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ABSTRACT 

ABSTRACT 

This research is done in order to find the appropriate advertising 

media of Syanikat Takaful Malaysia Sdn Bhd (STMSB) that able to develop 

public awareness on ts products. The deveiopment of this topic is derived from 

the presemt problems faced by STMSB. that is lack of awareness on STMSB's 

products among pubiics The main objective of this research is to detemine the 

sutabie advertising media that able to reduce the lack of public awareness on 

STMSB and its products, which will increase the demand for STMSB's products 

Due to some limitations, such as budget constraints, manpower and ume 

constraints, sampies for this research were only selected among people in Kota 

Bharu, Kelantan 

Accord1ng to the findings that have been gathered, most of the 

respondents agreed that television abie to make them aware on a product or 

service offered by a company. As the conciusion, STMSB should involve in 

television adverising actively rather than oniy advertise its products in certain 

newspaper and magazine in order to increase the degree of awarenesS among 

publics towards its products Besides, STMSB could add other marketing 

communicaion tools such as exhibition, seminar and expo, which conducted by 

ts marketing officers With this, public will able to accept the information from 

the markeung officers as they have already aware about the products offered by 

STMSB through advertisement in television. 
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