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EXECUTIVE SUMMARY 

 As much as we are delighted about business, we will take the opportunity to start the 

business as an individual in addition to supporting Malaysia in producing more Bumiputera 

entrepreneurs. We have chosen Brownies’ ManZul as our business which is a combination of 

our names which is Luqman and Zulfitri.  Our business is operated and assisted by (4) 

members who hold important positions in this business such as General Manager, Marketing 

Manager, Operational Manager, Administration Manager, and Financial Manager.  

 Brownies’ ManZul offers unique varieties of amazing brownies which people will not 

find anywhere else, Brownies’ ManZul will create great tasting, luxury indulgences that will be 

both affordable and accessible. We have flavours that will appeal to everyone from serious 

chocolate lovers to regular cake lovers. Our chocolate-based brownies are rich and fabulous 

and totally delicious.  Fudgy brownies have been growing in popularity across Malaysia and 

Malaysians really love brownies. We are sure this product can give high satisfaction to 

consumers. In addition, our brownies have their own flavour and are difficult to find anywhere 

in Malaysia because we use highly premium chocolate, and we have our own secret recipe 

that can make the brownies even tastier and fudgier. The uniqueness of the taste we offer in 

our brownies for Malaysians is rarely created by other entrepreneurs will make this product 

popular even more against people who love brownies. 

 Our brownies are uniquely shaped so that every individual brownie has an edge on 

each side and a center. That means chewiness in each bite and that means total taste 

satisfaction and that means huge smiles from customers. We bake our brownies in small 

batches using only premium chocolate and the best organic, natural, or local ingredients we 

can find. Our unique flavour combinations are created to tantalize your taste buds and put a 

smile on your face 

 Our target market of customers’ characteristics ranges from all income levels and for 

all the customer's levels of ages including students because the price range is affordable to 

buy. Lastly, we have always believed that this business will excel due to our marketing strategy 

and slowly but surely gain market share. 
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3.0 INTRODUCTION 
 

3.1 Name and address of the business 
 
Name of The Business 
 
The name of our business is Brownies’ ManZul 

 We came up with our brand name's ideally from the main 

product we sell which is brownies.  ManZul is the combination of 

our names which are Luqman and Zulfitri.   

 Brownies’ ManZul is originated from Selangor, but it is 

starting to grow in other parts of eastern West Malaysia and East 

Malaysia.  With the unique name, we hope that we can attract more 

people to come and buy our products and visit our Facebook page 

and taste the uniqueness of this product. 

 

Location of The Business 

 
 
Brownies’ ManZul is in Rawang’s most 

famous business park which is in Reef 

Rawang. The business location is 

strategic as it has the target market we 

strategized, and the location is near 

housing, mall, and colleges which is 

very convenient for the business. 
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3.2 Organizational Chart 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

3.3 Vision and mission 
 

• Vision  

 Customer satisfaction, creating a lasting impression, and broadening our horizons are 

 all goals we strive towards. 

 

• Mission 

 Giving the best quality of brownies with strong attention to detail and guaranteed 

 freshness upon arrival. 
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3.4 Descriptions of products/services 
 

 
The brownie is a cross between a cake and a cookie in texture. Brownies’ ManZul come in a 

variety of forms. Our brownies are either fudgy or cakey, depending on their density, and we 

also include various flavours such as strawberry, M&Ms, Nutella, almond, and the famous 

flavour which is chocolate.  Our brownies use premium high-quality chocolate so that 

customers will be satisfied with our brownies suitable with the prices we offer. 

 

3.5 Price List 
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4.0 FACEBOOK (FB) 
 

4.1 Creating Facebook (FB) page: 
 

 

4.2 Customizing URL Facebook (FB) page: 
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• 214 people like and 221 people follow Brownies’ ManZul Facebook page 

• URL Facebook page: https://www.facebook.com/BrowniesManzul 

 

4.3 Facebook (FB) post – Teaser  
 

 

 

 

 

 

https://www.facebook.com/BrowniesManzul
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4.4 Facebook (FB) post – Copywriting (Hard sell) 
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4.5 Facebook (FB) post – Copywriting (Soft sell) 
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4.5 Relevant graphics to each post/copywriting 
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5.0) CONCLUSION 
 

 We are glad that we were able to complete this social media portfolio. We have gained 

a lot of fresh experience, which has been quite valuable to our participation in this business. 

We are hoping that our business will continue to grow smoothly in the future. Our goal is to 

make a lot of money in this business, even though there are a lot of risks, such as posting too 

often or too infrequently, not targeting the right audience, not focusing enough on engagement, 

and dealing with other competitors who sell similar products. Unfortunately, with the help of 

our group's business cooperation and collaboration as a team, we were able to come up with 

a solution. 

 We also hope that by our hard work and discipline, we will be able to realize our goal 

of having people recognize the uniqueness of our product and produce more Malaysian items 

in this country. Before that, I need to demonstrate the effectiveness of this product and how 

close it is to our customer's tastes. As a result, customers will select this product as their 

preferred option. Furthermore, I am aware that the fast-food industry is well-known in 

Malaysia, therefore we will build a menu that is appropriate for people of all ages to purchase 

and promote our product. 

 As you all know, we are simply new entrepreneurs, we will make a tremendous 

commitment and take full responsibility for managing this firm with our team. We must 

strengthen our existing shortcomings so that they can serve as a driving force in the case of 

a crisis affecting this firm in the future.  Last but not least, in order to attract more consumers, 

we will consistently improve in terms of food, customer service, more advertising, gift, and 

product hygiene. 

 

 

 

 

 

 

 

 

 

 

 

 


