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EXECUTIVE SUMMARY

DREAMY PAZTEL is a business that runs accessories for smartphones which is casing
phone. Therefore, we want to introduce a variety of unique and colourful designs that we can
sell to the customers. We run this business together from marketing on social media, collecting
orders and packing the product. All of the products are sold with a reasonable price so the
customer can afford to buy the product and people who love to buy a casing phone for a

collection or to use it every day can buy the product.

We choose to sell the casing phone because many people nowadays love to have a
unique and colourful casing phone to be used so we are confident to sell this product. The
product also is easy for us to handle for packaging and shipping. All of the work can be done

at our home and it saves our cost and money.

As we already know, we are using Facebook as our marketing place. By posting about
a product and giving extra information to the main account, we can keep track about the
engagement with others. The idea of using a good and creative design for each posting can
attract others. Indirectly, the others can notice our product and can try the product. The service

we give also can attract others to notice our business.
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3.0 E-COMMERCE REGISTRATION AND SSM CERTIFICATE

DREAMY PAZTEL is a legal business and it had been registered under e-commerce and
approve by getting SSM certificate.
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4.0 INTRODUCITON TO BUSINESS

4.1 NAME AND ADDRESS OF BUSINESS

DREAMY PAZTEL is a name that my partner and | had created based on the product that we
sell. We sell a variety of pastel casing that not many people sell it near our housing area. We
think that, this is a big opportunity for us to sell the pastel casing in our housing area and also
nearby area. Our business target is for people that are using a smartphone which is kids,

teenagers and adult.
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Name of the Business DREAMY PAZTEL
Types of Business Partnership
Location of the Business Johor Baharu, Johor
Phone number
Email dreamypaztel@gmail.com
Facebook Dreamy Paztel
Main Activities Selling variety of casing phone




4.2 ORGANIZATIONAL CHART

Our business is a partnership so we become a business owner and handle everything together.

) DREAMY
- PAZTEL
ALIYAH MAISARAH SITI WAHIDAH
BINTI MOHD RIZAL BINTI MOHD MAZLAN



4.3 VISION AND MISSION

As we think every business will have their own vision and mission, same goes to DREAMY
PAZTEL. Our business also have its own vision, mission and objective. Our target is to

achieve all vision, mission and objective.

VISION

- To make the business well known around Malaysia and sustain for a long time.

MISSION

- To be a most popular business for accessories phone among customer
- To give the best customer service to the customer
- To be one of the best seller for casing phone

OBJECTIVE

To offer variety of casing phone with different design and colours to the customers with
provide a good service with a reasonable price.



4.4 DESCRIPTION OF PRODUCTS

DESIGN AND COLOUR OF
PRODUCTS

Design:
Colour:

floral
purple and orange

Design:
Colour:

floral
blue, pink, soft yellow

Design:
Colour:

floral
orange

Colour:

Design:

floral, strawberry
soft green, soft pink

Colour:

Design:

floral
soft yellow, white, green

Table:4.4.1
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4.5 PRICE LIST

PRICE

RM28

RM28

RM28

RM28

RM28

Table: 4.4.2
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5.0 FACEBOOK

5.1 CREATING FACEBOOK PAGE

As we want to promote our business to many people, we create a Facebook page so that people
can notice and aware about our casing phone business. We are using this platform to promote
our business by posting some teasers, copywriting which is soft sell and hard sell. When we
post it in Facebook, people can also share it with their friends so there will be many other

people that will notice our business.

facebook @ -3 3

& Manage Page

. Dreamy Paztel

JP PR Dreany)
. om Razitell

G Publishing Tools
W§  Business apps 3
& /]
Poif Dreamy Paztel
& Create @username - Accessories #' Edit Follow

o Home

B3 News Feed Home  Groups  Events  Reviews  More v m Q v

T -

Create Post

Figure: 5.1.1

5.2 FACEBOOK URL:
https://www.facebook.com/Dreamy-Paztel-101089779257523
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5.3 TEASER
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Figure: 5.3.1

