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DEGREE SHOWCASE 

Q: Name : Ammar Mustaqim Bin Department: Graphic Department 

Zuhadi Project Title : Lang Chan Soda 

University : UiTM Seri Iskandar Beverage 

Introduction/ 
Background 

Thil Product Bcwrago w a m o d * * i M a k K t n . In 

oft"*, Ur>q Chan Soda ilowrj- being lobnwroed by 

attytr famovi brood oncf beta*""* th* l*o JJ choke 
cmor.g Vh* ' U D 1 * ns \ h * product a id r*yi n o r * 

through much of change* la (notch Ihc current I rend. 

The mart problem with l ong Chon Soda J I with ft* 

grand VidiJdj and A<vcirrneM of the product and 

utfwr K 4 i d rateable a i u t t *uch a i oufdtnvd r4»ign. 

nh DdvcrTrumcnl a i d no Ho ld ter t i l ka l ion* which 

further inubrj rhi* product wwjirvir»cbTa lor ihe 

cOft tunw* A new opiiroac h v r » "oktft la reinlroduce 

thu psodofl into (he lotot martirt by making t*w>ral 

changen and uvu proper mcdk> itrarogy To odVrrttw 

lpni pftxiurf W"vcTogc». 

Objective/ 
Methodology 

Objective 

Th* main ObJKfiv* nl tf>H* PnafKt >t Jo reintroduce Ih* 
La^q Ct**ift txSa fr«ls*0 i!*r»<T-jn -!•* t * v*. pat w A 
( * * * I f i io<fi brand* in the maflt*i Ofld hav* Anno 
bra id COTHIKKCHI unrariD tint lotuh 

Methodology 

Tint nmthod U H in rim p ropd a n boted on COM irody 
method »Tni content gno"r*'» a* in* r * l a M i « « x t " i 
lor llw prefect invoking BrnnH A H W O V H or V+ibil-ly, 
Cidk*nl Vnlu*. rVomubaral ViJim iKhl CcKHiMrnY 
C.nqpqvnifri' 

Media Planning / 
Purpose 

Media Planning 

Tint ir>*c}ia. planning For Hi* product invoke the 
promotional *\ i k»* lew th * ptvJud uvng w w o l 

rn*cSun» *u*h a*. 

-T*J*«rJiK>ri 5*lj>Tj»n! 

•Gmrou S»gm*"l 
-Dicjld M m i n 
-OOHM«B»LprKrv:np*. 

Purpose 

The p u t c m * or mw&Si ptancwa, a* <M<*<*wd, v n to 
further cr#at* mar*- brand vmbJiiy ihroHjfjhout irw local 
farnrnwsity ond trrm<- ennfirlrArft ifl buying tfte 
product*. 

Design Process / 
Design Concept 

Design Process and Concept 

TW detian [ K j i n i *rai moth by conducing 
; *v *a«h fri-, ts-t fbt c i j i * i s ^ i j and wua£ « k m M i 
la t^Uify th* ibn**gy ortd •fe*p<4 u * r> Hw mnhnu 
of a i w*» brand iJiTtlrly far Hw prvdui.1 tnwiu rHiV>u» 
and Makuxa C i A n a i main *l*rri»rtl gl Jnugni 

Tbvrruka uf^r-^A U oil i Lm lu i ^ litis p n w l am m 
IcJW; 

-Vmkk.}* Cnrv«[* 
'Mutoctu Cirbur* 
-TnnoH AudrtTK-M T M U ^ I or Voung Adutl (13^4 ) 

Design 

Product 
T h « f t tKanding; v ! h * Loiig Chon Soda Logs and Product into b r a n d n *w look. Drffoienl 

4ppf tyath was w i *d fcrf wn1f^*m»nthn^ rtw d s ^ i g a ^ j n a Tir. C^n FacV,cgiir.g, Tr,» d v u g j r w w t 

g r u n g * t l amt f t l and i'r>« visual in b o n d on Historical placo in M d a c c o . 

Poster 
TTw 3 i i f c+c potler contiil uf 3 drff»r*rt Hovourt of th# brand product Which is auoh^BuoKon, 
Aiikrim Soda and Sorsdpilia. 

Y- :'~| 

V.'.'TV. 

fmrr-iTl |=? 

Point of Purchase 
T>ia ffTtplernentatioti of rhv (iwign. into di-play ujirtg iff* rnoodboord of Iha b^and. Uoif>g Shelving and 
Fr»««r to orgonil* fh» pfodi>d and mqk* "rf lock int#r""ir>g to the target c«jdi«K»-

Medio Planning 
I n t l u d * T«S*viiBon S»gem*fT* ,Ci f *mo Segment, Digital Medio o d n O O H Med ia L a n d « o p * 

l o promot t the product. Th+i i n v d v * in the u ioge of social medio, b i l l boa rd , d ig i fq ! 

d i iproy and etc medium rhat are •urfcrbie Far th> product p roma l ion . 

TVC 
A i h o t l TVC of a Long Chart 5oda Product commerc ia l showing f *w eiementa of M c l a y Cultuni wh ich 

i t Silat a n d odver t iM t h * product in a comedlc method- The d u r a t o n of the comrnef cial i t be low I 

minute a n d wi!J ba premier on "Toutube and C inema Seg/nenl. 
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YBhg. Profesor 

PERMOHONAN KELULUSAN M EMU AT NAIK PENERBITAN UiTM CAWANGAN PERAK 
MELALU1 REPOSITORIINSTITUSI UiTM (IR) 

Perkara di atas adalah dirujuk. 

2. Pihak Perpustakaan ingin memohon kelulusan YBhg. Profesor untuk membuat imbasan 
(digitize) dan memuat naik semua jenis penerbitan di bawah UiTM Cawangan Perak melalui 
Repositori Institusi UiTM, PTAR. 

3. Tujuan permohonan ini adalah bagi membolehkan akses yang lebih meluas oleh 
pengguna Perpustakaan terhadap semua bahan penerbitan UiTM melalui laman Web PTAR 
UiTM Cawangan Perak. 

Kelulusan daripada pihak YBhg. Profesor dalam perkara ini amat dihargai. 

Sekian, terima kasih. 

"WAWASAN KEMAKMURAN BERSAMA 2030" 

"BERKHIDMAT UNTUK NEGARA" 

Yang benar 

SITI BAS&lXAR^fiAlK B A H A R U D I N 
Timbalan Ketua Pustakawan 

TORWDRMDyusOFHAHID,PMPpAM|. 
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