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2.0 Executive Summary 
Social media, in its broadest sense, refers to websites and software that promote 

collaboration, sharing of content, engagement and community-based input. Social media used 

by people to connect with their friends, families, and other communities. In order to accomplish 

their marketing and branding objectives, the majority of businesses in the world of business 

develop and publish content on social media networks. The goal of this assignment is to teach 

us a variety of new skills related to selling online using social media, how to use teaser 

advertisements, hard sells, and soft sells. To do this, we need to use ADICA techniques to pique 

the interest of potential customers, draw them in with offers to buy our products, and ultimately 

increase our sales. 

M.N Jersey is a partnership business that sells a variety of football jersey from all Europe 

teams. Our jersey is using two types of fabrics such as cotton and microfiber. Customers can 

choose which type of fabrics make that comfortable for them. Cotton material is soft on skin 

which makes it one of the most comfortable fabrics available in the market. Customers are 

recommended to choose cotton fabric if they see themselves wearing it in air conditioner 

environment, or for a short walk. Microfiber fabric is the most ideal type of jersey to wear in 

hot weather like Malaysia as it keeps you cool and comfortable outside. 

M.N Jersey will extensively promote the business online, using sites such as Facebook. 

Customers can therefore buy our products that they choose to. Despite of our lack of skills in 

advertising, Facebook is a platform that can help us as entrepreneurs to accomplish our 

objectives. Facebook make it simpler for us to create sales and contact our customers because 

it is affordable and easy to track. With the price ranging from RM55 to RM80 for our jersey, 

we have made several offer every month for which brings value for customer to buys football 

kits from us. 
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3.0 Go-Ecommerce Registration 
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4.0 INTRODUCTION OF BUSINESS 

a) Name and Address of Business 
M.N Jersey is a business name that we had decided which is to show that our main product 

is selling jersey or football kits. M.N is the acronym of our name, and the word jersey is to 

represent that our organization are focus on selling jersey business. Our target market are 

football fans especially adult and teenagers around the age of 13 and above who watch 

European league and competition. 

Business Name: M.N Jersey 

Slogan: High quality jersey for all. 

Categories of Business: Jersey shop 

Business Address:                               

           

                  

b) Organizational Chart 

ALIFF NAJMI BIN ABDUL YAZID 

(OWNER) 

MEGAT AIRIL ROSSYAIDI BIN MEGAT AHAMD TARMIZI 

(BUSINESS PARTNER) 
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c) Mission and Vision 

MISSION VISION 

 

To be the best retails in shop in Malaysia by 

providing a high quality jersey at affordable 

price. 

 

 

To M.N Jersey as a well know brand in 

Malaysia to find jersey top quality jersey 

 

d) Description of Product and Price 
M.N Jersey product are guarantee high quality and customer will be given point card that 

they can collect until the certain amount, and it can be used to get a discount on their next 

purchases. In addition, the packaging is clean and neat which will enhance the customer 

experience when buying from our store. 

 

PRODUCTS DESCRIPTION AND PRICE 

 

Juventus Home 22/23 

Type: Player Issue 

Size: S to 2XL 

Postage: RM 8 

 

Price: RM 55 

 

Arsenal Third 22/23 

Type: Player Issue 

Size: S to 2XL 

Postage: RM 8 

 

Price: RM 55 

 

Juventus 4th 21/22 

Type: Player Issue 

Size: S to 2XL 

Postage: RM 8 

 

Price: RM 60 

 

England Home 

Type: Player Issue 

Size: S to 2XL 

Postage: RM 8 

 

Price: RM 70 

 

Tottenham Home 22/23 

Type: Player Issue 

Size: S to 2XL 

Postage: 8 

 

Price: RM 70 
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Real Madrid Home 22/23 

Type: Player Issue 

Size: S to 2XL 

Postage: RM 8 

 

Price: RM 60 

 

Liverpool Away 22/23 

Type: Player Issue 

Size: S to 2XL 

Postage: RM 8 

 

Price: RM 70 

 

Manchester United Special Edition Camo 

Type: Player Issue 

Size: S to 2XL 

Postage: RM 8 

 

Price: RM 70 

 

Bayern Munich Special Edition Red 

Type: Player Issue 

Size: S to 2XL 

Postage: RM 8 

 

Price: RM 70 

 

Arsenal Special Edition 

Type: Player Issue 

Size: S and M 

Postage: RM 8 

 

Price 70 

 

Arsenal Away 22/23 

Type: Player Issue 

Size: S to 2XL 

Postage: RM 8 

 

Price: RM 80 

 

Manchester City Away 22/23 

Type: Player Issue 

Size: S to XL 

Postage: RM 8 

 

Price: RM 70 

 

Chelsea Black 22/23 

Type: Player Issue 

Size: S to L 

Postage: RM 8 

 

Price: RM 60 
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5.0 FACEBOOK 
We have set up a Facebook page for our business. This was done to help us to promote our 

products through online platform. Our target market are football fans, especially those who live 

close to our place of business. 

Other than that, we are also aware that nowadays customer prefer to search and find 

information through online. Therefore, setting up a Facebook page is one of the best ways for 

our business to communicate with customer. 

 

Create Facebook (FB) Page 
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Customize URL Facebook (FB) Page 
URL FB PAGE: 

https://www.facebook.com/M.N.Jersey  

 

 

Number of Likers 

 

 

 

 

 

https://www.facebook.com/M.N.Jersey
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Facebook (FB) Post – Teaser Advertisement 
 

• Teaser 1 

 

 

• Teaser 2 
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• Teaser 3 

 
• Teaser 4 
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• Teaser 5 

 
• Teaser 6 
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• Teaser 7 
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Facebook (FB) Post- Hard Sell 
 

• Hard Sell 1 

 

• Hard Sell 2 
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• Hard Sell 3 

 

• Hard Sell 4 
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• Hard Sell 5 

•  
• Hard Sell 6 
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• Hard Sell 7 

 

• Hard Sell 8 
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• Hard Sell 9 

 

 

• Hard Sell 10 
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• Hard Sell 11 

 

• Hard Sell 12 
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• Hard Sell 13 

 

• Hard Sell 14 
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• Hard Sell 15 

 
• Hard Sell 16 
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• Hard Sell 17 
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Facebook (FB) Post- Soft Sell 
SOFT SELL 1 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

SOFT SELL 2 

 

 

 



 

25 
 

SOFT SELL 3 

 

 

SOFT SELL 4 

 

 



 

26 
 

SOFT SELL 5 

 

 

SOFT SELL 6 

 

SOFT SELL 7 
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SOFT SELL 8 
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SOFT SELL 9 

 

 

SOFT SELL 10 
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SOFT SELL 11 

 

 

SOFT SELL 12 
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SOFT SELL 13 

 

 

SOFT SELL 14 
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Graphic to each post/ Copywriting 
TEASER 

TEASER 
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TEASER  
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TEASER  
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TEASER  
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6.0 Conclusion 
 

Overall, my partner and I feel really fortunate to have been able to successfully execute 

and complete this pair project. This project has given us a plethora of new information on 

how to market online using social media. We've learned how to employ a teaser.  ads, hard 

sales, and soft sells need the adoption of AIDCA tactics to arouse interest our consumers' 

curiosity and entice them with an offer that requires them to act Purchase our stuff right 

away. Furthermore, as students studying office systems and management, we will profit 

from this project in the future if we work in a field that requires us to engage in marketing. 

Furthermore, by obtaining information and expertise in this pair project involving social 

media marketing, we are encouraged and given the opportunity to establish a business, 

become an agent, or dropship while we are studying. This may allow us to obtain more 

experience while also earning money while studying. 


