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Dear Sir, 

PROJECT PAPER ( MKT 650) 

Enclosed herewith is a report entitiled The Study Of Bumiko promotional 

activities: Bumiko Sdn. Bhd at Jalan Simpang Tiga, Kuching 

This report attempts to study on the Bumiko's existing promotional activities 

carried out by the management and to find out the scenario and problems related 

to marketing mix especially promotional strategies activities carried out by the 

company. It also provides recommendations on the most effective promotionai 

strategies for the company. 



ACKNOWLEDGEMENT 

Alhamdulillah, with Allah willing that has enabled me to complete this project paper 

successfully. 

Special thanks go to my advisor, Encik Sulzari Mohamed, Head of MEDEC, UiTM 

Sarawak and Lecturer of School of Business and Management, who has guided, 

supported and encouraged me to complete this meaningful project paper. All of his 

kindly advice and valuable information is very much appreciated. 

I also owe a great deal to Group General Manager of Bumiko Sdn Bhd, Tuan Haji 

Murad Bujang and to my supervisor, Encik Keria Kontot, Assistant General 

Manager, Bumiko Sdn. Bhd., who have given me the support and opportunity to 

have 3 months practical attachment at their company. Special thanks also 

dedicated to Encik Alwi Morshidi, Marketing Executive of Bumiko Sdn, Bhd. for his 

generous and valuable advice concerning to my project paper and also to all the 

staff of Bumiko Sdn Bhd for their good ideas, substantial support and 

encouragement in order to complete my project paper 

Finally, with affectionate appreciation, I want to thank my family for their constant 

supports and encouragements in completing my project paper. Also to my friends 

who have helped shape this project paper by their criticisms and valuable 

suggestions. 

THANK YOU 

ii 



TABLE OF CONTENTS 

PAGE 

LETTER OF TRANSMITTAL 

ACKNOWLEDGEMENT 

TABLE OF CONTENTS 

ii 
iv 

ABSTRACT 

CHAPTER 

1. INTRODUCTION 

1 
Background 
Scope Of Study 
Research Questions 
Objectives Of The Study 
Significance Of The Study 
Hypothesis Statement 
Limitations 

1.0 
10 

1. .1 
10 

1 2 
1.3 

12 
1.4 

13 
1.5 

14 
1.6 

15 1.7 Definition Of Terms 

18 2. LITERATURE REVIEW 

19 Marketing in businessS 
Marketing plan and vision 
The Nature Of Marketing Strategy 
Products 

1 
20 
22 
24 
25 
27 

2.2 
2.3 
2.4 
2.5 Market Segmentation, Targeting And Positioning 
2.5.1 What The Company Should Do 

Has Chosen a position 
29 2.6 Promotion 
29 Why it is very important to each 

company to develop its promotion mix? 
Promotions and Important Functions 

2.6.1 

31 2.6.2 

V 



ABSTRACT 

The objectives of the study are to analyze the implementation of promotion 

activities and also to seek out the appropriate suggestions and recommendations 

in order to improve the existing promotion activities of the company. 

Promotion is one of the four major elements of the company's marketing mix or 

4P's. The result shows that this company has carried out sufficient promotion 

activities in their business such as advertising through radio and newspaper to 

inform the public or their target customers about their business. 

In facing the future challenges, the company also concerns about their quality of 

service that is believed will help them to survive in their business. The survival of 

the business almost lies in the hand of the customers. Customers play a very 

important role for the business sustainability in today's competitive business world 

Majority of their customers agreed that the company always tries to keep long-term 

relationship and satisfied their customer. 

The company has also succeeded in promoting their loan facilities as their main 

attraction to welcome their customers to their company. This has been proved that 

majority of the respondents or customers choose this as their main reason to make 

their buying decision at the outlet. 
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