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EXECUTIVE SUMMARY  
Pin’SZ is a partnership business owned by Nurizzati Binti Azar Firdaus and 

Syaza Binti Soaib. Before we start the business, we register with Suruhanjaya 

Syarikat Malaysia (SSM), Go-Ecommerce and MyENT certificate. Without this 

registration, our business would be categorised as non-legal business, so it is very 

important, especially for those who want to start a business. We use social media 

platforms, like Facebook, to promote our information so that everyone is aware of 

Pin’SZ's business. The exact day that we introduce our business on Facebook by 

publishing the teaser post is 8th June 2022. 

This business sells ‘petite’ but strong magnetic pins that go well with trendy 

accessories. Our magnetic pins are available in a variety of colours, shapes, and 

sizes. From basic shapes to flower designs that will capture the attention and heart 

of our customers. Additionally, magnetic pins also can be fashionable and enhance 

a person’s appearance while they are wearing a hijab. Our magnetic pins are not 

expensive and are affordable to everyone. We put two pins for RM10 and let them 

choose the designs and colours. In general, our target market consists of women, 

teenagers, or people looking for a gift for a loved one or a self-reward for themself. 

It truly depends on their preferences and purposes.  

We are also focusing on women’s issues concerning their precious hijabs. 

The most common issues that a woman faces are when her hijab is not really secure 

in its place, their hijabs are ruined by normal needle pins as they leave a hole when 

you constantly poke it at the same place leaving a huge and thorn hijab, and it is 

difficult to find a suitable pin to match with their outfit. Therefore, it is our primary 

reason why we want to introduce this business to the precious ladies out there 

because we want to help women in these types of dilemmas and possibly solve it. 

We are sure that our business is well known by everyone and the demand of our 

product increases day by day.  



 

 iii 

TABLE OF CONTENT 

ACKNOWLEDGEMENT ........................................................................................................ I 

EXECUTIVE SUMMARY .................................................................................................... II 

TABLE OF CONTENT ........................................................................................................ III 

LIST OF FIGURES: - ........................................................................................................... IV 

LIST OF TABLES: - .............................................................................................................. V 

1. CONTENT ....................................................................................................................... 1 

1.1. GO-ECOMMERCE REGISTRATION ........................................................................... 1 

1.2. MYENT CERTIFICATE ............................................................................................. 2 

1.3. SSM REGISTRATION ................................................................................................ 4 

2. INTRODUCTION OF BUSINESS ................................................................................ 5 

2.1. NAME AND ADDRESS OF BUSINESS ........................................................................... 5 

2.2. ORGANISATIONAL CHART ....................................................................................... 6 

2.3. MISSION AND VISION ................................................................................................ 7 

2.4. DESCRIPTIONS OF PRODUCTS / SERVICES & PRICE LIST ....................................... 7 

3. FACEBOOK (FB) ............................................................................................................ 9 

3.1. CREATING FACEBOOK (FB) PAGE ........................................................................... 9 

3.2. CUSTOMISING URL FACEBOOK (FB) PAGE ......................................................... 10 

3.3. FACEBOOK (FB) POST – TEASER ........................................................................... 11 

3.4. FACEBOOK (FB) POST – COPYWRITING (HARD SELL) ........................................ 14 

3.5. FACEBOOK (FB) POST – COPYWRITING (SOFT SELL) .......................................... 22 

3.6. RELEVANT GRAPHICS TO EACH POST/COPYWRITING .......................................... 30 

3.7. SALES REPORT ....................................................................................................... 31 

4. CONCLUSION .............................................................................................................. 32 

	

 	



 

