER ONE:INTRODUCTION

INTRODUCTION

This research is focused on the Malay Small and Medium Enterprise (SME) Performance
in Selangor. In background of study, this research will discuss about dependent and
independent variables. Dependent variable in this study is Malay SME performance and
the independent variables are the implication of customer orientation and entrepreneurial
orientation. This paper will discuss the gap of the problem in the research in problem

statement.

The research question will discuss about the question related to the theoretical framework
in the research. There are two (2) types of research question, firstly is main research
question and secondly are specific research questions. The main research question is
related to the dependent variable that is the important or basic research in study. The

specific research question will be the supportive of the main research question.

Research objective is divided into two (2). First, the main research objective and second
is the specific research objectives. In this chapter, this research will also give the
information about the important of the study for all parties such as government, investors,

supplier, customer and individual. It will cover in significance of study.



