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EXECUTIVE SUMMARY 

 

In this subject which is Introduction to Entrepreneurship, students are required to 

choose any of the products locally or internationally to sell on social media platforms. The 

purposes of the assignment are to create credibility and also business skills among the students. 

The purpose can be achieved because in this assignment as well, students need to make sales, 

promote the products, manage the delivery and money, and also the operation of businesses.  

 

This social report included all the essential things that have been stated in the guidelines 

as well. It includes the teasers, hard sells, and soft sell posting, graphics, Facebook URL, 

company profile, logo, and product description. The purpose of choosing Facebook as the main 

social media to promote the products is that the platform is well known globally and almost all 

of the world's population has their own Facebook page as well as Malaysians. Before the new 

generation of social media appeared, Facebook was one of the first social media sites to be 

made available to the public. Social media is reportedly a useful tool for introducing our items, 

making marketing a simple alternative to face-to-face interactions with our clients. 

 

Having used Facebook as the primary platform, we can attest that it is the finest option 

for promoting our items. All Facebook users can search, buy things, interact, and promote 

thanks to the convenience that has been implemented there. Therefore, using this platform to 

market our products and generate sales is the greatest option for this task. 
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1.0 GO-ECOMMERCE REGISTRATION 
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Figure 1: Completed the personal profile 
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Figure 2: Completed the business profile 

 

1.1 MASMED Certificate 
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Figure 3: Our MASMED Certificate 

 
1.2 SSM Certificate 

 

Figure 4: SSM CERTIFICATE 
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1.3 Go-Ecommerce Sales 

 

 

Figure 5: Business Sales in Go-Ecommerce 
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2.0 INTRODUCTION OF BUSINESS 

 

2.1 Name and Address of Business 

 

 

 

 

Dianashawl.tsya is a business that began operations in Jun 2022 and is owned and run 

by its three co-founders, namely Nur Batrisya, Muhammad Afiq, and Wafiy Aiman. Our 

company offers scarves to clients that need discretion in an elegant fashion and are seeking 

solutions. In order to weave our scarves using high-quality fabric, we purchase it in bulk from 

a source that sells wholesale. Different kinds of scarves, including printed Diana shawl scarves, 

casual Diana shawl scarves, and instant Diana shawl scarves are among the items that we 

provide for sale. The cost of our hijab is reasonable and modest, making it possible for 

everybody to get one. The price ranges from RM39 all the way up to RM89, and it all depends 

on the design and material. The HQ company is located in the Seksyen 16 neighborhood of 

Shah Alam. We also cover all areas in Malaysia and also in Indonesia, and Singapore. Our goal 

in operating this company is to provide a wide selection of styles and to provide services that 

cater to the requirements of all women regarding beauty care. 
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2.2 Organizational Chart 

 

 

Figure 6: Organizational Chart 

 

2.3 Mission / Vision 

 

• Mission 

Dianashawl.tsya mission is to provide a wide range of hijab collections that are excellent in 

quality, elegant in design and color, appealing, in accordance with current trends, market 

demand, and good value for money. 

 

• Vision 

Dianashawl.tsya aim is to be one of Malaysia's greatest hijab brands and manufacturers, as well 

as an inspiration and symbol in the hijab business field. 
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2.4 Descriptions of Products / Services 

2.4.1 Diyari Sulam Shawl 

 

  

Figure 7: Diyari Sulam Shawl 

Diyari Sulam Shawl are the most popular collection in Hari Raya 2022. Diyari Sulam 

Shawl made from chiffon georgette crepe material. There are 6 beautiful colours in total. There 

will be mini pouch bag only for exclusive collection Diyari.  

2.4.2 De Arch 

 

  

Figure 8: De Arch 

De Arch are the first printed collection and this collection based on Arch shapes and 

geometry design.. De Arch shawl are made from premium cotton rayon. There are 4 colours in 

total and comes with premium box De Arch for each purchase. The measurement of the printed 

shawl is 1.8m x 0.7m.  
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2.4.3 Glossy Shawl 

 

  

Figure 9: Glossy Shawl 

Glossy Shawl are made from soft satin matte which is the combination of satin silk and 

satin matte. This satin collection is breathable and comfortable for daily wear. There are 20 

colours in total. The measurement of this satin collection is 1.8m x 0.75m. 