Figure: 5.3.2
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Keep your eyes open, stay tuned!
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o) Like (D Comment > Share
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u/_\) Like D Comment > Share

Comment as Dreamy
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TEASER 3

o Like () Comment > Share

) /—\ @ Dreamy Paztel
o AUAYH . @
A | 2]
A\ 1Y Y Stay tuned!

fr

E Edit
Q
® o
o

N
//’/// YY)
/ Sy \\
// N\

—
ﬂ W @DREAMY PAZTE N
A

Figure: 5.3.3

TEASER 4

Dreamy Paztel
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Save the date! @z
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Figure: 5.3.4
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Comment as Dreamy ©0O@w®



TEASER 5
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Figure: 5.3.5

@DREAMY PAZTEL

Dreamy Paztel
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Exciting news from Dreamy Paztel! We want you to take a look e

oy Like () Comment »> Share

Comment as Dreamy Paztel

Press Enter to post.

Figure: 5.3.6
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oY Like
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TEASER 7
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-, Dreamy Paztel
= 26Julyat1347-Q

oy Like (D Comment #> Share B~

/| Comment as Dreamy Paztel
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Press Enter to post.

Figure: 5.3.7
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5.4 COPYWRITING — SOFTSELL

SOFTSELL 1

Dreamy Paztel

e -

4-Q

Like, Comment, and Share "Dreamy Paztel” FB
page to get more information about casing
phones.

& a paSte/ lo@

*O 7 Y Edit

o @)

S /)_9 O

v. o Like () Comment > Share

Gaze at your own
phone case with
a dreamy look!

@DREAMY PAZTEL

Figure: 5.4.1

SOFTSELL 2

°
(1}

Dreamy Paztel

X

ft
Q
O
[}

Prevent the casing
phone from scratch

Casing phone can be
used as shock resistant

@GDREAMYPAZTEL

Figure: 5.4.2



SOFTSELL 3

FUNCTION USTHE CASTH®
RHONEINIDATAYAISIEE

Beautify the appearance of the
smartphone

¥ Keep the phone clean

@DREAMYPAZTEL

Figure: 5.4.3

SOFTSELL 4

SILICONE CASE

SOFT SELL

Figure: 5.4.4

Dreamy Paztel
22h-Q@

asic need in their daly life. C:
come tools that can be used for several
purposes

There are a few function fo
1. Beautify the appear.
Casing phones have a v
colors. All the styles can be used with our
preference and choices.

2. Keep the e clean. Protect the phone from
dust and dirty stains

Can a casing phone protect the smartphone?

Like, Comment and
Page to get more inf¢

hare “Dreamy Paztel” FB
hation about casing

nhones! See less

Edit

Q-

mment 4> Share -

Comment as Dreamy

Press Enter to post

Dreamy Paztel
22hQ

TYPES OF CASING PHONE

There are a variety of casing phone styles. All of
the 3 just need to choose by their preference.
All of the casing phones have a different size,
design an

Types of casing phone:

1. Silicone case
The physical appearance of the casing is slim, the
texture is and thin. The casing is also flexible

and merges a smartphone.
2, Soft cas:
The word of a phone is

becomes a choice
market. Even though
cker than a silicone case,

soft and by

for the seller
the casing is thin but th
this soft case i

What types of casing do you prefer?

Like, Comment and Share “Dreamy Paztel” FB
Page to get more information about cz
phones! See less

ng

Edit
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SOFTSELL 5

TYPES OF CASING PHONE

@DREAMYPAZTEL

Figure: 5.4.5

SOFTSELL 6

TIPS c"gﬂ%‘:@f CASING

Determine the type of
casing phone

Function and the design
of the casing phone

@DREAMYPAZTEL

Figure: 5.4.6

Dreamy Paztel
22h-@
TYPES OF CASING PHONE

There are a variety of casing phone styles. All of
the users just need to choase by their preference.
All

design and colors,

f the casing phones have a different size,

case
sical appearance of the casing phone is
hard, stiff and strong. It Is alsa good for

g the smartphone. By that unigueness,
hard cases become a number 1 in accessories for

casing phones because it can protect the
smartphone of the user.