 iv 

LIST OF FIGURES: - 

Figure 1: Ecommerce Profile for both Partners	--------------------------------------------------	1	
Figure 2: MyENT Certificate for both Partners	---------------------------------------------------	3	
Figure 3: SSM Registration	---------------------------------------------------------------------------	4	
Figure 4: Business Logo	-------------------------------------------------------------------------------	5	
Figure 5: Pin’SZ organisational chart	--------------------------------------------------------------	6	
Figure 6 : Pin'SZ Facebook page	--------------------------------------------------------------------	9	
Figure 7: Pin'SZ URL for Facebook page	---------------------------------------------------------	10	
Figure 8: Teaser 1	-------------------------------------------------------------------------------------	11	
Figure 9: Teaser 2	-------------------------------------------------------------------------------------	11	
Figure 10: Teaser 3	------------------------------------------------------------------------------------	12	
Figure 11: Teaser 4	------------------------------------------------------------------------------------	12	
Figure 12: Teaser 5	------------------------------------------------------------------------------------	13	
Figure 13: Hard Sell 1	--------------------------------------------------------------------------------	14	
Figure 14: Hard Sell 2	--------------------------------------------------------------------------------	14	
Figure 15: Hard Sell 3	--------------------------------------------------------------------------------	15	
Figure 16: Hard Sell 4	--------------------------------------------------------------------------------	15	
Figure 17: Hard Sell 5	--------------------------------------------------------------------------------	16	
Figure 18: Hard Sell 6	--------------------------------------------------------------------------------	16	
Figure 19: Hard Sell 7	--------------------------------------------------------------------------------	17	
Figure 20: Hard Sell 8	--------------------------------------------------------------------------------	17	
Figure 21: Hard Sell 9	--------------------------------------------------------------------------------	18	
Figure 22: Hard Sell 10	-------------------------------------------------------------------------------	18	
Figure 23: Hard Sell 11	-------------------------------------------------------------------------------	19	
Figure 24: Hard Sell 12	-------------------------------------------------------------------------------	19	
Figure 25: Hard Sell 13	-------------------------------------------------------------------------------	20	
Figure 26: Hard Sell 14	-------------------------------------------------------------------------------	20	
Figure 27: Hard Sell 15	-------------------------------------------------------------------------------	21	
Figure 28: Hard Sell 16	-------------------------------------------------------------------------------	21	
Figure 29: Soft Sell 1	----------------------------------------------------------------------------------	22	
Figure 30: Soft Sell 2	----------------------------------------------------------------------------------	22	
Figure 31: Soft Sell 3	----------------------------------------------------------------------------------	23	
Figure 32: Soft Sell 4	----------------------------------------------------------------------------------	23	
Figure 33: Soft Sell 5	----------------------------------------------------------------------------------	24	
Figure 34: Soft Sell 6	----------------------------------------------------------------------------------	24	
Figure 35: Soft Sell 7	----------------------------------------------------------------------------------	25	
Figure 36: Soft Sell 8	----------------------------------------------------------------------------------	25	
Figure 37: Soft Sell 9	----------------------------------------------------------------------------------	26	
Figure 38: Soft Sell 10	--------------------------------------------------------------------------------	26	



 

 v 

Figure 39: Soft Sell 11	--------------------------------------------------------------------------------	27	
Figure 40: Soft Sell 12	--------------------------------------------------------------------------------	27	
Figure 41: Soft Sell 13	--------------------------------------------------------------------------------	28	
Figure 42: Soft Sell 14	--------------------------------------------------------------------------------	28	
Figure 43: Soft Sell 15	--------------------------------------------------------------------------------	29	
Figure 44: Soft Sell 16	--------------------------------------------------------------------------------	29	
Figure 45 : Pin’SZ Facebook Posting Result	-----------------------------------------------------	30	
Figure 46: Pin’SZ Sales Report	---------------------------------------------------------------------	31	

 LIST OF TABLES: - 

Table 1: Business information ............................................................................................. 6 
Table 2 : Product information and price ............................................................................. 8 



 

1 

1. CONTENT  

1.1. Go-Ecommerce Registration  

 

 
Figure 1: Ecommerce Profile for both Partners 
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1.2. MyENT Certificate  
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Figure 2: MyENT Certificate for both Partners 
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1.3. SSM Registration  

 
Figure 3: SSM Registration 
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2. INTRODUCTION OF BUSINESS 

2.1. Name and address of business 

 
Figure 4: Business Logo 

This is our business logo, and we agreed to keep it simple and aesthetic by 

using the nude colour for our theme. Since it appears to be a natural and soft colour 

for everyone. Furthermore, the lady’s figure represents who we chose to attract and 

focus our target market on, such as women, teenage girls, and others. People can 

easily recognize our nature of business from our logo because we include a picture 

of a magnetic pin beside the lady's figure to enhance the combination of our logo.  

Then, we named it Pin'SZ because women always pronounce pins in their 

daily life. For example, if a woman does not have a pin, she will borrow one from 

others to ensure that her hijab is easy to style. Fun fact: A lady might have bought 

more than 10 pins, but some might still be missing. As a result, we chose "Women's 

Best Friend" as our trademark because a pin keeps a hijab in place all day and has 

always been a loyal companion when in love and in pain. Last but not least, as a 

shortened version of our names like Syaza and Zati, we added the SZ alphabet to 

make our products stand out. 
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Name of Business Pin’SZ 

Business Address                                             

                 

Business Email pinszbyaz@gmail.com 

Facebook Page https://www.facebook.com/PinszbyAZ 

Form of Business Partnership 

Nature of Business Magnetic Pins 

Date of Commencement 8th June 2022 

Name of Bank Maybank Berhad 

Bank Account Number              

Table 1: Business information 

2.2. Organisational chart 

Figure 5: Pin’SZ organisational chart 
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2.3. Mission and vision 

Mission 

To inspire and reach the optimism of 

happiness for women’s, teenagers, and 

others by offering the ‘petite’ but sturdy 

magnetic pins in order to solve their 

most common issues with hijab.  

Vision 

To be one of Malaysia's top brands in 

supplying high quality, fashionable, 

and modest creations of hijab 

accessories spreading globally through 

its strong online presence. 

2.4. Descriptions of products / services & Price list 

PRODUCT 
NAME DESCRIPTION & PRICE 

Truly Nude  

 

➢ Nude brown in circle 

➢ Named after the go-to colour that all women must 

have, and it defined aesthetics in you sense of fashion 

➢ 2 pair for RM10.00 (can mixed) 

Midnight  

 

➢ Black colour in square 

➢ Named after the dark but yet beautiful night-time. 

