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1.0 Executive summary

The beverage industry or also known as the drink industry has become one of the largest
industries due to the rising of customer demand all over the world (Uzuner & Cekmecelioglu,
2019). Besides, beverages have seen a rise in market share minute by minute as one of the most
important industries that fulfill daily human needs. The beverage industry produces two main
products which are drinks and ready-to-drink products. Moreover, the globe has recently been
introduced to a wide range of new inventions and innovations in the beverage industry. The
examples of beverage industry products are bottled water, milk products, soft drinks and

cordial.

Cordial is a concentrated syrup that usually comes in liquid form that is used in
beverage making and there is a variety of cordial flavours that have been introduced to the
market. By observing the existing cordial nowadays, there are several improvements and
innovations that can be made to make the daily life of customers as well as the consumers
easier. As is known, people nowadays demand for the things that can give convenience, require
less energy and short time as they lack of time. Therefore, EasyQuick Enterprise introduce a
new product that has been innovated from the existing of liquid cordial which is EasyQuick
Pulasan tablet cordial. This cordial's innovation is that it is available in tablet form rather than
liquid form, which is much more practical for both customers and consumers. Although making
a drink from a liquid cordial does not really take much time, and people can just buy ready-to-
drinks products, this innovation was introduced to help people save time and energy, as well

as to potentially boost their health.

After a lot of research and taking various suggestions and ideas into consideration,
EasyQuick Pulasan Tablet Cordial was introduced as the final product. Besides, EasyQuick
Enterprise also has conducted a survey to study the limitation of cordial in today’s market and
to know about this new product from everyone’s perspective. To make sure the product can
succeed in the beverage industry, market survey and concept testing were also conducted.
Based on the information obtained, EasyQuick Pulasan Tablet Cordial is able to provide
convenience and easiness in beverage making especially to the main target market such as
working people, students and travellers. Next, market analysis and survey also were made to
analyse the suitable price of selling the product and the focus of the company is on producing

product at reasonable, affordable and profitable price. The company consisting of five members
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