2. Flip case

For the physical appearance of the car

phone,
t resembles a cover book that can be open and
dlose. For the material use, it is usually made
from leather and premium original skin

What types of casing do you prefer?

Like, Comment and Share “Dreamy Paztel” FB
Page to get more information about casing
phones! See less

Edit

ent as Dreamy .. @

Dreamy Paztel
4@

HERE'S SOME TIPS

Every smartphone ust

will have their awn casing
phone. The tips in choosing a casing phone is

mportant to make sure the casing phone can be
to the u

ser

Tips in choosing casing phone:

1. Determine the type of casing phone

There are two types of casing phones which are
hard case and soft case. For hard cases it is hard
and used to protect the smartphone from

t case, it is softer and gives

scratch. For a s
comfort when the user holds the smartphone
and can protect the smartphone from dust and
dirty stains

2. Function and the design of the casing phone
The function of a casing phone is to make sure
the casing pho ves a benefit to the user. The
smartphone of the user will be more interesting

and attractive because of the design and colors.

Do these tips help you in choosing your new
casing phone?

Like, Comment and Share “Dreamy Paztel” FB

Page to get more information about casing
phanes. See less

ress Enter 10 post.
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SOFTSELL 7

Dreamy Paztel
2ih-@
HERE'S SOME TIPS

osing a casing phone is important
he casing phone can be useful to

0 have a good
hone will not easily

Quality of
casing phone

Have a good
airflow

O3
@DREAMYPAZTEL 2 D
Figure: 5.4.7
SOFTSELL 8

NE

5 NALITY BAGED 0N
L0INEA SMARTPHONE:

C. D.

(@DREAMYPAZTEL

Figure: 5.4.8
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SOFTSELL 9

Dreamy Paztel
5]

ONALITY BASED ON HOLDING

C. D.

(@DREAMYPAZTEL

Figure: 5.4.9

SOFTSELL 10

A PERSON'S PERSONALITY BASED
ON
HOLDING A SMARTPHONE

i

Sy 3

C. D.

Edit

(@DREAMYPAZTEL

Figure: 5. 4.10
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SOFTSELL 11

A PERSON'S PERSONALITY
BASED ON
HOLDING A SMARTPHONE

A. B
C. D.
(@DREAMYPAZTEL

Figure: 5.4.11

SOFTSELL 12

ARE YOU A PASTEL PERSON?

@DREAMYPAZTEL

Figure: 5.4.12

Dreamy Paztel
Q

ONALITY BASED ON HOLDING

ot of time

ds a

Dreamy Paztel
he @
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SOFTSELL 13

Dreamy Paztel
2h-@
LETS DO WORD SEARCH GAMES & & &)

0 words that
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h our business which is

EAMY PAZTEL, DESIGN, PASTEL, PUR
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Figure: 5.4.13
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Figure: 5.4.14
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SOFTSELL 15

¥ x
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# 0 ®» O »

SOFTSELL 16

¥ X
(£]

rEE O P O 3

GAZE AT YOUR OWN
PHONE CASE WITH A
DREAMY LOOK!

@DREAMYPAZTEL

Figure: 5.4.15

GAZE AT YOUR
OWN PHONE CASE
WITH A DREAMY

LOOK!

TN 7T

Figure: 5.4.16
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5.5 COPYWRITING — HARDSHELL

HARDSELL 1

o M ) .
Q‘\@ﬁ\\(n i Ho ‘i’
GAZE AT YOUR OWN .~

PHONE CASE WITH A
DREAMY LOOK!

\\\\ﬁ

@DREAMYPAZTEL

Figure: 5.5.1

HARDSELL 2
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o2 ¢ PHONE

e RM 281!
(@DREAMYPAZTEL

Figure: 5.5.2
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HARDSELL 3

CASING o
PHONE

RM 28!

