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EXECUTIVE SUMMARY 

 

Sweet Crave Cinnabuns is a partnership business that focuses on online businesses selling 

bakery and pastry products that will make you crave even more. Sweet Crave Cinnabuns are based 

on the social media platform to take an order and deliver directly to customers. Basically, we 

provide baked goods and services by selling cakes and pastries which provide great customer 

satisfaction. Our products are made from high-end ingredients and fully home-made, as well as to 

ensure the preparation and sale of bakery products that do not contain additives that are by-

products of prohibited items. Outside of sales, we also provide interesting facts and nutrients for 

the products we use, as we are very concerned about the ingredients, we use to ensure quality 

and delicious taste for everyone to enjoy. 

 

At Sweet Crave Cinnabuns, we have produced a pastry product which is a cinnamon roll 

that has four types of flavours with various toppings and produce a new bakery product which is 

cake, or we name it as "Cinnacakes" on our menu. Prices depend on size, decorations, toppings 

and bulks. However, we offer affordable prices for anyone who can afford to buy and taste our 

products. Our marketing strategy is to highlight the quality and value of our products and services. 

Furthermore, we fully utilise online platforms to promote, market and sell products. This has helped 

save many of the costs involved and can achieve a broad target market as we use hard selling and 

soft selling techniques in our marketing strategy. 

 

From a customer perspective, they give positive reviews about the product and make them 

become very addicted and once eaten, they will never be able to stop and it becomes their 

favourite. We also offer a cash delivery service according to the location provided. It is suitable for 

customers who want to make a surprise, customers who want to send to colleagues, family and so 

on. By developing the right marketing methods, we ensure that our business can grow and engage 

potential customers in our products. 
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1.0 GO-ECOMMERCE REGISTRATION  

 

Figure 1: Go-Ecommerce Siti Nur’Aishah 

 

 

Figure 2: Go-Ecommerce Siti Nur Ayuni  
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1.1 MYENT CERTIFICATE 

 

Figure 3: MyENT Certificate Siti Nur’Aishah 
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Figure 4: MyENT Certificate Siti Nur Ayuni 
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1.2 SSM REGISTRATION (PARTNERSHIP) 

  
Figure 5: SSM Registration 
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2.0 INTRODUCTION OF BUSINESS 

2.1 Name and Address of Business 

Figure 6: Business Logo 

Sweet Crave Cinnabuns is a business name that is based on our signature dessert which 

is cinnamon rolls. In this business, we are selling a variety of cinnamon rolls such as in a set of 

boxes or a 10-inch cake size and we call it “Cinnacakes”. The dessert comes with different kinds 

of flavour and topping such as chocolate, strawberry, caramel and original flavour. We also 

provided other services such as delivery services to nearby areas in Saujana Utama and Bandar 

Puncak Alam, Selangor. 

Sweet Crave Cinnabuns is owned by two amazing people that love to eat cinnamon rolls 

which are Siti Nur’Aishah binti Saiful Mazdi and Siti Nur Ayuni binti Tamsir. The business is located 

at                                                                  and this business 

commenced on 20 May 2022. Our business is an online business, therefore our main social media 

platform is Facebook and Whatsapp to connect with our customers. Our motto is “Bite More, Have 

More” which shows that we only serve absolute cinnamon rolls that are rich with delicious flavour 

and premium ingredients that are worth every bite. 



6 

NAME OF BUSINESS Sweet Crave Cinnabuns 

BUSINESS ADDRESS                                      

                            

CORRESPONDING ADDRESS                                      

                            

MOBILE NUMBER              
             

EMAIL                         
                          
                     

FACEBOOK PAGE Sweet Crave Cinnabuns 

FORM OF BUSINESS Partnership 

MAIN ACTIVITIES Selling Food and Delivery 

DATE IN COMMENCEMENT  20 May 2022 

DATE OF REGISTRATION 2nd July 2022 

REGISTRATION NUMBER 202203166564 (003412472-U) 

NAME OF BANK Malayan Banking Berhad 

BANK ACCOUNT NUMBER              

Table 1: Business Details 
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2.2 ORGANISATIONAL CHART 

 

Chart 1: Organisational Board 

 

2.3 Mission and Vision  

A mission statement explains what the organisation aims to accomplish, who they want to assist 

and why. A vision statement, on the other hand, explains where the business wants a community 

or the world to be as a result of the organisation's services, therefore this is our mission and vision 

for Sweet Crave Cinnabuns. 

