
fN : 
3 J . O. » r>. /<. ; MAS I ; 

XU 

P p% />• — * r* -*y 

: : X - X - 5A : - v ^ X 

7 Y S ? X J S ^ A I S S ^ A A A G E M E M 

PP 
HF 
5415.32 
..N39 
2012 



ACKNOWLEDGEMENT 

I would like to express my thanks to the people who have helped me to finish this 

MKT662 project. For the first and foremost, I would like to thanks to ALLAH S.W.T 

because give me a good health until I finished my research paper without any problem. 

Next, I would like to dedicate my thanks to Madam Sharifah Nurafizah Syed 

Annuar as my advisor who had guided me throughout my research, give me her full 

support and encouragement, give a lots of idea and information for me to finish this 

research paper. 

Thanks also to my family and friends that gave me both the financial and 

emotional support when I needed them all times. I would also like to express my 

gratitude and appreciations to people who involve direct and indirect during finish this 

study 

iv 



TABLE OF CONTENT 

PAGE 

T I T L E PAGE i 

DECLARATION OF ORIGINAL WORK ii 

L E T T E R OF SUBMISSION iii 

ACKNOWLEDGEMENTS iv 

LIST OF TABLES v 

LIST OF FIGURE vi 

LIST OF ABBREVIATIONS vii 

LIST OF DEFINITION OF TERMS viii 

ABSTRACT ix 

1.0 INTRODUCTION 1 

1.1 Background of The Study 1 

1.2 Problem Statement 3 

1.3 Research Objectives 5 

1.4 Research Questions 6 

1.5 Significance of The Study 7 

1.6 Limitation of The Study 8 

1.7 Definition of Terms 10 



2.0 LITERATURE REVIEW 12 

2.1 Halal 13 

2.2 Halal products 14 

2.3 Brand Awareness 14 

2.4 Purchasing Behavior 15 

2.5 Attitude toward Halal Products 15 

2.6 Perceived Behavioral Control Trust 16 

2.7 Quality of Halal Product 17 

2.8 Trust 18 

2.9 Theoretical Framework 19 

3.0 RESEARCH METHODOLOGY 20 

3.1 Study Place 20 

3.2 Study Population 20 

3.3 Study Period 20 

3.4 Sample Size and Technique 21 

3.5 Data Collection 21 

3.6 Data Analysis 22 

3.7 Results Presentation 22 

3.8 Scheduling 23 

4.0 DATA ANALYSIS AND INTERPRETATIONS 24 

4.1 Reliability Analysis 24 

4.2 Frequency Distribution 25 

4.3 Descriptive Analysis 41 



ABSTRACT 

This study investigates the Halal brand which is become more popular in world now. The 

Halal brands are larger than before because of the demanded Halal product by Muslims 

and non Muslim. In this study, the researcher will analyze the acceptance of Halal brands 

in Kota Kinabalu City in Sabah. This study also will help in answering whether Halal 

branding is important among consumers or merely it is just another marketing strategy 

adopted by marketers. In addition, the researcher also wants to know the factors 

influencing consumers' behavior in purchasing and using the Halal products. A 

Convenience Sampling will be used as a method in distributing the questionnaire. The 

questionnaire will distribute to 200 respondents in Kota Kinabalu City, Sabah. This study 

will give direction to the manufacturers, suppliers and marketers who involve in Halal 

brands industry. 
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