(@DREAMYPAZTEL

Figure: 553
HARDSELL 4
< @
CASING
PHONE
RM28!!!

(@DREAMYPAZTEL

Figure: 5.5.4

Dreamy Paztel

3@
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HARDSELL 5

HARDSELL 6

(@DREAMYPAZTEL

Figure: 5.5.5

sis  CASING
*¢/:/  PHONE

RM28!!!

(@DREAMYPAZTEL

Figure: 5.5.6
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HARDSELL 7

x @

Dreamy Paztel
esterday at 17:44 - @

Hello Everyone! =

DO YOU LOVE TO HAVE A NEW DESIGN AND

LOVELY CASING PHONE? DO NOT WAIT TO

LONG AND LET'S BUY FROM US NOW!!!
Material: Soft Silicone

Price: RM28 each

Drop a message of you're interested! & & &
Stock are limited, first come first serve.

Don't forget to Like, Comment and Share
Dreamy Paztel” FB Page to buy and look our
casing phone design! See less

Edit

Q1

o) Like (D Comment &> Share

CASING PHONE

(@DREAMY PAZTEL

Figure: 5.5.7

HARDSELL 8

Dreamy Paztel
esterday at 17:46 - @

CASING PHONE 5% B
DO YOU LOVE TO HAVE A NEW DESIGN AND

LOVELY CASING PHONE? DO NOT WAIT TO
| LONG AND LET’S BUY FROM US NOW!!!

@ Material: Soft Silicone

@ Price: RM28 each

Drop a message of you're interested! &
Stock are limited, first come first serve.

Don't forget to Like, Comment and Share

Dreamy Paztel” FB Page to buy and look our
casing phone design! See less

Edit

[+ ]

o) Like (D Comment > Share

(@DREAMYPAZTEL

Figure: 5.5.8



HARDSELL 9

GAZE AT YOUR OWN
PHONE
CASE WITH A
DREAMY LOOK!

(@DREAMYPAZTEL

Figure: 5.5.9

HARDSELL 10

Figure: 5.5.10
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HARDSELL 11

BUY
ANY 2
RM 50!
HARDSELL 12
X :f

CASING

@DREAMYPAZTEL

Figure: 5.5.11

CASING
PHONE

BUY
ANY 2
RM 50!!!

@DREAMYPAZTEL

Figure: 5.5.12

Dreamy Paztel
iy
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HARDSELL 13

HARDSELL 14

+
CASING
PHONE

@DREAMYPAZTEL (

Figure: 5.5.13

8 .

BUY ANY 2 % f
RMS50!!! X 4

ADREAMYPAZTEL ’sﬂ

Figure: 5.5.14

Dreamy Paztel
)

Dreamy Paztel
S
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HARDSELL 15

Dreamy Paztel
(5]

@DREAMYPAZTEL

Figure: 5.5.15

HARDSELL 16

x @

Dreamy Paztel
@

n! See less

BUY ANY 2 RM30!!

@DREAMYPAZTEL

Figure: 5.5.16
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5.6 FREQUENCY POSTING
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Figure: 5.6.1
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CONCLUCION

As a conclusion, DREAMY PAZTEL is a business that sell a variety design and
colourful casing phone to fulfil the customer demand that want something new in the market.
By using a good material for the casing phone, it can attract others customer to buy the casing

phone.

We can conclude that by using Facebook as a platform, we can promote our product to
customer easier as people nowadays are mostly will use social media to buy a products. We
also learn how to make a good and creative teaser and poster for each posting to make sure the

customer feel eager and the customer have an interest to buy the product.

We also learn about copywriting for soft sell and hard sell based on A.I.D.A concept.
It helps in making a sentence when we want to promote or giving extra information to the
customers about our product. The concept is easier to follow and makes the sentence smooth

to be read by the customers.

Therefore, we are able to achieve a few customer to buy our product and we hope that
our product can be well known by the others on the future.
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