Mission   

“We endeavour to serve the best dessert that tastes great to our customers with love” 

 

Vision 

 “To create the most delicious dessert and share happiness with the world” 
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2.4 Description of Products 

 

PRODUCT DESCRIPTION 

 

 
ORIGINALIOUS 

 

A sweet baked dough filled with a cinnamon-

sugar filling including a top of cream cheese 

frosting or a sugar glaze. Not too sweet, but 

buttery enough to satisfy your deepest 

cravings. 

 
CARAMELIES 

 

A base of rich browned butter with notes of 

caramel drizzle as a topping makes this a 

scrumptious alternative to an ordinary 

cinnamon roll. 

 
CRAZY BERRY 

 

Yeasted dough enriched with butter and 

cinnamon sugar, the rolls are filled with thick 

fresh strawberries on the top. Bake them fresh 

in the morning and glaze with lemon cream 

cheese frosting while still warm for the most 

amazing strawberry cinnamon rolls ever. 

 

 

 
CHOCOLATEY 

 

This outrageously rich and indulgent chocolate 

cinnamon roll comes together with a buttery 

soft fresh homemade dough and brown sugar 

chocolate filling. This roll is rich so you could 

not easily skip the icing on top. 
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CINNABUNS BOX 

 
Cinnabuns box consists of 4,9 or 16 rolls of 

cinnabuns. Each box comes with one flavour or 

mixed flavour. As for mixed flavour, customers 

can choose up to 3 flavours only for every box.  

 
 

CINNACAKES  

 

A 10 inch of cinnamon rolls in cake size with a 

lot of topping. Customers can mix the topping 

up to four different toppings such as cream 

cheese drizzle, chocolate chip, fresh 

strawberry and caramel drizzle. 

Table 2: Product Description  
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2.5 Price List  

 

PRODUCT PIECES  PRICE 

 
ORIGINALIOUS 

 

4 ROLLS 

9 ROLLS 

16 ROLLS 

RM 15 

RM 25 

RM 35 

 
CARAMELIES 

4 ROLLS 

9 ROLLS 

16 ROLLS 

RM 20 

RM 30 

RM 40 

 
CRAZY BERRY 

4 ROLLS 

9 ROLLS 

16 ROLLS 

RM 25 

RM 35 

RM 45 

 
CHOCOLATEY 

4 ROLLS 

9 ROLLS 

16 ROLLS 

RM 30 

RM 45 

EM 50  

 
MIX FLAVOUR CINNABUNS BOX 

4 ROLLS 

9 ROLLS 

16 ROLLS 

RM 25 

RM 45 

RM 50 

 
 

CINNACAKES  

1 TOPPING  

2 TOPPING 

3 TOPPING 

4 TOPPING 

RM 45 

RM 48 

RM 51 

RM 55 

Table 3: Product Price List 
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3.0 FACEBOOK (FB) 

3.1 Creating Facebook Page 

 

Figure 7: PC or Laptop Version 

 

Figure 8: Mobile Version 
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3.2 Customising URL Facebook Page 

 

Facebook Page URL Link: https://www.facebook.com/SweetCraveCinnabuns  

 

  

https://www.facebook.com/SweetCraveCinnabuns
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3.3 Facebook (FB) post – Teaser 

 

TEASER 1 TEASER 2 

 

 

 

 

Table 4: Teaser Posting 
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TEASER 3 TEASER 4 

 

 

 
 
 

 

Table 5: Teaser Posting 
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TEASER 5 TEASER 6 

 
 

 

 

 

 

TEASER 7 

 
 

 

