<4

L

UNIVERSITI TEKNOLOGI MARA (UiTM)
FACULTY of COMMUNICATION & MEDIA STUDIES
DIPLOMA in COMMUNICATION AND MEDIA

COM363
PROFESSIONAL PROJECT

REPORT:

FACTORS THAT INFLUENCE READERS TO READ *“99 KATA-KATA #QALIFMODEN BY
FATTAH AMIN”: AN EXPLORATORY STUDY FROM THE PERSPECTIVE OF THE
EDITOR AND READERS

PREPARED BY:
NUR SYARITA BINTI MOHD NORDIN 2016487056
NUR ERINA YASMIN BINTI DZULKEFLI 2016486564
SYAZA SHAFIQAH BINTI AHMAD SHAJARI 2016486926
SITI RAIHANA RUSDI 2016286704
EZAITUL EZANEE BINTI RAMLI 2016486608
GROUP:
NSMC1105B

PREPARED FOR:

SIR ROSDI BIN SAFIAN



ACKNOWLEDGEMENT
Alhamdulillah, all praises to Allah for giving us strength, blessings and opportunity to
complete our research successfully on the exact time as we have planned. Despite many
problems and obstacles that we have to go through, we still manage to complete it. However,
our journey in order to complete this research would not be possible without any support and
help of many individuals and organisations. First and foremost, our biggest gratitude goes to
our respected lecturer, Sir Rosdi Bin Safian for always guide us and willing to spend his time
for us from the beginning of the research process. Not to forget, we also would like to thanks
to our informants, the editor of 99 Kata Kata #QalifModen by Fattah Amin, Madam Hani
Fazuha, Mr Remy Ahmad Jailani, Mr Mohd Ramlee bin Mohd Shah, Syalien binti Mohd
Fauzi and Anis Syakirah for their willingness to spend their time and giving good response
for our questions. We are so lucky to get great findings with their help. In addition, the group
members and classmates for being cooperative to us and also help us out when we have some
problems that related with our research. Last but not least, we would like to express our
appreciation to our beloved family members and parents for always give us uncountable
support, advices to keep doing this research till the end and also finance regarding the

expanses that our research need to be done.



ABSTRACT

Factors that influence readers to read book “99 Kata Kata #QalifModen by Fattah Amin": an
exploratory study from the perspective of the editor and readers. The purpose of this study is
three: first is to study what influence the reader to buy and read it. Next is to determine
overall acceptance among readers toward the book. Last but not least, to identify the
practicability of the content. In this study, the researchers will be using qualitative method
which is an integrative approach to conduct an in-depth interview with the informants from
the editor of the book also the readers. In order to obtain answers for our research question by
selection of purposive sampling. Furthermore, in-depth interview gives the opportunity to
gather descriptive data about people’s behaviour, attitudes and perceptions. The informants
consist of 5 people, the editor of the book, 2 male readers and 2 female readers. It can be
concluded that the readers think the book was affordable. The content in the book inspired the
readers and most of the readers are fans of Fattah Amin and they read it as sign of supporting

their beloved actor.
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