2.4.4 Glossy Square 

 

  

Figure 10: Glossy Square 

Glossy Square are using the same material with Glossy Square which is using soft satin 

matte. It is using the same material but in different design which is in square. There are 17 

colours in total. The measurement of this Glossy Square is using ‘Bidang 48’. 
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2.4.5 De Thera 

 

  

Figure 11: De Thera 

De Thera are the first printed collection in square. The design is simple and minimalist 

for the girls. De Thera collection are using premium cotton rayon and comes with 4 beautiful 

colours. For each purchase of De Thera will get mini pouch bag. This design are in 47 inch x 

47 inch in size. 

2.4.6 Julissa Squareshawl 

 

  

Figure 12: Julissa Squareshawl 

Julissa Squareshawl is 2 in 1 design. You can wear it in 2 styles either shawl or square. 

This design is using soft cotton and is it in 68.5 inch for length and 39.5 inch in width. It comes 

in 11 colours in total.  
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2.4.7 Ruffle Shawl 

 

  

Figure 13: Ruffle Shawl 

The Ruffle Shawl is one and only shawl that have ruffle in the end of the shawl. There 

are 18 beautiful colours. Ruffle Shawl is using the material of Arabic Chiffon. The 

measurement of this shawl is 1.8cm x 0.75cm. Every pieces of Ruffle Shawl comes with 

exclusive DS Hardbox. 

2.4.8 De Lorea 

 

  

Figure 14: De Lorea 

De Lorea are the second printed collection in square. De Lorea collection are using 

premium cotton rayon and comes with 4 beautiful colours. For each purchase of De Lorea will 

get mini pouch bag. This design is in 47-inch x 47-inch in size. 
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2.4.9 Zara Square 

 

  

Figure 15: Zara Square 

Zara Square are the most favourite cotton square for every girls to wear on daily basis. 

There are 26 colurs for Zara Square. This collection is using only pure cotton material. The 

measurement of the Square is in 45-inch.  

2.4.10 Mulan Squareshawl 

 

  

Figure 16: Mulan Squareshawl 

Mulan Squareshawl are the most popular collection for all the bride. It comes in 13 

colours. You can wear it in different style too which is as shawl or as square. The material of 

Mulan Squareshawl is premium cotton voile.   
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2.5 Price List 

 

No. Collections Price 

1. Diyari Sulan Shawl RM 89 

2. De Arch RM 89 

3. Glossy Shawl RM 49 

4. Glossy Square RM 49 

5. De Thera RM 65 

6. Julissa Squareshawl RM 59 

7. Ruffle Shawl RM 59 

8. De Lorea RM 65 

9. Zara Aquare RM 39 

10. Mulan Squareshawl RM 59 

Table 1: Price List 
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3.0 FACEBOOK (FB) 

3.1 Creating Facebook (FB) Page 

 

 

Figure 17: Facebook Page 

3.2 Customizing URL Facebook (FB) Page 

 

URL Facebook Page: https://www.facebook.com/dianashawl.tsya 

 

 

Figure 18: Total Like and Followers in Facebook 

https://www.facebook.com/dianashawl.tsya
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3.3 Facebook (FB) – Teaser 
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Figure 19: Teaser 
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3.4 Facebook (FB) – Copywriting (Hard Sell) 
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Figure 20: Hard Sell 
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3.5 Facebook (FB) – Copywriting (Soft Sell) 
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Figure 21: Soft Sell 
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3.6 Relevant Graphics to Each Post / Copywriting 
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Figure 22: Graphics 
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4.0 CONCLUSION 

 

In conclusion, SMEs business is one of the businesses that are commonly used by 

Malaysian citizens. This type of business is gaining attention among Malaysians because 

carrying out this business activity is easier and cheaper compared to other types of business in 

Malaysia. 

 

To take advantage of the possibility of internet business, in this case, we try to enter the 

market by selling "tudung" under the name Diana Shawl. In order to inform clients online about 

the items we have chosen, we develop a social media network. Our posting of a teaser was the 

most important step we took and graphics to show our product. This is due to the fact that by 

putting it on social media, our clients may become aware of our presence there and may be 

more inclined to click the follow and like buttons on the business page. The same is true for 

soft sales and hard sales; these two posting strategies will persuade customers to buy our goods. 

 

On the other hand, we need to post more about "tudung" on our page in order to increase 

client engagement on our social media. Our customers will receive updates about our goods, 

such as promotions, postage, and other information, by seeing it more frequently posted. Last 

but not least, we wish for the longevity of our company and its potential for future expansion. 

 