Table 6: Teaser Posting  
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3.4 Facebook Post – Copywriting (Hard sell) 

 

HARD SELL 1 HARD SELL 2 

 
 

 

 

 

 
 

 

Table 7: Hard Sell Posting
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HARD SELL 3 HARD SELL 4 

 
 

 
 

 
 

 

 

 

 

Table 8: Hard Sell Posting 
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HARD SELL 5 HARD SELL 6 

 
 

 

 

 

 

 

 

 

 

 

 

 
 

 
 

 

Table 9: Hard Sell Posting
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HARD SELL 7 HARD SELL 8 

 
 

 
 

 
 

 

Table 10: Hard Sell Posting
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HARD SELL 9 HARD SELL 10 

 
 

 
 

 
 

 

 

 

 

Table 11: Hard Sell Posting
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HARD SELL 11 HARD SELL 12 

 
 

 

 

 

 

 

 

 

 

 

 

 

Table 12: Hard Sell Posting
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HARD SELL 13 HARD SELL 14 

 
 

 
 

 
 

 

 

 

 

 

 

 

 

 

Table 13: Hard Sell Posting 
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HARD SELL 15 HARD SELL 16 

 
 

 

 

 

 

 

 

 

 

 

 
 

 
 

 

Table 14: Hard Sell Posting 
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3.5 Facebook Post – Copywriting (Soft Sell) 

 

SOFT SELL 1 SOFT SELL 2 

 
 

 

 

 

Table 15: Soft Sell Posting 
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SOFT SELL 3 SOFT SELL 4 

 
 

 

 

 

Table 16: Soft Sell Posting
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SOFT SELL 5 SOFT SELL 6 

 
 

 

 
 

 

Table 17: Soft Sell Posting 
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SOFT SELL 7 SOFT SELL 8 

 

 

 

 

Table 18: Soft Sell Posting 
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SOFT SELL 9 SOFT SELL 10 

 

 

 
 
 
 
 

 

Table 19: Soft Sell Posting 
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SOFT SELL 11 SOFT SELL 12 

 

 

 
 

 

Table 20: Soft Sell Posting 
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SOFT SELL 13 SOFT SELL 14 

 

 

 

 

 

 

 

Table 21: Soft Sell Posting 
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SOFT SELL 15 SOFT SELL 16 

 
 
 
 

 

 
 
 
 
 
 
 

 

 

Table 22: Soft Sell Posting 
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3.6 Relevant Graphics to Each Post or Copywriting 

 

  
 

   

  

 

   



 

 33  
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3.7 Sales Report 
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3.8 Transaction Report 
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4.0 CONCLUSION 

 

In conclusion, in this course code ENT530 "Principles of Entrepreneurship" play an 

important role for students to learn to develop new skills. This topic encourages us to set up a real 

entrepreneurial business and organise the business structure step by step. We have been tasked 

with running a true online business through Facebook pages throughout the semester to 

understand that one of the ways to start a business is through social media platforms, as they play 

an important role in online marketing. This social media portfolio shows that social media helps 

online businesses communicate easily with their customers, promote products and services as well 

as gain sales. 

 

Since we started opening an online business named as “Sweet Crave Cinnabuns” which 

focuses on baking and pastry products, we were successful in driving customer engagement by 

getting over 90 likes on our Facebook page. As well, we have been taught to create Facebook 

marketing posts that consist of teaser post techniques, soft sell and hard sell posts as well as we 

apply what we have learned. This sales dissemination technique helps our business products and 

services be better known to customers. Also, our online business has managed to get sales reports 

with total sales of more than RM61 as we have included evidence in this report. 

 

Finally, ENT530 subjects have proven that it teaches students to learn about their own way 

of managing a business and gain skills and knowledge to develop their own marketing ideas and 

helping students get entrepreneurial experience by starting their own small business earlier. We 

agree that e-commerce can be a useful tool for start-ups. It gives us the chance to have a taste of 

business experience, even if it is still a long way to own an office business. We also hope that 

online business on social media will make our business even better going forward. 

 


