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EXECUTIVE SUMMARY 

Odeen Santai is a small business that sells oden paste by Masak masak Cekyana through 

Facebook platform. It is a partnership business owned by Nur Fatihah Batrisha Adnan and Lina 

Syaukina Arman. Our primary mission is to delight and nourish our customers with delicious food 

products and excellent service at a reasonable price. The establishment of this business is from 

the inspiration of the owner where both the owners admire Japanese food especially oden. Until 

the day when both owners found a local business that sell oden paste, we were immediately 

inspired to sell the products and start as an agent. 

We have two main products which are Rempah Odeen Viral Cekyana original flavor and 

Rempah Odeen Viral Cekyana spicy flavor. We believe these two products with different flavors 

can cater our local’s taste buds who like to eat oden but with our own Malay version of oden with 

a hint of Malay spices in it. We sell our products at an affordable price of RM 10 each. Our oden 

paste not only can be used to make a steamboat but also can be utilized as a base to make a 

variety of food such as it can be used to make fried rice, pasta and other Malay cuisines. 

Our target customer includes students so that they enjoy it at their college, for people who 

love to travel as it is convenient to bring anywhere with easy instruction to get it ready to eat, for 

anyone who has big family to enjoy it with the rest of the family members and not to forget for a 

person who live independently as our oden paste can be used to cook variety of food. Our 

customer can get our product through our Facebook page, 

www.facebook.com/odeensantaibytribne or WhatsApp at                         . The 

delivery will be done by cash on delivery or postage by courier. 

http://www.favebook.com/odeensantaibytribne
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2.0 MYENT CERTIFICATE 
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3.0 SSM REGISTRATION 
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4.0 INTRODUCTION OF BUSINESS 

4.1 NAME AND ADDRESS OF BUSINESS 

Odeen Santai Empire is the name of our business. The idea of getting the name 

of the company is from the purpose of our main product which is oden paste. We got the 

inspiration to start this kind of busines is mainly from social medias. From various social 

medias platform, we found out that people nowadays prefer food dishes that are easy to 

prepare and for sure must be delicious as they do not have much free time. Thus, that is 

why our tagline is “Pantas dan Enak” as the savoriness of our products are guaranteed 

and easily prepared. 

Name of Business Odeen Santai Empire 

Business Address                                                 
                              

Facebook www.facebook.com/odeensantaibytrina 

Telephone Number             

Form of the Business Partnership 

Main Activities Retail of food and beverages 

Date of Commencement 22/6/2022 

Date of Registration 7/7/2022 

Table 1 Business information 
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4.2 ORGANIZATIONAL CHART 

Odeen Santai is a new partnership business that just commenced. Both founders 

manage and operate this company together and share the same profit or loss. Hence, the 

organization structure for Odeen Santai  is simple and only consists of both founders. The 

organizational chart is as below:  

 

 
 

Figure 1 Organizational chart 

 

 

 

4.3 MISSION / VISION 

Our vision is to serve happiness to our customers through heavenly taste food 

paste while working towards the greater community and environment. 

 

Our first mission is to delight and nourish our customers with delicious food 

products and excellent service at a reasonable price. Secondly, to understand our 

customer’s changing needs and constantly improve our customer experience. Lastly, to 

generate sustainable profit growth. 
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4.4 DESCRIPTIONS OF PRODUCTS 

 

 
Figure 2 The products 

 

In Odeen Santai, we have two products namely, Rempah Odeen Viral Cekyana 

original flavor and Rempah Odeen Viral Cekyana spicy flavor. As its name suggests, we 

have two flavors which are original with red and black color of packaging and spicy with 

packaging in orange and black color where both are sell at an affordable price of RM 10 

each. Our products with a net weight 50g are suitable for 4-5 pax per serving. Furthermore, 

these products have been certified Halal by JAKIM and the food safety is guaranteed by 

the certification of HACCP. The expiration date, ingredients, instructions and nutrition 

information table are printed on the packaging at the back of the products for customers’ 

reference.  

 

Rempah Odeen Viral Cekyana are in the form of powder that the customers can 

use to make soup in making oden or so-called steamboat.  Other than that, our products 

can be used as a base for other meals as well such as to make fried rice, Malay cuisine 

and many more depending on customers' creativity. We also provide a short recipe video 

in our Facebook Page as guidance for our customers on how they can make use of our 

oden paste for other recipes.  
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4.5 PRICE LIST 

  

ITEMS PRICE PER ITEM 

REMPAH ODEEN PERISA ORIGINAL 
 

 

 
 
 
 
 
 

RM10  

REMPAH ODEEN PERISA SPICY 
 

 

 
 
 
 
 
 

RM10 

Table 2 Price list 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

10 

5.0 FACEBOOK (FB) 

5.1 FACEBOOK (FB) PAGE 

 

FACEBOOK PAGE 1 FACEBOOK PAGE 2 

 

 

 

 

 

 

5.2 URL FACEBOOK (FB) PAGE 

   

  Odeen Santai’s customized URL is http://www.facebook.com/odeensantaibytrina 

 

 

http://www.facebook.com/odeensantaibytrina
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5.3 FACEBOOK (FB) POST - TEASER 

 

TEASER 1 TEASER 2 
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TEASER 3 TEASER 4 
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TEASER 5 
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5.4 FACEBOOK (FB) POST - COPYWRITING (HARD SELL) 

   

HARD SELL 1  HARD SELL 2  
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HARD SELL 3  HARD SELL 4  
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HARD SELL 5  HARD SELL 6 
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HARD SELL 7  HARD SELL 8 
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HARD SELL 9  HARD SELL 10 
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5.5 FACEBOOK (FB) POST - COPYWRITING (SOFT SELL) 

 

SOFT SELL 1 SOFT SELL 2 
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SOFT SELL 3 SOFT SELL 4 
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SOFT SELL 5 SOFT SELL 6 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

22 

SOFT SELL 7 SOFT SELL 8 
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SOFT SELL 9 SOFT SELL 10 
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5.6 RELEVANT GRAPHICS TO EACH POST  

    

   

  Sales report for May 2022 
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Sales report for June 2022 
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Overview of post insights  
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Most engaging post insights 
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Recent post insights 
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Cont. recent post insights 

 

 



 

 

 

30 

Cont. recent post insights 
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6.0 CONCLUSION 

In conclusion, Odeen Santai Empire is an online business that uses social media platforms 

such as Facebook to sell oden paste that is easy to prepare and savoury. It is proven that by 

managing our business using Facebook such as constantly update our posts has led us to be 

able to sell, create awareness and engage with customers as we can create two-way 

communication with them. 

The benefit of using Facebook to promote our start-up business, it does not incur much 

cost to promote our business. However, a brilliant marketing strategy is needed for us to attract 

customers. We need to be active in posting our posts and be informative to make it more 

attractive. Facebook page is not all about sharing the information about our business and product 

description but also a platform where we can share informative tips and create awareness. Thus, 

Facebook users will be more interested to view our Facebook page and it may lead us to gain 

customers and increase sales for the business. 

This portfolio has helped us students to be able to expand our knowledge of 

entrepreneurship as well as brushing up the development and usage of IT skills that will be useful 

in near future. This portfolio also assisted us in realizing the importance of patience and 

commitment in entrepreneurship. 

The purpose of this social media portfolio was to help students in practicing and learning 

how to start their own business. It is also to help students by educating them regarding the world 

of business and the concept of becoming an entrepreneur in the future.  

 

  

 