➢ 2 pair for RM10.00 (can mixed) 

Snowy  

 

➢ White colour in square shape 

➢ Named after the pureness colour which indicates 

snow. 

➢ 2 pair for RM10.00 (can mixed) 

Majestic  

 

➢ Mauve purple colour in circle 

➢ Named after the most classic and traditional colour 

that have or show an impressive beauty or scale. 

➢ 2 pair for RM10.00 (can mixed) 
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White Roses 

 

➢ White circle with roses design 

➢ Named after it symbolises loyalty, purity, and 

innocence. 

➢ 2 pair for RM10.00 (can mixed) 

Mysterious  

 

➢ Black colour with roses design 

➢ Named after the meaning of black roses which is not 

known about or understood 

➢ 2 pair for RM10.00 (can mixed) 

Jasmine  

 

➢ White flowery design  

➢ Named after the mimic design which inspired by the 

true Jasmine flower, its white colour, and 6 petals 

➢ 2 pair for RM10.00 (can mixed) 

Periwinkle  

 

➢ Black flowery design 

➢ Named after the inspiration of the true Periwinkle 

flower that has 5 petals 

➢ 2 pair for RM10.00 (can mixed) 

Table 2 : Product information and price 
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3. FACEBOOK (FB) 

3.1. Creating Facebook (FB) page  

 
 

 

Figure 6 : Pin'SZ Facebook page 
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3.2. Customising URL Facebook (FB) page  

➔ (https://www.facebook.com/PinszbyAZ) 

 

Figure 7: Pin'SZ URL for Facebook page 
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3.3. Facebook (FB) post – Teaser  

 
Figure 8: Teaser 1 

 
Figure 9: Teaser 2 
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Figure 10: Teaser 3 

 
Figure 11: Teaser 4 
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Figure 12: Teaser 5 
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3.4. Facebook (FB) post – Copywriting (Hard Sell) 

Attention, Interest, Desire, Conviction, Action 

 
Figure 13: Hard Sell 1 

 

 
Figure 14: Hard Sell 2 
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Figure 15: Hard Sell 3 

 

 
Figure 16: Hard Sell 4 
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Figure 17: Hard Sell 5 

 

 
Figure 18: Hard Sell 6 
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Figure 19: Hard Sell 7 

 

 
Figure 20: Hard Sell 8 
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Figure 21: Hard Sell 9 

 

 
Figure 22: Hard Sell 10 
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Figure 23: Hard Sell 11 

 

 
Figure 24: Hard Sell 12 
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Figure 25: Hard Sell 13 

 

 

Figure 26: Hard Sell 14 
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Figure 27: Hard Sell 15 

 

 
Figure 28: Hard Sell 16 

 

  

 

 

 

 



 

22 

3.5. Facebook (FB) post – Copywriting (Soft sell) 

 
Figure 29: Soft Sell 1 

 

 
Figure 30: Soft Sell 2 
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Figure 31: Soft Sell 3 

 

 
Figure 32: Soft Sell 4 
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Figure 33: Soft Sell 5 

 

 
Figure 34: Soft Sell 6 
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Figure 35: Soft Sell 7 

 

 
Figure 36: Soft Sell 8 
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Figure 37: Soft Sell 9 

 

 
Figure 38: Soft Sell 10 
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Figure 39: Soft Sell 11 

 

 
Figure 40: Soft Sell 12 
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Figure 41: Soft Sell 13 

 

 
Figure 42: Soft Sell 14 
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Figure 43: Soft Sell 15 

 

 
Figure 44: Soft Sell 16 
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3.6. Relevant graphics to each post/copywriting 

 
 

 
Figure 45 : Pin’SZ Facebook Posting Result 
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3.7. Sales Report  

 
 

 
Figure 46: Pin’SZ Sales Report 
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4. CONCLUSION 

Taking everything into account, our business journey has become one of the 

highest pick-point for us to know the reality of having a business online and use 

social media platforms as a medium for us to connect with our targeted customers. 

It has been proved that this online business can truly be boosted up to the target 

market if we have proper way of copywriting from our hard sell and soft sell.  

Facebook has become one of the biggest functions to us in order to promote 

our business, engage with customers, take orders for our products, and most 

importantly having the opportunity to gain revenue and gain feedback from our 

customers about our products and services. Furthermore, Facebook is considered 

as a real-time social networking site. This makes it one of the best sources to stay 

updated with the latest news and information. Even though people are just scrolling 

through their feed with no intention of buying any products, they can still get the 

information that we have shared from our Facebook page as we also focus on 

providing the newest and trendiest trends for all hijab women out there. Having the 

reality of properly conducting an online business using one of the biggest real-time 

social networking sites, we truly enjoyed the opportunity that we have to gain 

experience on making this as one of our expertise in online business that has been 

proven to bring a lot of benefits for our side income. 


