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ABSTRACT 

This paper studies on Tun Mustapha Gallery by emphasizing the awareness to the public based 

on the effectiveness promotional tools. To do so the researcher will need to look into factors that 

might contributed to significant of the study as well as making a judgmental decision based on 

promotional tools which is comparing the effectiveness of promotional tools that used by the 

gallery. For a period of five months in which during the practical training, the researcher need to 

identify the problem of gallery and solve the problem. The motive of this study is to increase the 

awareness of Tun Mustapha Gallery to the public. 
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